Leonardo F. Cada, Jr. 
Copyright 2023 


Preface 


Good Governance and Corporate Social Responsibility 1s a course under the Business 
Administration Department, Institute of Accounts, Business and Finance, Far Eastern University - 
Manila, Philippines. 


Building an Ethical Business for the Filipmos is the course final output of the students 
enrolled in the above-mentioned course during the Midyear Term, Academic Year 2022 - 2023. 
These students belong to Section 7-MN, Section 8-MN, and Section 9-MN. 


Selected course final outputs were compiled in this document. Each one 1s archived at 
ResearchGate under the individual account of the students. All these outputs were based on research 
using the qualitative approach. Data mining and archival data were utilized in collecting secondary 
data and information. 


Their professor wishes to express his appreciation for all the efforts of his students in 
complying with the course final output. 


This document is licensed under a Creative Commons — Attribution-NonCommercial 4.0 


International — CC BY-NC 4.0 


Prof. Leonardo F. Cada, Jr. 
July 24, 2023 
All Rights Reserved. 


Categories and Contents 


e = Fast-Food/Local Cafeteria/Burger Stand/Convenience Store 


e = Hardware/Electronics/E-sports 


e = Fashion/Beauty & Cosmetics 


e = Agriculture/Organic Products 


DECENT WORK AND 


GOOD HEALTH 4 QUALITY 5 GENDER CLEAN WATER 7 AFFORDABLE AND 
EQUALITY ECONOMIC GROWTH 


AND SANITATION 


y 


AND WELL-BEING EDUCATION CLEAN ENERGY 


ai 


17 fonnecons @) 


GOALS 


10 REDUCED 11 SUSTAINABLE CITES 16 PEACE. JUSTICE 
INEQUALITIES NO! TES AND STRONG 
INSTITUTIONS 


© | ae ¥. 


GG & CSR 
Category: Fast-Food/Local Cafetenia/Burger Stand/Convenience Store 


Ye shall eat in plenty, and be satistied, and praise the name of the Lord your God, 
that hath dealt wondrously with you; and my people shall never be ashamed. 


Joel 2: 26 (KJV) 


Building an Ethical Local Cafeteria Business for the Filipinos 


Corral, Franchaisca Maxene B. and Lee, Han Sol 


franchaisca@gmail.com & hansollee200428@gmail.com 


Institute of Accounts, Business, and Finance 


Far Eastern University - Manila 


http://dx.do1.org/10.13140/RG.2.2.20798.05447 


Abstract 


This paper focuses on building an ethical food business in the Philippines, specifically local 
cafeterias. The study examines various aspects of ethics and their integration into the organizational 
structure of the food industry. With the use of data mining and archival data, the researchers were 
able to gather findings for the purpose of the study. The discussion emphasizes the value of 
strengthening local food industries, which support farmers' livelihoods and general economic growth, 
and localizing economies. The article also emphasizes inclusivity in the food business, promoting 
employment opportunities for all and catering to all cultures. Food enterprises are urged to be 
environmentally responsible such as usage of sustainable practices for waste reduction. The study 
also looks at the commitment of the business and of staff dedication and how it affects safe food 
handling practices. And the last topic that was discussed emphasizes the significance of a healthy 
mindset within the food industry. Overall, this study aims to provide insights and recommendations 
for establishing and maintaining ethical practices within the local food business sector in the 
Philippines. 


Keywords: sustainable, inclusivity, diversity 


Introduction 


Ethics refers to the decision-making process and how people should properly live their own 
lives. Meaning, making decisions responsibly and deliberately will result in more responsible 
behavior. Meanwhile, business ethics 1s the integration of ethics into the organizational structure. It 
includes decision making at individuals, organization, and social and governmental level (Hartman, 


et. al., 2021). 


The Food Industry in the Philippines 1s one of the largest and most important industries. 
Food businesses have significant contributions to our economy, It generates employment and profit, 
although there can be competition with imported foods, the Philippine food industry aims to grow 
and continue to prosper due to its growing population and demand (WWYF- Philippines, n.d.). Local 


Filipino cafeterias are common in provinces and even cities like Metro Manila, one example of a 
local cafeteria in Metro Manila 1s Laza Food Plaza, a modern food plaza that offers diners a variety 


of Filipino food choices. 


The purpose of this study is to aid building an ethical food business in the Philippines, 
specifically local cafeterias. In methodology, the authors of the paper shall utilize data mining and 
archival data as the source of data. Data Mining is the process of categorizing large data sets into 
patterns and connections of the data gathered (Stedman, n.d.). The archival data contains records 
left of people from their files because of their everyday life which can be found in either archive or 
company records (Use Secondary Data and Archival Material, n.d.). 


Discussion 
1. Localize Economies 


Localization 1s about supporting local shops, local farms, farmers’ markets, and local 
businesses (Tarazevich, 2021). Localized economies for food products, means supporting the local 
food industry, this increases the demand for labor in farms, giving more opportunities for farmers’ 
livelihood. Another good effect of localization is the circulation and investments within the 
community, the money being invested into our nation’s economy, supporting our agricultural sector 
and food industry. 


The agri-food sector of the Philippines needs a lot more support than what it currently gets, 
there 1s a considerable number of farmers 1n the Philippines who live in poverty, which 1s quite tronic 
because they provide what we eat in our everyday lives. Patronizing Filipino food products will not 
only support the farmers but also make funds for exporting goods, goods that come from our local 
farms and local food businesses. Benefiting the nation through the increase in GDP, leading to 
economic growth. 


As cited by Gerard (2023), to quote Danilo Fausto, in 2021, president of the Philippine 
Chamber of Agriculture and Food Inc., he said: “Let us patronize locals. It might be a little 
expensive, but 1t goes a long way when you buy local products. It goes down to the backward linkage 
where it came from and it helps our country, it helps the income of these farmers, of these people 
to increase.” This 1s why the localization of Filipino food products and businesses 1s highly suggested 
by the government, it benefits the nation. 


2. Inclusivity 


Food inclusivity 1s a big factor in the food industry, catering to many preferences and variety. 
Due to the diverse set of people in the Philippines, people coming from different backgrounds and 
cultures, and the number of foreigners residing in this nation, there are many types of food 
businesses that cater to different cultures, that includes food recipes and specialties coming from 
different countries. Just like how the Korean food trend has greatly impacted our nation, this 
supports the inclusive nature of our economy, accepting and exploring different cultures, and 
example of this can be seen with the Korean Samgyeopsal, which has been modified in the 
Philippines to cater to Filipino Customers (Dhrraz, n.d.). 


Inclusivity does not only talk about cultures, it also talks about employment and diversity within 
the organization. Workers can interact with multiple layers of society (Connell, n.d.), through 
diversity, employees can learn more about the world, which can also increase social abilities. In the 
Philippines, there are job opportunities for everyone, regardless of gender, age, and ethnicity, jobs 
are everywhere in the Philippines, especially in the food and agriculture industry; we can assume that 
the Philippines indeed has an inclusive economy underneath the food business sector. 


3. Respect for the Environment 


Food businesses are highly encouraged to apply sustainable practices such as reducing food 
wastes and water conservation. It 1s said that by executing environmental acts, not only businesses 
profitability and economic performance improve, but it could also improve their consumers' health 
status and the environment. Being an environmentally friendly diner is highly perceived in quality, 
satisfaction, and loyalty (Idian et al., 2022). 


Local Government Units in the Philippines have implemented rules and regulations in order 
to maintain an ecological balance. Through the Ecological Solid Waste Management Act of 2000 or 
R.A. 9003, businesses such as food service establishments have to ensure proper collection, 
handling, segregation, and disposal of solid wastes. More environmentally friendly strategies are 
being implemented to gain more competitive advantages such as paper boxes utilisation for take outs 
and reducing usage of straws and plastic cups. Despite the challenge for food businesses to fully 
transform their ways of operations to environmental practices, some have been highly practising 
waste management and disposal (Kim & Hall, 2020). 


4. Commitment 


Studies show that employee training affects food handler commitment which affects the 
perception of the importance of safe food handling procedures. Some factors that influence 
employee commitment are employee involvement and management support. The more employees 
feel involved with the problems and decision making in the business, the more likely they are to be 
more motivated and implement safe food procedures to enhance food safety performance of the 
organisation. The policies, procedures, and management systems do not guarantee safe food 
production, but commitment-based management systems do (Taha et al., 2020). 


Employee commitment is being influenced by a lot of factors of motivation such as good 
compensation, retention, promotion and career development, and empowerment. A committed 
employee results in them applying mission and values at their work which makes them attached and 
loyal with the company. Commitment makes employees feel that they have participated in achieving 
organization goals (Lao & Borbon, 2021). 


5. Healthy Mindset 


Many food businesses aim to achieve sustainability within the food industry and economy. 
Large international businesses that produce food, like Nestlé, aims to protect and restore forests and 
natural ecosystems critical to the souring of their ingredients (Nestlé, n.d.). Raw materials that are 
necessary for production, need investments to pursue a healthy and open mindset, big companies 
like Nestle need to take big actions and invest in agriculture to achieve sustainability. 


Businesses are encouraged to practice sustainability as being environmentally friendly benefits 
the business in terms of savings and cost reductions. As businesses practice environmental practices 


and put importance to the triple bottom line—People, Planet, and Profit, it benefits the community 
and the country (WWF-Philippines, 2021). 


Conclusion 


This study is about educating food businesses to be sustainable and ethical, with the use of 
data mining and archival data we have gathered information leading to our answer. The researchers 
figured that the Filipino food business, 1n general, still need much support from the government and 
citizens. Due to imports, there has been inattention to local Filipino Food products. Patronizing local 
food businesses 1s one of the keys to building an ethical and healthier industry, it will be so much 
help to the Philippine economy and the financial circulation of the nation. Solutions like these will 
not only improve our economy but also help the livelihood of Filipino farmers and food industry 
workers. 


Moreover, emphasizing respect for the environment and implementing sustainable practices 
in food businesses can lead to multiple benefits, including cost reduction, improved consumer 
perception, and a healthier planet. Furthermore, fostering commitment among employees and 
prioritizing safe food handling procedures can enhance overall food safety and performance within 
the organization. By adopting a healthy mindset that embraces sustainability, food businesses can 
play a pivotal role in protecting natural ecosystems and contributing to a more sustainable future for 
the industry and the nation. By integrating these ethical principles into the foundation of local 
cafeterias and the broader food industry, we can strive towards a more responsible, inclusive, and 
environmentally conscious approach to food production and consumption in the Philippines. 


Glossary of terms 


1. Sustainable - The ability to do things without damaging the future of the planet and 
environment. 

2. Inclusivity - The practice of creating equal opportunities and welcoming environments to all 
people with various backgrounds such as race and ethnicity, gender, employment, education 
status, Income, and more. 


3. Dyversity- The variety of people and the uniqueness of each individual with preferences. 
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Abstract 


This study investigates the adherence of local burger joints in the Philippines to ethical 
standards, specifically focusing on their practices related to ingredient sourcing, labor practices, and 
waste management. By utilizing data mining techniques and conducting archival data analysis, the 
aim is to assess the extent to which these burger jomts promote sustainable and socially responsible 
business behaviors. The findings indicate significant variations among the local burger joints in terms 
of their commitment to ethical standards, with some establishments prioritizing affordability and 
availability over ethical considerations. The study highlights the importance of raising awareness and 
providing support for ethical practices in the local food industry, to encourage sustainable and 
socially responsible business behaviors. The results emphasize the need to promote and adopt 
ethical standards in local burger joints across the Philippines, which would benefit both the industry 
itself and the broader society. Through the exploration of ingredient sourcing, labor practices, and 
waste management, this study contributes to the understanding of how ethical considerations can be 
integrated into the operations of burger joints, promoting a more sustainable and socially conscious 
food industry in the Philippines. 


Keywords: Ingredient sourcing, Waste management, Sustainability 
Introduction 


Ethics, originating from the Greek word "Ethos," encompasses the values, norms, and beliefs 
that shape how individuals live and act within a culture. It goes beyond describing current behavior 
and reflects on the standards by which people should live and act. Ethics raises the fundamental 
question of how we should live our lives. It covers both personal standards and communal living and 
is a branch of philosophy that systematically explores how we ought to lead our lives and addresses 
moral and ethical principles (Hartman, et al, 2021). Business ethics is a field of study that focuses on 
the appropriate structure and responsibilities of business institutions towards society. It encompasses 
the concept of Corporate Social Responsibility (CSR) and emphasizes the significance of making 
decisions that affect not only the individual decision maker but also numerous others. Ethical 
business practices involve gaining knowledge about ethics and translating that knowledge into 
responsible behavior, aiming for a harmonious integration of moral principles and conscientious 
actions within the business world. (Hartman, et al, 2021). 


Local burger joints have gained a significant popularity in the Philippines that caters to the 
growing demand for burgers among the Filipino community. An example of this is Angel's burger. 
Angels Burger has become a well-known fast-food business, characterized by its affordable rates and 
delicious burgers. Since opening in 1997, Angels Burger has expanded steadily and developed a 
following of loyal customers. Several factors contributed to the brand's success. Furthermore, Angels 
Burger 1s widely available in the Philippines, Customers across the nation can readily reach the brand 
thanks to the numerous outlets that are spread across numerous cities and towns. Additionally, the 
cost of Angels Burger is a key factor in attracting and retaining clients. The company recognizes the 
benefits of giving consumers what they want without compromising flavor or quality. Overall, Angels 
Burger's success may be attributed to its focus on quality ingredients, various customizing options, 
reasonable prices, and wide availability. (Baluyos, 2023). 


The purpose of this study is to examine local burger joints in the Philippines and to gain 
insights on their business practices to the extent to which these burger joints adhere to ethical 
standards such as sourcing ingredients, labor practices and their waste management. The study aims 
to raise awareness and support the adoption of ethical standards within the local food industry, thus 
encouraging sustainable and socially responsible business practices. This 1s done by analyzing the 
operations of these local burger establishments. 


Data mining refers to the process of extracting data, revealing interesting hidden information 
from existing data pieces. (Maksood & Achuthan, 2016). Data mining techniques will be applied to 
collect and analyze a range of relevant data sources. These may include financial reports, sales data, 
customer feedback, and social media sentiment analysis related to Local burger joints. In addition 
to data mining, according to an article Community Toolbox. (n.d.). The term "archival data" includes 
records, documents, or datasets that have already been created or collected for uses outside than the 
current research project. Archival data analysis also will be conducted. This involves reviewing 
historical records, organizational documents, media coverage, and prior studies on the local burger 
joints in the Philippines. 


Discussion 
1. Localized economies 


Localized economies are referred to economic systems that concentrate on the production 
and consumption of products and services within a certain geographic area, usually at a local or 
regional level. Instead of mainly relying on outside sources, there 1s a focus on promoting and 
supporting local firms, resources, and communities in a localized economy. The local area 1s 
prioritized to produce goods and services. Supporting local manufacturers, service providers, 
farmers, and craftspeople can help preserve wealth in the area and foster local employment 
prospects. Localized economies encourage citizens to support local businesses by utilizing local 
products and services. This encourages independence and lessens reliance on goods from locations 
far away (Econation, 2020). 


According to Dumont A. (2017) “The demand for regional food—or food produced in the 
same region in which it 1s consumed—has been on the rise.” Local food may also have an advantage 


over non-local food. Consumers might also demand understanding on the food's ingredients. which 
leads to the consumption of seasonal, fresh, and high-quality produce. 


The Philippines' various regions each have their own distinct tastes and culinary preferences. 
Angels' Burger establishments with localized economies must be aware of local tastes and modify 
their menus to suit local preferences. Incorporating regional flavors, ingredients, and cooking 
methods into burger recipes 1s one way to do this. The Philippines' various regions each have their 
own distinct tastes and culinary preferences (Ramirez, 2023). 


2. Inclusivity 


Inclusivity is the idea and practice of building an environment, a community, or a culture 
that recognizes and respects the diversity of individuals and social groupings. Ensuring fair access 
and opportunity for everyone, Differences in race, ethnicity, gender, sexual orientation, age, ability, 
religion, and other identities must be openly acknowledged and accepted. Thanks to inclusion, 
which aims to foster a sense of belonging, acceptance, and fair participation, anyone can feel valued 
and included, regardless of their backgrounds or unique talents (Renner, B. 2021). 


Mangnus (2019) stated that “the concept of inclusive business has gained a main place in 
development policy and practice. The underlying premise 1s that by making small-scale farmers part 
of their business model, companies can increase their profitability and at the same time contribute 
to farmers’ livelihoods. Despite a wealth of positive anecdotal evidence, it remains unclear whether 
and how a company can do this.” 


In Angels burger, inclusion is emphasized by establishing an environment that promotes and 
serves a broad customer. This means providing a wide selection of burger options that satisfy 
different preferences and tastes such as gluten-free, vegetarian, and vegan options. Making sure that 
people with special dietary needs are included is made easier by clearly labelling menu items and 
discussing allergies and elements. Furthermore, inclusion at burger businesses is encouraged by 
offering accessible seating and facilities for those with disabilities as well as by promoting a welcome 
environment for people from all origins and cultures (Briones, 2015). 


3. Respect for environment 


The term "respect for the environment" in the context of the food industry refers to behaviors 
and activities that prioritize sustainability, reduce adverse environmental effects, and encourage 
resource management in line with ethical standards throughout the entire food production, 
processing, distribution, and consumption cycle. putting in place systems to minimize food waste at 
all stages of the supply chain, from production to distribution to consumption. Respect for the 
environment in the food industry is becoming increasingly important as sustainability concerns grow. 
It entails implementing procedures that reduce environmental harm along the entire food 
production and supply chain (Foodwise, 2022). 


According to an article “UN environment programme” (2018), in burger joints, respecting 
the environment involves adopting sustainable practices throughout the business operations. One 
key aspect 1s sourcing sustainable ingredients. It 1s important to choose high-quality, locally sourced 
ingredients for burgers whenever possible. This includes seeking out organic, free-range, or grass- 


fed options that promote sustainable farming practices and support local farmers. Prioritizing 
ingredients that are ethically and responsibly produced contributes to a more sustainable food 
system. 


Angels' burger in the Philippines, respect for the environment should entail implementing 
sustainable practices that reduce the ecological impact of operations. This includes sourcing locally 
produced ingredients, prioritizing sustainable farming methods, minimizing food waste through 
portion control and donation programs, adopting energy-efficient equipment and _ lighting, 
conserving water usage, using eco-friendly packaging materials, and promoting environmental 
education among staff and customers. By incorporating these practices, burger joints in the 
Philippines can contribute to a more sustainable food industry and support environmental 
conservation efforts (Montefrio, 2015). 


4. Commitment 


In the context of the food industry, commitment is defined as the dedication and adherence 
to a set of values, principles, or practices. Individuals, groups, or entire sectors might pledge to 
uphold standards or objectives. Commitment in the food sector frequently centers on moral, social, 
and environmental considerations (Khan, n.d.) 


This study raises question on the widely held belief that food handlers with comprehensive 
knowledge of food safety will automatically evolve that information into favorable attitudes towards 
food hygiene and best practices. Instead, the study aims to contribute to existing research by 
introducing the commitment theory to evaluate how various management practices impact the 
commitment of food handlers. This commitment, in turn, directs their behavior towards actual 
implementation of hygiene practices in food manufacturing facilities (Taha et al., 2020). 


The burger joint “Angels burger” should be committed to quality, safety, sustainability, 
customer satisfaction, ethical business practices, innovation, and ongoing progress. It means 
maintaining high standards for food preparation, ingredient sourcing, and overall product perfection. 
Public health 1s protected by promoting hygiene and food safety procedures. Energy efficiency, waste 
reduction, and purchasing from local suppliers are all examples of sustainability commitment. A 
strong and customer-oriented food business is facilitated by catering to the unique demands of 
Filipino consumers, supporting fair trade, and encouraging innovation. In the Philippine restaurant 
industry, continuous development promotes growth, excellence, and a dedication to providing 
outstanding dining experiences (Collado, 2019). 


5. Healthy Mindset 


A healthy mindset in the food industry 1s all about balanced and mindful eating. This means 
focusing on whole foods that are nutrient-dense and avoiding any extreme or restrictive diets. It's 
also important to be flexible and adaptable so you can listen to your body and make informed 
choices. Sustainability and ethical standards are also considered by prioritizing local and organic 
options where possible. Nurturing a positive body image and practicing self-care are essential parts 
of this approach, ensuring a holistic approach to nutrition (Pancer, n.d.). In the Philippines, Angels 
burger continuous Improvement, Innovation and continuously seek opportunities to improve and 
innovate in terms of healthy menu offerings and practices. Actively promoting affordable choices 


through marketing and advertising efforts. Additionally, Angel's burger in the Philippines emphasize 
the use of fresh and high-quality ingredients in burger preparation. Highlight locally sourced, organic, 
or sustainably produced ingredients whenever possible (Beltran, M. 2018). 


For Angels burger to promote sustainability and well-being, a healthy mindset 1s essential. 
First, it entails a shift in focus towards valuing healthy, well-balanced eating selections that improve 
overall health (Miller, K. et. al, 2021). For Angels burger to promote healthy, nutritious options while 
still providing a great dining experience, a healthy mindset is essential. In the begining, it entails 
providing a wide variety of selection that customers would choose from. 


Conclusion 


In conclusion, this study focused on examining various local burger jomts in the Philippines 
to evaluate the extent to which they adhere to ethical standards, including ingredient sourcing, labor 
practices, and waste management. By analyzing the operations of these establishments, the study 
aimed to raise awareness and promote the adoption of ethical standards within the local food 
industry, encouraging sustainable and socially responsible business practices. By shedding light on 
these practices, it is hoped that both consumers and businesses will be inspired to prioritize ethical 
considerations, fostering a more responsible and conscientious food industry in the Philippines. 


Glossary of Terms 


Adherence - refers to the action of adhering to a specific set of rules, requirements, or practices 


Nutrient-dense - foods are rich in essential nutrients and provide a high concentration of vitamins, 
minerals, and other beneficial compounds relative to their calorie content. 


Holistic approach - refers to an approach that focuses on the entire system rather than focusing on 
isolated parts. 
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Abstract 


This study aims to investigate the importance and potential effects of establishing an ethical 
food business in the Philippines. Where it seeks to answer: how can sustainable practices, social 
responsibility and customer preferences coexist in the Filipino food sector? And what insights and 
suggestions can be offered to entrepreneurs and company owners interested in launching ethical 
food initiatives in the Philippines. Because by addressing these questions, the study intends to 
provide valuable insights and recommendations to support the development of ethical food 
businesses in the Philippines. While the methodology for this study 1s data mining and archival data 
analysis will be used to gather and evaluate relevant information. Data mining involves uncovering 
patterns and extracting insights from vast amounts of raw data, while archival data analysis examines 
pre-existing information. In conclusion, The Philippines' domestic food sector 1s impacted by the 
establishment of an ethical food company there. It promotes regional economies, offers equitable 
opportunities, respects cultural differences, assures food safety, and satisfies consumer demands. 
The Philippines can have a thriving and ethical food industry by implementing sustainable practices, 
social responsibility, and customer preferences. By taking these aspects into account and applying 
ethical practices, the Filipino food industry can achieve sustainable growth, promote social 
responsibility, and satisfy customers' changing preferences. The success and development of the 
ethical food industry in the Philippines may be attributed to the adoption of sustainable methods, 
equitable opportunities, cultural respect, a dedication to food safety, and a proactive approach. 


Keywords: Localized economies, Equal opportunities, Proactive mindset 


Introduction 


Business Ethics according to Hartman et. al. (2021). “Investigates ethical questions that arise 
at the individual, organizational, and social/political Level”. While Ethics according to Hartman et. 
al. (2021) “refers not only to an academic discipline, but also to that arena of human life studied by 
this academic discipline, namely, how human beings should properly live their lives”. 


The nature of foods in the Philippines is that there 1s a mix of sweet, salty, and sour flavors 
among its menu with rice being its most common staple, and with its thousand-year history there are 
countless migrations of people in between. As such, comes new dishes and basis for its food 


(Ettenberg, 2017). Like Adobo, that it is sometimes referred to be the Philippines’ unofficial national 
dish.: and the name Adobo came from the Spain meaning “marinade” or “sauce” (Cua, 2022). 


This study aims to explore the importance and possible effects of creating an ethical food 
business, particularly for Filipinos. This study will investigate how sustainable practices, social 
responsibility, and customer preferences may all coexist in the context of the Filipino food sector. It 
will offer useful insights and suggestions for company owners and entrepreneurs hoping to launch 
ethical food initiatives in the Philippines by looking into these elements. 


We will utilize data mining and archival data as a methodology to acquire and evaluate 
relevant information with regards to developing an ethical food company for Filipinos. Where 
finding and analyzing enormous volumes of raw data to identify patterns and extract pertinent 
information is a process known as data mining (Twin, 2023). This method helps us access a lot of 
information available online and find useful insights related to the Filipino food industry, sustainable 
practices, social responsibility initiatives, and consumer preferences. 
We will also perform archival data analysis; it is an information gathered before the start of the 
research project (University of Virginia et.al). 


Discussion 
1. Localize Economies 


The Philippines' localized economies rely heavily on the food industry, which is a large 
industry (Department of Agriculture, n.d.). Agriculture, food production, processing, distribution, 
and retail are some of the topics it includes. Numerous elements, including cultural tastes, regional 
components, economic situations, and governmental legislation, have an impact on the character of 
the food industry. 


Moreover, the Philippines’ food industry's ties to regional economies are a_ crucial 
component. Localized economies support economic growth and development at the local level by 
referring to the production and consumption of products and services within a certain geographic 
region (National Economic and Development Authority, 2020). Localized economies place a strong 
emphasis on using local resources and encouraging small-scale local food businesses, farmers, and 
suppliers. 


That’s why, localized economies in the food industry are strongly supported by government 
policy. To encourage local agriculture, entrepreneurship, and sustainable food systems, the 
Philippine government has put in place several programs (Asian Development Bank, 2021). These 
initiatives, which include financial support, capacity building, market connections, and infrastructure 
development, all work to support and boost the competitiveness of locally owned food enterprises. 


2. Equal Opportunity 


In the Philippines, inclusive food enterprises promote equal opportunities for their 
employees. The Philippines already has laws and rules in place that may serve as guidelines for local 
businesses as they develop their own unique and responsible workplace as well as company practices 
that will benefit both employees and their families (Balco, 2021). This entails guaranteeing fair 
recruiting procedures, creating a secure and discrimination-free workplace, and giving equitable 
opportunities for professional growth. 


The Philippines also supports employment opportunities for Persons with Disabilities 
(PWDs). According to National Council on Disability Affairs (2009) no one with a disability shall 
be excluded from possibilities for adequate work. A qualified employee with a disability should be 
entitled to the same pay, benefits, incentives, and terms and conditions of employment as a qualified 
employee with a disability. This law forbids discrimination in employment based on disability and 
mandates reasonable accommodation for PWDs in the workplace. 


3. Respect for Culture and Tradition 


The Philippines’ larger cultural tourism ambitions are in line with the emphasis on respecting 
culture and tradition in the culinary industry. The Philippine Department of Tourism (2020) and 
other organizations aggressively promote culinary tourism, inviting tourists to enjoy the country's rich 
cultural legacy via culinary experiences. Restaurants support the growth of the local economy and 
the tourism sector by incorporating cultural elements into their cuisine operations. 


While the value of honoring culture and tradition in the Philippine food industry 1s 
emphasized in foreign literature. For example, research by Smith and Jenkins (2020) investigates the 
function of cultural heritage and preservation in the food sector. The study stresses how important 
it 1s to recognize and incorporate regional customs and practices into the food industry as they 
enhance the authenticity and distinctiveness of the gastronomic experience. 


The Philippines' food industry's emphasis on upholding culture and tradition 1s consistent with 
the nation's objectives for cultural tourism. Restaurants include cultural themes into their operations, 
and the Philippine Department of Tourism and other groups aggressively encourage culinary 
tourism. Foreign literature emphasizes the importance of respecting culture and _ tradition, 
acknowledging their contribution to the improvement of the authenticity and uniqueness of the 
culinary experience. This strategy supports economic expansion, cultural preservation, and local and 
global food tourism in the Philippines. 


4. Commitment 

Food safety 1s of utmost importance in the Philippines to ensure the health and well-being of 
consumers. FAO and WHO have been working with the Philippine government to strengthen the 
policy environment for food and nutrition security (Weiler & Fernandez, 2019). Establishing a strong 
food safety commitment 1s critical to preventing foodborne diseases, maintaining consumer trust, 
and supporting the food industry's growth and sustainability. 

Moreover, a strong food safety commitment 1s essential for building and maintaining 
consumer trust and confidence. When consumers have confidence in the safety of the food they 
consume, it enhances their loyalty and gives a competitive advantage towards food businesses (How 
to Build Consumer Trust in the Food Industry, 2021). It removes the fear and the hesitation before 
eating a food. Having this trust not only broadens their customer base but also helps ensure the 
profitability and sustainable growth of the food business. 


A strong food safety commitment 1s vital in the Philippines to protect consumer health and 
ensure that no one will get ill. It also creates trust between the consumer and the food business 
sector. Which in turn help the business industry to be successful. 


5. Proactive Mindset 


Proactive thinking in the food industry in the Philippines entails foreseeing and meeting 
consumer expectations. Consumers are looking for healthier, organic, and locally sourced food 


alternatives due to rising health consciousness and sustainability concerns (Gunday et al., 2019). 
Proactive restaurants in the Philippines respond to these expectations by providing healthier menu 
options, implementing sustainable business methods, and forming alliances with regional farmers 
and suppliers to guarantee the availability of top-notch, fresh products. 


In addition, the idea of a proactive mentality and its effects on individual performance and 
achievement are explored by Grant and Parker (2009). Furthermore, those who have a proactive 
attitude are more likely to take the initiative, show better levels of drive and tenacity, and have a 
proactive approach to problem-solving. These people actively influence their surroundings and 
generate chances for development and achievement. 


A proactive mindset in the food business does not only entail expectations and success. But 
also, a way to implement or solve a problem in a way that showcases a person/s best effort. To 
effectively come up with a solution that influence as well as benefit the development of its people. 


Conclusion 


In conclusion, this study highlights the potential for sustainable practices, social 
responsibility, and customer preferences to coexist within the Filipino food sector. The Philippines' 
localized economies, supported by government programs, emphasize the use of local resources, and 
encourage small-scale local food businesses, farmers, and suppliers. This fosters economic growth 
and development at the local level. 


Equal opportunities are promoted in inclusive food enterprises, with laws and regulations in 
place to ensure fair recruitment, discrimination-free workplaces, and equitable professional growth. 
The Philippines also supports employment opportunities for Persons with Disabilities (PWDs), 
providing them with the same treatment and benefits as able-bodied individuals. 


Respecting culture and tradition 1s a vital aspect of the Philippine food industry, aligning with 
the country's cultural tourism objectives. Cultural elements are incorporated into culinary operations, 
enhancing the authenticity and distinctiveness of the gastronomic experience, supporting economic 
expansion, cultural preservation, and food tourism. 


A strong commitment to food safety 1s crucial in the Philippines to protect consumer health 
and maintain trust. It not only prevents foodborne diseases but also enhances consumer loyalty and 
ensures the profitability and sustainable growth of the food business. 


A proactive mindset in the food industry involves anticipating and meeting consumer 
expectations. Proactive restaurants in the Philippines offer healthier menu options, implement 
sustainable practices, and collaborate with local farmers and suppliers to provide high-quality, fresh 
products. 


By considering these factors and implementing ethical practices, the Filipino food sector can 
achieve sustainable growth, promote social responsibility, and meet the evolving preferences of 
customers. Embracing sustainable practices, equal opportunities, cultural respect, food safety 
commitment, and a proactive mindset can contribute to the success and advancement of the ethical 
food business in the Philippines. 


Glossary of terms 


Localized economies - it is something that 1s produced or made domestically that 1s either 
for use locally or internationally. 


Equal opportunities - To give someone a chance to do something even if they can’t do 
something that is expected of them to do or is not able to do both physically and mentally. 


Proactive mindset - To do something ahead of time, instead of just waiting for someone else 
to do it. In other words, if a problem occurs do something about it instead of waiting to do it itself 


(thinking ahead). 
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Abstract 


Establishing a business such as a convenience store in the Philippine Industry 1s important 
as it localizes economies, practices inclusivity, respects culture and tradition, has a strong 
commitment, and has a healthy mindset to serve its customers. It 1s also important to apply ethics 
when running a business, as it helps businesspeople make appropriate decisions. This study aimed 
to discover the business ethics and importance of the industry of convenience stores in the 
Philippines. This study used archival data and data mining as part of its methodology; 1t examined 
enormous amounts of data to find relevant research that could sustain this research paper. Business 
ethics applied to convenience stores are important for helping the business boost its sales and serve 
its consumers. This paper identified that both businesspeople and consumers fulfilltheir duties in 
the market. Discerning the importance of business ethics allows people to do what they want as 
customers and helps them make good decisions. Convenience stores, on the otherhand, contribute 
to the economic growth of the Philippines and provide convenience to their customers. 


Keywords: Business Ethics; Convenience Store; and Economy. 


Introduction 


Business’s existence across the globe must have the fundamental key of ethics. The word 
“ethics” comes from the Greek word “ethos” which denotes the values, norms, beliefs, and 
expectations that influence how people in the society or culture live and act (Hartman, et al., 2021). 
This simplifies how ethics focuses on how people act and live their lives. Hartman, et al. (2021) 
stresses that Business Ethics is derived from different fields or resources such as business 
management, psychology, organizational behavior, sociology, and leadership. It also helps people 
to analyze and evaluate when deciding, it also consists of decisions at the individual, organization, 
as well as the broader social and government level. 


Coleman, R.M (19935) stresses that one of the most common franchised markets is the 
convenience stores that operate for how many hours a day. One of the best example convenience 
store that allows Filipino business people to franchise and operate across the Philippines 1s the 7- 
Eleven company. In the industry of convenience stores in the Philippines, the place plays a 
significant role in businesses, and it 1s sometimes difficult to make a feasible and simple approach 
to the items. According to Rainisto (2003) one of the most important elements in retail success 
and the secret to its capacity to draw clients 1s location or place. 


This study aims to discover the business ethics and importance of the industry of 
convenience store in the Philippines. “Archival data are numerical records, oral recordings, or 
visual artifacts like those on websites that can all be used to gather data for archival research” 
(Christi,n.d.). Data mining is the process of sorting through large quantities of data in order to 
identify business intelligence that can help organizations address problems, seize new 
opportunities, and lower risks (7a/end. What 1s Data Mining? 2013). 


Discussion 
1. Localize Economies 


Discerning the importance of building convenience stores in local economies is beneficial 
to the people within the industry. Vishwanath, V., & Rigby, D. K. (2006) stresses that the 
communities of market consumers are rapidly increasing and becoming more diverse in termsof 
lifestyle, ethnicity, wealth, values, and lifestyle. In line with the growing consumer markets, retailers 
such as convenience stores are now customizing their products and offering them to different local 
markets, the development of various store types, and alternate approaches when it comes to the 
pricing, staffing, marketing, and customer service to connect with its customers, and_ this 
emphasizes how convenience stores are shifting from standardization tolocalization. 


The operation of convenience store in a local area in the Philippines, will not only help the 
business to gain its network but it will serve the consumers. According to the study of Soewignyo 
(2010) time and place should be systematically equated so customers will benefit from the 
availability and the convenience of having a store since the store provides a customer-focused 
service. This will help the business to connect with a larger community for providing a well- 
sustained convenience store that will help them to have a good relationship with consumers and 
have a good image among the majority. 


It is crucial to comprehend how to connect with the community and how the operation 
of a convenience store will contribute to the economy. Emphasizing the importance of an 
advantageous connection between the company and its customers will be beneficial in ensuring 
the efficient functioning of the business as well help to the business grow and have more products 
to offer to consumers. 


2. Inclusivity 


One of the most important aspects of running a business, such as a convenience store, 1s 
emphasizing inclusion and opportunity. According to Sundstrém, M., and Radon, A. (2015), with 
regards to the widespread adoption of innovation and technology enables convenience storesto 
create business opportunities in both local and global retailers while also understanding the 
differences in each country's culture. This simplifies the fact that building convenience stores in 
various locations leads to new discoveries in terms of cultural diversities and inclusions of different 
countries, as well as different opportunities for business development, enhancement, employment, 
and equal treatment of employees and customers. 


Briones, R. (2016) argues that one of the considerations of inclusivity in running a 
convenience store is providing essential employment opportunities relative to the amount of capital 
investment, providing a fountain for the future development of the economy in the Philippines, 
and accelerating the development of less developed regions of the country, as well as giving 
importance to equal treatment and inclusivity for all people. The opportunities mentioned will be 
sustained if the people within the business incorporate the proper execution as well as the 
alternative courses of action of the plan. 


Assessing the vitality of inclusion and equal opportunity in the nature of convenience stores 
give a good image and responsibility not only as a business but as a bridge to grow employment 
and help in the continued development of the economy. Giving a business the opportunity to 
compete creates healthy competition in the marketplace. In terms of inclusivity, it signifies the 
opportunity for everyone to have equal treatment and privileges in business. 


3. Respect for Culture and Tradition 


Identifying the culture and tradition 1s crucial when handling business, especially when 
determining the culture of the target market. Purwanto, G.A. (2013) indicates a person'swants and 
behavior are primarily influenced by their culture. When a child is growing up, the family and the 
other important entities teach children perceptions, behaviors, wants, and values, wants. It 1s 
crucial for convenience stores to respect consumer’s cultures and traditions when offering services 
and products. Cultural diversity influences consumer behavior by means of interpersonal 
relationships, leading to a mindset that contributes to an individual's choices, including their 
purchasing decisions. A shift in culture develops a significant influence on the preferences of the 
consumers in the marketplace. 


Lugo, L.M. (2002) argues that the retailing industry in the Philippines is divided, but as 
major foreign businesses enter the Philippine market, it is anticipated that there will be greater 
consolidation. As thus, the sector requires to be prepared for change and adapt to upcoming 
changes in paradigms. Ma, Z., Kuusinen, K., & Kjzergaard, M. B. (2019) argues that a good 
corporate social responsibility’s strategy of a retail stores just like the amount of convenience stores 
in the Philippines is through raising an awareness with the use of energy-saving technologiesin retail 
industry such as convenience store, and benefits of sustainable products. Showcasing the 
importance of the environment through reducing toxic and plastic waste will help one’s nation 
avoid any risk to the environment and of health the people. It 1s important to respect the 
environment where the business operates. 


Showing respect for the culture, tradition, and environment 1s important because it will 
reflect how ethical the business 1s. If the convenience store business knows how to respect the 
culture and environment, then they are socially responsible. This will attract consumer’s attention 
and interest because of the ethical manner that the business 1s doing. It is important to acknowledge 
and respect the cultural and environmental differences for both businesspeople and consumers 
to have a good market relationship. 


4. Commitment 


Conte, E. D. (2017) stresses that in convenience stores, prevention of losses and managing 


inventory starts at the top, with specific regulations and guidelines for employees and _ store 
management, followed by accountability for mistakes. It 1s critical to practice to runa successful 
business. Problems can be avoided by being adequately educated and prepared to runa business. 
Accountability enables a manager to quickly identify minor changes in product movement, 
shortfalls and overruns, or variations in sales patterns and correct the cause. 


According to Economic growth 1n the Philippines creating retail opportunities (2017) with 
growth extending across all subsectors of the retailing industry as one, groceries and convenience 
stores continue to be the ones with the biggest effect on the country's economy because of to the 
category's more diverse products and services of everyday necessities, that fulfilla large proportion 
of Filipino consumers’ consumption needs. As a result, retailers continue to be stronglycommitted 
to boosting accessibility and product diversity for goods such as beauty and personal care, home 
care products, food, and beverages, and more. 


It is important to be committed when an individual is part of running a business. Being 
indulged and accountable on operating a convenience store with a proper management plan 1s 
goodbecause it will show how dedicated and genuine the business. It will also encourage the 
business to become more effective as the people behind the business are responsible and diligent 
enough to do their best to provide a good service to consumers. 


5. Healthy Mindset 


Arevalo, et al. (2014) states that mindsets have become particularly essential to 
international achievement because businesses tend to use their mindsets to assess global 
opportunities, determine international market constraints, and lead a substitute internationalization 
decision. It is claimed that businesses such as retail stores or convenience stores utilize mindsets 
to operate their businesses smoothly. It is important to have a proactive mindset to make strategic 
plans. 


Future leaders in the Philippines, particularly Filipino businesspeople, must have a healthy 
mindset and be able to work all over borders as well as interact with people from various cultural 
and social structures, practices, and languages (De Leon, 2023). This also encourages Filipinos to 
open their minds with the interest of running a business. With the ability to supervise a 
convenience store with an improved mindset to think well, the business will run more efficiently. 
When confronted with a problem, it will be resolved as soon as the people have a healthy mindset 
and come up with a solution to deal with and resolve the problems 1n order to have a unified work 
environment. 


A healthy mindset is crucial to achieving a company's objectives. It will aid the employees 
of the convenience store in actively and carefully considering their options. Employer and 
employees must adopt a healthy mindset to maintain the business. Maintaining a healthyworking 
environment and a balanced mindset among the employees will help the company expand. 


Conclusion 


As a result of the multiple studies undertaken by this research paper to Justify 1ts purposes, 


this study has discovered the significance of business ethics matters greatly when starting a business 
or entering the business industry the industry of convenience store in the Philippines. Ethics 
represents the freedom of individuals to choose how they will live, as well as the autonomyof 
individuals within society. An individual in society who interacts with others as a customer, 
employee, or citizen of a business. Business ethics also allows people to consider what they might 
do as customers. Convenience store business, on the other hand, 1s zmportant as it localizes 
economies, practices inclusivity, respects culture and tradition, has a strong commitment, and has 
a healthy mindset to serve its customers. Convenience stores contribute to the economic growth of 
the Philippines. It also provides convenience to the customers as they offer essential goods and 
services to nearby residents. Customers’ needs are met by the convenience store, which sells 
different and essential goods. Furthermore, because it is easily accessible, the convenience store 
serves as a destination for customers in need of goods. It provides a low price that customers will 
enjoy. That is why running a convenience store in the Philippines is of the utmost importance 
because it provides excellent service to customers, creates Job opportunities, generates profits, and 
stimulates the economy. 


Glossary of Terms: 


Business Ethics - It is where ethics plays a crucial role in business. Business ethics 1s where an in- 
depth understanding of what is the right thing to do when planning. 


Convenience Store - A store where people can go to buy different goods to satisfy their needs and 
wants for a short period of time. It is also a store where it offers convenience for the customers by 
providing a good service. 


Economy - It 1s defined by one’s nation’s overall performance. Economy refers to the resources 
such as goods and services used by people in a country to satisfy their needs and wants. 
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Abstract 


As one of the fast-rising industries in the Philippines, the patronization of fast-food chains by 
the locals has been continuously increasing- signifying that the lenses scrutinizing them are also 
getting magnified. In acknowledgment, fast food companies have been working towards taking more 
corporate responsibility by embedding more ethical practices, programs, and policies. This study 
aims to determine the factors that contribute to building an ethical Filipino fast-food business. The 
researchers utilized data mining and archival data analysis to gather relevant insights and information 
about the topic. Filipino fast-food chains have been consistently integrating, maintaining, and 
progressing in fulfilling their ethical and social responsibilities and duties in terms of community 
engagement, employee treatment, respect for culture and tradition, corporate accountability, and 
proactivity. QSR firms have been leading philanthropic initiatives such as donation drives and 
partnerships with charities, implementing policies that enable equal employment opportunities, 
launching programs that promote Filipmno culture and_ traditions, actively improving its 
accountability, and planning proactive strategies that propel the company toward a more ethical 
direction. In conclusion, the fast-food restaurants in the Philippines have been successfully building 
ethically responsible fast-food businesses through embedding ethical, social, environmental, and 
philanthropic practices in their companies. 


Keywords. Quick-service restaurant, Localization, Corporate Social Responsibility 


Introduction 


Ethical and legal decisions are often linked together and are mistaken to be the same thing. 
However, while legal decisions are rights and obligations reached by the decision of a court of law, 
ethical decisions cover a wider range when it comes to reaching a conclusion. Ethics 1s a standard of 
what is right and wrong, what individuals ought to act on that benefits society and uphold rights, also 
it is based on specific virtues (Hartman et al., 2021, p.19). Since ethics deal with values and building 
trust, in the context of workplace ethics, they are areas that cannot be easily concluded by the law 
and would require deep consideration because it would affect an employer’s relationship with its 
employees (Hartman et al., 2021, p. 20). It is a form of decision-making that is often overlooked 
because businesses believe that yust by following the law they would be able to cut costs and have no 
consequences for their actions. Such belief 1s untrue because considering the different areas and 
issues that ethical decision-making can be applied would show that they result in better performance 
by employees and lesser costs for the business (Occupational Safety and Health Administration, 
2007). It is an area with a wide coverage of issues to be addressed, especially in the fast-food industry. 
The fast-food industry is getting bigger as time passes, there are more branches and employees, and 


it is an obvious depiction of a rich corporation. With their size and market, there are even more 
issues that they must face and solve that go beyond the legal scope. Up until now, they face concerns 
that must be analyzed under ethical lenses to ensure that optimal safety and rights of the people and 
society are upheld. 


Fast food businesses are known for their fast-paced service of delicious low-priced and 
nutritionally lacking food. Food in fast food restaurants is commonly served within ten to fifteen 
minutes of ordering (Sumathi et al., 2017). Other options for customer service experiences are 
offered by numerous fast-food outlets such as delivery, catering, and 24-hour operation (Eneyo et 
al., 2018, as cited in Eneyo et al., 2022). Geographically, its branches are primarily based in densely 
populated locations like busy shopping centers, schools, and commercial buildings, among others 
(Eneyo et al., 2022). In the food service industry, fast food is the leading sector in terms of size and 
speed of growth (Magbanua et al., 2023). In the Philippines, the top local fast-food company 
dominating the industry is the Jollibee Foods Corporation (JFC). Various quick-service restaurants 
belong under JFC which include “Jollibee”, “Greenwich”, “Mang Inasal”, “Red Ribbon”, 
“Chowking”, and so on (Jollibee Foods Corporation, 2019, p.1; Jollibee Foods Corporation, 2021, 
February 15 as cited in Gutierrez, 2021). Jollibee has been ranked as the number one fast food 
restaurant in the country with a total of 600 outlets locally and 30 branches overseas (Ong et al., 


2022). 


Fast food chains became as large as they can be and are even growing even more. It 1s an 
industry that faces many issues regarding its practices on employee safety, wages, mass production 
of food, and waste. In the analysis of its practices and operations, the purpose of the paper is to 
gather insights to ascertain if the Jollibee Foods Corporation (JFC) is successful in becoming an 
ethically responsible Filipino fast-food business. The researchers utilized archival data analysis where 
past data and research papers would give a clear outline of what is known about the fast-food industry 
and what is there to know about them (Chapter 87. Operations in Evaluating Community 
Interventions, n.d.). Another method utilized was data mining, the process of reviewing large data 
sets to recombining, then and relationships used to identify the possible similarity in practices and 
issues among fast food chains (Data Mining: What It Is & Why It Matters, n.d.). These are important 
processes to identify the possible risks that a fast-food chain might face. By identifying what makes a 
business 1n the food industry successful, it is now feasible to create an efficient and effective business 
model that is beneficial to the employers and ethical to the employees and society. It 1s also through 
these thorough studies and analyses that companies can increase revenue, cut costs, and maintain 
relationships with customers and employees. 


Discussion 
1. Reconnect with Communities 


In the fast-food industry, consumer engagement Is an essential part of its business operations. 
It 1s described as how a company builds a relationship with its consumers through interactive 
strategies (Hussain, 2019, as cited in, Gaber 2017). Fast food companies contribute to local 
communities. In return, the businesses will also benefit from community involvement in positive 
feedback, word-of-mouth marketing, and growth in sales (Harrigan et al., 2017). Various kinds of 
community engagement strategies have been used by these establishments which can range from 
traditional to modern methods. 


A strategy that QSR firms, especially those who operate multinational fast-food restaurants, 
apply is the localization strategy. Localization is defined as the adjustment and adaptation of a 
particular brand to fit within the inclination, needs, and demands of the local market the business is 
focusing on (Panwar & Patra, 2017). For expanding the company’s market to other regions or 
countries, localization 1s one of the most optimal options considered. 


With the rise of the influence of social media, fast food companies are now turning to social 
media marketing and advertising as a modern way to connect with prospective consumers. To 
maximize newly available technology, fast food businesses are using social media as a tool for online 
interaction, brand promotion, and insightful data gathering (Gaber & Wright, 2014). Social media is 
utilized as a platform where consumers can share their reviews, stories, and feedback about the brand 
which can serve as word-of-mouth marketing for the companies (Gaber, 2017). 


Additionally, one of the ways in which quick-service restaurant (QSR) companies reconnect 
with communities 1s through philanthropic initiatives and partnerships. A prime example of a local 
fast-food company that executes this is the Jollibee Foods Corporation. According to Banderlipe 
(2006). JFC has been actively launching different community engagement activities. The company 
has lead donation drives for different causes such as "Ma-AGA ang Pasko sa Jollibee" for children in 
shelters. They also partnered up with charitable institutions like the STEAM Foundation, Inc., and 
Give-A-Life Charity Foundation. Moreover, JFC has headed campaigns that promote Filipino values 
to children and families such as “Sabi ng Jollibee, Kaya Mo Kid”, “Sabi ng Jollibee, Kaya Mong Mag- 
Drawing Kid!”, “Kaya Mo Kid - Ang Aklat”, “Kaya Mong Mag-kuwento Kid!”, and “Kaya Mong 
Ilarawan Kid!”. In addition to that, feeding and housing programs like the “Nurture the Future” and 
“Pabahay Pambuhay” have also been implemented by the company. 


2. Equal Opportunity 


Employee empowerment has seen great interest in the field of employee motivation because 
it has been theorized that greater empowerment leads to better employee performance (Aamodt, 
2009). However, empowerment can mean different things for different organizations, thus, the 
different applications and practices from one organization to another. Some may try to empower 
their employees by having a more diverse workforce, but in taking a closer look, what empowers 
employees is inclusive diversity— the promotion of empowering individuals and giving them equal 
opportunities instead of mass empowerment (Arora & Patro, 2021). It was demonstrated in several 
studies that utilizing inclusion activities are imperative in achieving the goals of the organization as 
well as employee satisfaction, but to fully realize the benefits of such activities, organizations must be 
careful to pay special attention to change the situation for underrepresented groups like women and 
other minorities (Priya, 2020). 


This is a challenge for organizations and employees in the Philippines since the country 1s 
still lacking in diverse policies that protect marginalized groups (Guillermo, n.d.). Even the 
Philippine Development Plan recognized the necessity of inclusion in government, society, and even 
business, especially after the challenge of the Coronavirus pandemic, the Philippines went into a 
recession and one of the essential tools in combating the negative growth is through empowering the 
labor market and ensuring that they get equal opportunities to grow (Balco, 2021; Philippine 
Development Plan, 2023). In the year 1997, Jollibee started to hire hearing-impaired staff for store 
crew (Banderlipe, 2006). This is why fast-food chains— a business that caters to an industry that is 


widely accessible to all kinds of individuals, should fill the gap in the labor supply and show 
willingness to include themselves in the narrative of inclusive growth. 


3. Respect for Culture and Tradition 


As much as an organization’s goal 1s to make profit, the resources that they use to create their 
products are human activities and environmental resources, therefore, organizations have a 
responsibility to respect human culture and tradition along with its environment— because they have 
a leading role in reducing the negative effects of human activity on society and the environment 
(Barbosa et al., 2020). This is why when it comes to fast food chains that have a wide reach when it 
comes to consumers, they should be equipped to improve their business operations that 1s reflective 
of their regard for neighbourhood-related human rights and proactive and reactive risk management 
(Burke & Zborowski, 2022). This support of sustainability will also be a show of support for the 
balanced combination of economic growth, societal inclusivity, and environmental resilience that will 
be all for the benefit of the present and incoming generations (Pieroni et al., 2019). 


One of the most lucrative segments of the Philippine economy is the food service sector and 
several researchers have revealed that they face large issues concerning their practices— from the 
change in consumer behavior that made the application of environmentally conscious policies 
difficult, to the rapid expansion of their business, and filling the gap for the demand of 
environmentally friendly products and services (Manala-O & Aure, 2019; Hilario, 2014). In 1995, 
Aga Muhlach, an endorser of Jollibee products, proposed a nationwide Christmas toy drive called 
"Ma-AGA ang Pasko sa Jollibee." The campaign aimed to donate old toys to children in shelters in 
the Philippines. Jollibee continued the drive, adding books and increasing charity mstitution 
beneficiaries. In 2005, over 400,000 children received toys and books (Banderlipe, 2006). 


Some fast food franchises are observed to successfully maintain their responsibility to respect 
human culture and the environment by actively engaging in environmentally conscious activities like 
proper waste management, energy and water conservation, and smaller portions of food supplies to 
avoid food waste; it is possible to continue on this path that is beneficial both to the organizations 
and communities that they are surrounded by, they simply need the initiative and commitment (Idian 


et al., 2022). 
4. Accountability 


Corporate accountability in the study of Carroll & Olegario (2020), is defined using three 
different perspectives. From the communicative perspective, accountability refers to a company’s 
ability to communicate efficiently with its stakeholders and show corporate transparency. The 
phenomenological perspective associates accountability with being able to meet the expectations of 
a corporate firm’s stakeholders and reputation management. Lastly, the consequentialist perspective 
defines accountability based on the consequences of a business’ actions. 


In terms of the food service industry, fast food companies have been under public scrutiny 
in terms of their ethical responsibilities and accountability. The need for a business to integrate 
strategies, practices, and policies that are in line with Corporate Social Responsibility (CSR) has been 
steadily increasing over time (Baumgartner & Rauter, 2017; Engert et al., 2016, as cited in, Cantele 
& Cassia, 2020). Corporate Social Responsibility (CSR), in ethical terms, is defined as the 
philanthropic and ethical responsibilities and obligations of businesses to their own profit, their 


stakeholders, and the environment (Carroll & Shabana, 2010, as cited in, Homburg et al., 20138). 
Based on existing business literature, accountability of fast-food chains can be classified into social, 
environmental, and health. 


Social accountability 1s practiced by a fast-food company through being responsible for its 
stakeholders. Having a good relationship with the stakeholders will result in more successful 
outcomes for the business. To achieve that, businesses should involve the stakeholders in the 
corporate processes and development through forums and meetings (Lo, 20138, as cited in, Jang et 
al., 2017). The employees of a fast-food restaurant play a substantial role in the operations of a 
business- the performance, productivity, sales growth, and customer satisfaction of a QSR company 
is dependent on its employees. The goals of a business will not be achieved if it does not have 
employees that are committed to their job (Ulabor & Bosede, 2019). In that regard, one way to 
enhance the accountability of a fast-food company is by implementing fair labor practices and 
policies that ensure its employees’ satisfaction and happiness (Alserhan et al., 2021). 


In terms of health accountability, the fast-food industry has been receiving concerns about 
obesity, unhealthy diets, high levels of calories, and other health-related issues (Powell & Nguyen, 
2013). Fast food customers are looking for significantly healthier menus. As a response to the issues 
raised, fast food chains have been taking action to introduce healthier menus, including calorie labels, 
showing ingredient information transparency, and advertising healthier eating habits (Lassen et al., 
2016). In addition to that, fast food restaurants can also cooperate and participate in the efforts taken 
by the national government with regard to food safety and health standards (Collado et al., 2015). 


Sustainability 1s the primary goal of environmental accountability. The demand _ for 
implementing and embedding more sustainability practices and policies in restaurants 1s growing as 
consumers are becoming more conscious about this area (Cantele & Cassia, 2020). Choosing 
environmentally responsible leaders will establish more sustainable corporate practices, programs, 
and policies (Jang et al., 2017). 


In a paper by Banderlipe (2006), it was discussed that the Jollibee Foods Corporation (JFC) 
has been actively taking initiatives on their corporate social and ethical responsibilities. As mentioned 
previously in the first subtopic, reconnect with communities, the fast-food firm has pioneered 
charitable programs such as for feeding, housing, and donation drives for good social causes. JFC 
has also implemented employment opportunities for hearing-impaired people within their company. 
Several efforts were also made for campaigns that advertise positive Filipino values. According to 
Dalay & Yap (2021), Jollibee has also launched sustainable and environmental initiatives such as 
tree-planting activities, waste and energy management, and conservation programs. 


5. Proactive Mindset 


In today’s quickly evolving and competitive market, having a proactive mindset is an 
imperative quality for fast food companies. Proactivity refers to thinking of actions or acting in a way 
that anticipates and attempts to prepare for future events instead of waiting for issues to arise and 
handling those reactively (Grant & Ashford, 2008; Miller & Friesen, 1978, as cited in, Sancho- 
Zamora et al., 2021). Companies that have a proactive mindset take the initiative to predict future 
needs, innovate new products or services, and seek potential opportunities which result in 
competitive advantage (Lumpkin & Dess, 1996, as cited in, Sancho-Zamora et al., 2021). 


For the fast-food industry, proactivity brings numerous benefits to restaurants. Wiersema 
(1993, as cited in Alonso-Almeida et al., 2015) explained that dynamic capability is established by 
practices and strategies that are centered on proactivity. A proactive business approach helps firms 
to have higher productivity, better work performance, and more flexibility operationally and 
financially (Alonso-Almeida et al., 2015). Alonso-Almedia et al. (2015) also concluded from their 
study that proactivity is the most optimal strategy in times of crisis. This characteristic of businesses 
also generates increased trust and loyalty of consumers to the brand. 


Proactivity can be practiced by fast food companies through continuously and increasingly 
improving customer service and customer satisfaction. The study of Barlan-Espino et al. (2015) 
proposed various methods to improve a restaurant’s proactivity. Fast food chains must reinforce a 
system that prioritizes staff evaluations and customer feedback. The management should regularly 
check up on the business operations and consistently look for more ways how to improve its services 
(JJosiam et al., 2014, as cited in Barlan-Espino et al., 2015). This can include adapting new business 
opportunities created by technology such as mobile applications and social media marketing 
(Mojares, 2013, as cited in, Barlan-Espino et al., 2015). 


Furthermore, another application of proactivity in the fast-food mdustry is by ensuring the 
safety and security of the consumers and the employees. Planning preventive measures such as 
prioritizing the maintenance of equipment and facilities, following the safety and health standards, 
and conducting drills for emergencies and disasters (Barlan-Espino et al., 2015). 


In the local fast-food industry, the leading quick-service restaurant company in the 
Philippines is the Jollibee Foods Corporation (Banderlipe, 2006). JFC has been proactively 
dominating the industry with its creative advertising efforts, local-favorite menu, skilled employees, 
positive organizational culture, and corporate accountability (Zarete, 2006). It has also been 
continuously progressing in terms of expanding its reach towards the international market. 


Conclusion 


After the growth of the fast-food industry in the 20th century, it continues to only grow further 
today, and it has become the leading sector when it comes to size and speed of growth. However, 
Just as any business, it 1s faced with challenges and requires great effort to not only be successful but 
to also fulfill its responsibility in providing an ethical business that 1s profitable to the organization 
while also benefiting its community. After deep analyses of the previous and current policies of fast- 
food chains outside and inside the Philippines, it resulted in the identification of the different issues 
that fast food restaurants are facing and how they are addressing it. 


Reconnection with the community 1s a necessary component when it comes to running a 
successful business, QSRs rely on communities to boost their marketing by word of mouth, social 
media, and localization strategies that would allow them to adapt to different communities that they 
cater to with their rapid growth. In exchange, they give back through supporting different causes and 
different community engagement activities. It is also important for organizations to be able to give 
equal opportunity to their employees in order to empower them because empowering employees, it 


1s also a way of maintaining the success of the restaurant in the long run, this continues to be a struggle 
for organizations because of the gap in the policies in the country about giving equal opportunities 
from all walks of life, therefore, it gives more responsibility to organizations to be proactive about 
their policies to ensure that their employees are treated just and humane. There must also be respect 
for culture and tradition due to their leading role in improving the social and environmental impacts 
of human activities. As fast-food chains reach a wide range of consumers, they must be conscious of 
their policies and practices, and maintain a good relationship with the community that they are 
serving their products and services. Another component of an ethical business model is an 
organization with accountability in accordance with the classification of social, environmental, and 
health. QSRs are held socially accountable for their relationship with their stakeholders, thus, fair 
labor practices and policies are expected; they are also environmentally accountable and are 
expected to maintain a sustainable business as consumers are becoming more conscious about 
environmentally friendly policies and programs. Organizations can abide by this demand by 
choosing more environmentally aware leaders that will establish more sustainable practices, 
programs, and policies; health is also a classification in accountability for fast food restaurants due to 
concerns for health-related issues, as a response to the issue several restaurants created healthier 
menus, calorie labels, ingredient transparency, advertising healthier habits, and cooperating with state 
efforts for food safety and health standards; lastly, a successful company follows a proactive business 
design in terms of employee productivity, work performance, financial and operational flexibility, 
and crisis management. QSRs need to be ahead on how they can improve community engagement, 
operation growth, along with the safety and security of employees and consumers. As the market 
continues to grow to be more competitive, any business should not stop in improving its practices 
and policies to ensure profit and benefit the community. 


The discussion started with expounding on what 1s ethical business and how it benefits the 
organization which then led to the discussion of how businesses have a responsibility to their 
stakeholders that make them earn their profit. The paper then discussed several ethical issues that 
fast food restaurants are facing and how they addressed said issues, with the Jollibee Food 
Corporation leading in the fast food industry in the Philippines, the restaurants under the 
corporation consistently displayed their ability to adapt to the needs of the community, sustainable 
operation, and create proactive policies that showed how it 1s possible to create a business model for 
the fast food industry that 1s not only profitable but also display ethical business that is beneficial to 
both the organization and the community that they are responsible for. 


Glossary of Terms 


Quick-service Restaurant (QSR) - It is the formal term for fast food restaurants in the business 
industry. It 1s a food service establishment specializing in serving affordable meals that are prepared 
quickly. 


Localization - It is a business strategy wherein companies adjust or adapt their goods or services to 
fit the local interests, culture, and inclinations of their target markets in other locations. 


Corporate Social Responsibility (CSR) - It is a concept in the business field about the ethical 
economic, social, and environmental responsibilities of corporate firms. 
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Abstract 


The re-search aimed to analyze and de-velop strategies for establishing an ethical hardware 
store business tailored to the specific needs of Filipinos. To achieve this, a data mining approach 
was employed, analyzing archival data from various reputable sources including Business reports, 
government documents, scholarly journals, and online databases. By scrutinizing patterns, trends, 
and successful practices in ethical hardware store operations, a comprehensive framework was 
constructed to foster ethical behavior, fair business practices, and sustainable growth in the Filipino 
market. The study uncovered essential factors for establishing a morally upright hardware store 
business. Initially, actively engaging 1n local events, sponsoring community initiatives, and supporting 
environmental and communal projects help foster inclusivity, trust, and loyalty within the 
communities. Furthermore, prioritizing equal chances by eliminating discrimination and creating a 
supportive atmosphere for both employees and customers exemplifies ethical business practices 
while adhering to regulatory requirements. Following that, displaying environmental consciousness 
through eco-friendly in store operations, promoting sustainable items, and educating customers 
about environmentally favorable choices demonstrates respect for the environment. Fourth, 
demonstrating a dedication to producing high-quality products and exceeding client expectations 
increases organizational performance. Finally, encouraging ethical decision-making and employee 
well-being within the hardware store through work-life balance, a welcoming atmosphere, and 
recognition of the significance of work fosters a healthy mentality. 


Keywords: Ethical business, Sustainable, Eco-Friendly. 


Introduction 


Ethics and ethical business practices are essential components In creating a responsible and 
sustainable business environment. Ethics involves making decisions and conducting oneself with 
personal integrity and social responsibility. According to Hartman et al. (2021), ethics encompasses 


principles of honesty, fairness, respect, and accountability. These principles shape the way 
individuals and organizations interact with stakeholders and society. Ethical business practices go 
beyond mere legal compliance and encompass considering the impact of organizational actions on 
various stakeholders (Hartman et al., 2021). This requires acknowledging the responsibility towards 
all those affected by business decisions. Ethical businesses prioritize fair treatment of employees, 
ethical relationships with customers and suppliers, responsible environmental practices, and 
corporate social responsibility initiatives. As stated by Hartman et al. (2021). Ethical business 
practices contribute to long-term success. They argue that organizations that prioritize ethical 
behavior enhance their reputation, build trust with stakeholders, attract, and retain talented 
employees, and gain a competitive advantage. 


“Homes must become low energy, resilient to climate change and provide comfort for 
households” (Simpson et al., 2022). According to Savitha (2012), the quality of materials used in the 
homes of each household is important to guarantee the project is durable and cost-effective. And for 
small to medium projects ranging from interior renovations to small individual house projects, 
ordering directly from suppliers or to companies of each material would be a hassle, and that is 
where the concept of hardware store. Based on the definition given by Law Insider (n.d.), Hardware 
Store 1s a store that primarily sells hardware and home maintenance and improvement supplies 
indoors, such as tools, paints, varnishes, wall coverings, window components, finished and semi- 
finished lumber products, plumbing supplies, garden supplies, and cleaning supplies. They serve an 
important role in supplying necessary tools and supplies for building, renovation, and maintenance 
projects, acting as a one-stop shop for consumers looking for hardware solutions. Two examples of 
hardware store business are CWHomeDepot and Wilcon Depot. Home Depot is the world’s largest 


home improvement retailer and has over 2300 stores across U.S, Canada, and Mexico. Wilcon 
Depot is the Philippines’ leading home improvement and construction supplies retailer and has 86 
operating stores nationwide. 


The purpose of this research 1s to assess and create methods for building an ethical business 
in the hardware store sector that 1s specially oriented to the requirements of Filipinos. This study's 
technique includes data mining and analysis of archival data. Twin (2022) stated that “Data mining 
is the process of searching and analyzing a large batch of raw data in order to identify patterns and 
extract useful information”. Data Mining enables the visualization and scrutiny of data from multiple 
angles, thereby facilitating the identification of patterns, trends, and correlations that might not be 
immediately apparent. As stated by the University of Virginia (n.d.), archival data refers to any data 
that has been collected prior to the commencement of the research. In this situation, the researcher 
will collect archival information from diverse sources, such as industry reports, government 
publications, academic journals, and online databases. This data will be carefully studied to uncover 
patterns, trends, and best practices in the hardware store sector's ethical business operations. The 
study's findings will contribute to the development of a comprehensive framework that promotes 
ethical conduct, fair business practices, and sustainable growth for hardware stores, considering the 
unique cultural and economic context of the Filipino market. 


Discussion 
1. Reconnect with Communities 


Building strong relationships with communities 1s a crucial aspect of establishing a morally 
responsible hardware store. As per a study conducted by Alam et al. (2023), actively involving oneself 
in community affairs enhances the societal impact of businesses by encouraging inclusiveness and 
shared principles. To accomplish this, an ethical hardware store can actively participate in local 
events, contribute to community initiatives, and support projects that benefit both the environment 
and the community. For instance, hosting workshops on sustainable construction practices or 
collaborating with local organizations to promote environmentally friendly building matenals can 
educate and engage the community, fostering a sense of trust and loyalty towards the business. 


Furthermore, an ethical hardware store can prioritize partnerships with local suppliers and 
manufacturers to strengthen ties with the community. By sourcing products from local vendors, the 
business not only supports the local economy but also reduces its carbon footprint. This approach 
aligns with the principles of sustainable development, as highlighted by Geissdoerfer et al. (2018), 
who emphasize the importance of incorporating local resources and expertise in business models. 
Through transparent and fair-trade practices, the ethical hardware store can empower local 
producers, creating a symbiotic relationship that fosters economic growth and community resilience. 


To reconnect with communities, an ethical hardware store can also leverage technology and 
online platforms to promote collaboration and engagement. By maintaining an active online 
presence, the store can provide valuable resources, such as DIY tutorials, safety guidelines, and tips 
for sustainable living. Additionally, through social media campaigns and interactive forums, the 
business can facilitate conversations and gather feedback from the community, enabling them to 
voice their concerns and suggestions. This approach allows the ethical hardware store to establish 
itself as a trusted resource hub while promoting an inclusive and participatory environment that 
values community input. 


2. Equal Opportunity 


Equal opportunity is a core principle upheld in ethical business practices, ensuring fairness, 
inclusivity, and the elimination of discrimination within the workplace (Carr, 2019). This 
commitment ensures that every individual, regardless of their background, has an equitable chance 
to thrive and progress in their professional aspirations. Specifically for hardware store businesses 
targeting the Filipino market, prioritizing equal opportunity becomes both an ethical duty and a 
strategic imperative. By doing so, these enterprises create a supportive environment that meets the 
diverse needs of both employees and customers. 


International organizations and initiatives emphasize the significance of equal opportunity in 
business practices. ‘The United Nations Global Compact (n.d.) advocates for businesses to eliminate 
discrimination in employment and occupation. This aligns with the goal of providing fair and equal 
opportunities for all imdividuals, irrespective of their background or characteristics. The 
International Labor Organization (n.d.) also emphasizes the promotion of equal opportunity and 
non-discrimination in employment through various conventions and recommendations. 


In the Philippines, equal opportunity 1s enshrined in the Philippine Labor Code (Presidential 
Decree No. 442). This legislation prohibits employment discrimination based on various factors 
such as age, race, sex, religion, and more (University of Minnesota, n.d.) It upholds the principle of 
equal treatment and fair opportunities for all workers in the country. Despite legal provisions, 
employment discrimination in the Philippines remains a concerning issue. According to Orbeta and 
Paqueo (2017), there is e-vidence of discrimination particularly targeting vulnerable groups. This 
highlights the importance for businesses to actively promote equal opportunity. Orbeta and Paqueo 
(2017) conducted a study in the Philippines, uncovering instances of employment discrimination. 
The study highlighted that certain vulnerable groups experience higher levels of discrimination 
regarding age, gender, ethnicity, and disability. It emphasized the crucial role businesses play in 
proactively addressing and preventing such discrimination. Moreover, the study underscored the 
importance of promoting equal opportunity and fair treatment for all individuals in the workplace. 


3. Respect for Environment 


Respecting the environment starts with adopting eco-friendly practices within the hardware 
store itself. Implementing energy saving measures, such as using energy efficient lighting and 
equipment, can significantly reduce the store's carbon footprint. Additionally, proper waste 
management strategies, including recycling and proper disposal of hazardous materials, are essential 
to minimize the negative impact on the environment. These initiatives align with the principles of 
sustainable business operations, as highlighted by Roxas et al. (2016), who emphasize the importance 
of adopting eco-friendly practices in the retail sector. By leading by example, the ethical hardware 
store can inspire customers and suppliers to adopt similar environmentally conscious practices. 


Offering a wide range of sustainable and eco-friendly products 1s another crucial aspect of 
building an ethical hardware store business. By sourcing and promoting environmentally friendly 
building materials, such as recycled products, low-emission paints, and energy efficient appliances, 
the store can provide customers with sustainable alternatives. This approach not only helps in 
reducing the environmental impact but also educates and encourages customers to make more 
conscious choices. According to an article by Zhang et al. (2018), offering sustainable products can 
drive demand and promote the overall transition to a greener economy. By supporting 
manufacturers and suppliers who prioritize sustainability, the ethical hardware store can play a 
significant role in promoting responsible consumption. 


Education and awareness play a vital role in fostering respect for the environment. An ethical 
hardware store can organize workshops, seminars, and educational campaigns to raise awareness 
about sustainable practices, green building techniques, and eco-friendly home improvement 
projects. By sharing knowledge and providing guidance on environmentally conscious choices, the 
store empowers customers to make informed decisions that benefit both their homes and the 
environment. This instructional component is consistent with the findings of the work of Alam et al. 
(2023), who emphasize the importance of environmental education in promoting sustainable 
behavior. By being a trusted source of information, the ethical hardware store can help Filipinos 
make a positive impact on the environment. 


4. Commitment 


Commitment in business, as defined by Sullivan (2021), involves organizations 
demonstrating dedication and loyalty to providing high quality products for their customers. It entails 
a steadfast determination to consistently exceed customer expectations by delivering exceptional 
quality products. This commitment drives the level of effort, attention to detail, and reliability 
invested in meeting or surpassing customer standards. 


A study conducted by Me-yer et.al (2002), explored how organizational commitment 
influences employee performance. The findings revealed that greater levels of commitment 
correlated with heightened job satisfaction, motivation, and productivity. This study underscores the 
significance of commitment in driving positive outcomes within a business context. 


Perez (2022) conducted a study that examined how employee commitment influences 
organizational performance. The results indicated a positive relationship between higher levels of 
commitment and increased productivity, employee satisfaction, and overall organizational success. 
These findings highlight the importance of fostering commitment within the workplace to achieve 
favorable outcomes. 


5. Healthy Mindset 


Maintaining a healthy mindset within the ethical hardware store involves several key aspects. 
First and foremost, it is important to recognize the role of work in individuals' lives and the impact 
it has on their moral thinking and actions. As employees spend a notable amount of time at work, 
the hardware store becomes a prime setting for ethical learning and growth (Smith, 2021). By 
acknowledging this influence, the ethical hardware store can proactively create an environment that 
encourages ethical behavior and decision-making. 


Secondly, the hardware store should prioritize the well-being of its employees by fostering 
work-life balance. This can be achieved through practices such as flexible working hours, 
encouraging breaks, and offering wellness programs. Research has shown that promoting work-life 
balance leads to reduced stress and burnout, ultimately contributing to a healthier mindset among 
employees (Kim & Ryu, 2017). 


Lastly, creating a supportive and inclusive culture is essential for maintaining a healthy 
mindset within the ethical hardware store. Building strong relationships among team members, 
encouraging open communication, and recognizing individual contributions foster a sense of 
belonging and psychological safety. A positive work environment contributes to employees’ well- 
being and positively influences their mindset (Massachusetts Institute of Technology, 2021). 


Conclusion 


Ethics and ethical business practices are critical components in developing a responsible and 
sustainable corporate environment, and as time passes, the demands of Filipinos change, and the 
profit gained from these changes should be pursued ethically. The purpose of this study was to 
analyze and develop various approaches for establishing an ethical hardware store business tailored 


to the distinctive needs of Filipmos in the market. This study delved into various aspects of ethical 
practices, encompassing community involvement, equal opportunities, environmental preservation, 
dedication, and cultivating a positive mindset within the hardware store environment. The study 
emphasizes the significance of reconnecting with communities and establishing strong bonds through 
active participation in local events. Additionally, it highlighted the value of sponsoring community 
initiatives and supporting projects that benefit both the environment and the community. By 
prioritizing collaborations with local suppliers and manufacturers, businesses can contribute to 
sustainable development by adopting a robust local economy while minimizing their carbon 
footprint. 


Glossary of Terms 


Corporate Social Responsibility (CSR): The belief that corporations have the obligation to operate 
in a socially and ecologically sustainable manner. This involves considering the impact of their 
actions on stakeholders and society. CSR goes beyond legal requirements, encompassing voluntary 
initiatives and practices aimed at positively contributing to communities and the environment. 


Stakeholders: Individuals, groups, or organizations who have an interest in or are affected by a 
business's activities and outcomes. They can include employees, customers, suppliers, shareholders, 
local communities, and government entities. Effectively managing and considering stakeholders' 
needs and expectations is crucial for maintaining ethical business practices. 


Sustainable growth: refers to the balanced and responsible expansion of a business. It considers the 
long-term impact on community, the environment, and the economy. The goal is to meet present 
needs without compromising future generations' ability to do the same. It involves ensuring resource 
preservation and societal wellbeing. 
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Abstract 


This research aims to gain valuable insights and provide recommendations for improving the 
market position and expanding the customer base using a structured approach. The presence and 
focus of major global technology companies in the region can have significant economic and 
technical implications. The findings reveal that the telecommunications company 1s a company 
specializing in affordable mobile phones and electronic devices. Their product range includes basic 
feature phones and budget-friendly smartphones with advanced features. The telecommunications 
company emphasizes a safe and inclusive work environment that values and respects employees, 
irrespective of ther background or personal traits. The company recognizes the significance of 
diversity and endeavors to have a team that mirrors the communities it serves. The collected data 1s 
then rigorously analyzed using a combination of qualitative and quantitative methods to extract 
meaningful insights. The effort has a significant influence on the lives of Filipinos and contributes to 
socioeconomic development by concentrating on education, community development, and 
inexpensive technology. The telecommunications company exhibits its commitment to fulfilling the 
increasing demands of its consumers and making technology more accessible and helpful for all by 
constantly broadening its offers and developing an environment for its target market. Companies can 
drive positive change and contribute to a more sustainable future by exhibiting strong leadership, 
involving small businesses in sustainability initiatives, incorporating sustainable practices, and 
effectively communicating their commitment to stakeholders. 


Keywords: gratification, deception, sustainability, technology 


Introduction 


According to Hartman, et al. (2021), ethics refers to the moral principles and values that 
guide human behavior and decision-making, distinguishing between right and wrong. In the context 
of business, ethical behavior involves adhering to these principles and conducting business activities 
in a morally responsible manner. According to Hartman, et al. (2021), there is one and only one 
social responsibility of business it is to use its resources and engage in activities designed to increase 
its profit so long as it stays within the rules of the game, which is to say, engages in open and free 
competition without deception or fraud. Hartman, et al. (2021), states that ethical business practices 


encompass a wide range of considerations, including honesty, fairness, transparency, respect for 
stakeholders, and the promotion of societal well-being. Ethical businesses strive to go beyond mere 
legal compliance, recognizing the importance of ethical conduct in building trust with customers, 
employees, suppliers, and the broader community. They prioritize the welfare of all stakeholders 
while balancing profit-making objectives, aiming to create a positive impact on society and contribute 
to sustainable development. Ethical business practices can also have significant financial costs. 


Cherry Mobile , a telecommunications company based in the Philippines, focuses on 
manufacturing cost-effective mobile phones and electronic devices. Since its establishment 1n 2008, 
the company has rapidly gained recognition in the local market by offering feature-packed 
smartphones at competitive prices. Known for its diverse range of products, Cherry Mobile offers 
everything from basic feature phones to budget-friendly smartphones with advanced capabilities. 
Their goal is to enhance accessibility to mobile technology, especially in developing nations. 
Through their dedication to mnovation and affordability, Cherry Mobile has emerged as a 
prominent mobile phone brand in the Philippines. 


The research on Cherry Mobile involves a comprehensive investigation into various aspects, 
including its market presence, customer preferences, and the evolving competitive landscape. By 
examining factors such as product range, pricing strategies, and marketing approaches, the study 
aims to uncover valuable insights and provide informed recommendations to enhance market 
position and expand the customer following a structured approach, involving the meticulous 
collection of data from primary sources such as surveys, interviews, and focus groups with customers, 
and secondary sources such as industry reports and market research. The collected data 1s then 
rigorously analyzed using a combination of qualitative and quantitative methods to extract meaningful 
insights. This analysis considers changing market trends, intricate customer preferences, and industry 
benchmarks, culminating in a set of actionable recommendations to strengthen Cherry Mobile's 
product development, refine marketing strategies, and optimize overall business performance. 
According to Simplilearn (2023), data mining refers to the systematic examination of extensive 
quantities of data and datasets with the objective of extracting valuable insights and knowledge. By 
employing this process, organizations can effectively address challenges, forecast future trends, 
manage risks, and identify novel opportunities. According to Jatheon (2021), data archiving, also 
known as Enterprise Information Archiving (EIA), is the process through which an organization 
establishes a long-term storage of their structured and unstructured communication data. This is 
done to meet various needs such as compliance obligations, lawsuit management, storage 
optimization, business insights, and information governance. Initially, data archiving served to fulfill 
compliance requirements, but its purpose has evolved over time. Instead of a purely defensive 
approach, archiving now takes on a proactive role, where archives serve not only to ensure 
compliance and protect against legal disputes and audits, but also as repositories of extensive 
knowledge and valuable business intelligence. 


Discussion. 
1. Localize Economies 


As stated by Viterbo (2016), two Filipino suppliers from China had been invited to visit the 
factories that supply components and devices for Cherry Mobile. According to them, it was a surreal 


experience to see how the key components of mobile are made, assembled, and packed. Cherry 
Mobile 1s the first local mobile phone company to share this experience, displaying transparency 
and trust. This experience made us love the brand more and showed its commitment to quality. It 
also encourages Filipinos to avoid buying counterfeit products. Cherry Mobile's brave move benefits 
its brand. 


According to Borgogna, Smayra, and Raad (2022) the localization initiatives in the Middle 
East, supported by governments and regional authorities, are gaining momentum. This, coupled with 
the interest of local tech manufacturers, can have far-reaching economic and _ technological 
implications for the region. Three categories of manufactured tech products - advanced materials, 
advanced components, and advanced finished product - offers significant opportunities for 
localization. By focusing on these categories, the Middle East can drive innovation, enhance its 
technological capabilities, and reduce dependence on imports. Additionally, it can create a favorable 
environment for startups, attract foreign direct investment, and contribute to economic 
diversification. 


In accordance with Segovia (2015) localization projects in the Middle East are gaining 
traction, thanks to government and regional authority backing. This, along with the attention of global 
technology firms, has the potential to have far-reaching economic and technical consequences for 
the region. Three types of manufactured technology goods provide considerable prospects for 
localization: advanced materials, advanced components, and advanced completed products. By 
concentrating on these areas, the Middle East may spur mnovation, improve technical skills, and 
minimize reliance on imports. Furthermore, this technique can foster entrepreneurship, attract 
foreign direct investment, and contribute to economic diversification. 


2. Inclusivity 


On the authority of NGUANSUK (2014) the company has successfully captured the 
attention of various demographics, including students, young professionals, and budget-conscious 
individuals. These groups often prioritize price when purchasing a smartphone, and Cherry Mobile's 
competitive pricing makes their devices highly attractive. The affordability of Cherry Mobile phones 
sets them apart from both international and local brands in the market. While other brands may 
offer smartphones with more advanced features or higher specifications, Cherry Mobile caters to a 
segment of consumers who are primarily concerned with getting a reliable smartphone at a pocket- 
friendly price. 


As mentioned by Alarcon (2023) CHERRY Mobile is dedicated to establishing a safe and 
inclusive workplace environment. This means creating a space where employees feel secure, 
respected, and valued for their contributions, regardless of their background or characteristics, it 
recognizes the importance of diversity and aims to ensure that its team reflects the communities they 
serve. By valuing and celebrating diversity, the company acknowledges the unique perspectives, 
experiences, and talents that each employee brings to the table. CHERRY Mobile understands that 
an inclusive workplace 1s not just a moral imperative, but also contributes to the company's overall 
success. By embracing diversity and creating an environment where employees can thrive, the 
company can tap into a broader range of ideas, perspectives, and experiences, leading to enhanced 
innovation, customer satisfaction, and business growth. 


Based on INTERNATIONAL BUSINESS (2022), to create inclusiveness, innovation, and 
strategic benefits, employers must embrace diversity. A diverse workforce brings together different 
perspectives, experiences, and ideas, leading to innovation, problem-solving, and better decision- 
making. Furthermore, prioritizing diversity allows businesses to attract top-tier international talent, 
allowing them to benefit from a broader range of skills and expertise. It is recommended to create 
an adaptation plan to effectively incorporate cultural considerations into business strategies. This 
strategy entails conducting market research, learning about local customs and traditions, adapting 
products or services, localizing marketing campaigns, and developing relationships with local 
stakeholders. By implementing an adaptation plan, businesses can navigate cultural complexities, 
minimize risks, and maximize opportunities in diverse markets. 


3. Respect for the Environment 


As mentioned by Wallace (2023), companies that use a circular economy model can 
minimize e-waste by reforming processes and reducing waste and pollution. It goes beyond recycling 
and focuses on extending the life of items and resources. This process covers the complete product 
lifetime for original equipment manufacturers in technology, from raw materials through packaging 
and supply chain management. To manage waste materials such as plastics, metals, and chemicals, 
the whole IT sector must emphasize sustainability and rethink supply chain processes. 


As reported by Aces awards (2018) Cherry Mobile's CSR program, demonstrates the 
company's dedication to creating a good influence on society. Here are some major points about the 
effort and its emphasis on education, community development, and inexpensive technology. The 
project shows the company's comprehensive commitment to corporate social responsibility. The 
effort has a significant influence on the lives of Filipinos and contributes to socioeconomic 
development by concentrating on education, community development, and inexpensive technology. 
Cherry Mobile exhibits its commitment to fulfillmg the increasing demands of its consumers and 
making technology more accessible and helpful for all by constantly broadening its offers and 
developing an environment for its target market. 


As claimed by Feller (2023), achieving sustainability requires a firm commitment from the 
company. This commitment should drive product innovation, incorporating sustainable practices 
throughout the product lifecycle. Additionally, companies can engage in community initiatives that 
promote environmental awareness and sustainability, extending their impact beyond their own 
operations. Putting sustainability first in the IT business 1s a tremendous catalyst for positive change. 
Tech businesses may contribute to a more sustainable future while remaining profitable by 
committing to sustainability, developing sustainable materials, recognizing consumer loyalty 
motivations, and altering business strategies. Adopting sustainability is not just an ethical obligation, 
but also a strategic decision that may lead to long-term success 1n an ever-changing market context. 


4. Commitment 


According to Dent (2019), integrating sustainability into the business 1s a critical step, but it's 
equally important to express that commitment both internally and externally. This includes 
communicating the commitment to sustainability to employees, business partners, suppliers, 
customers, and other stakeholders. Transparently sharing sustainability imutiatives, goals, and 
progress demonstrates a genuine commitment and fosters trust and credibility. By demonstrating 


bold leadership, including small firms in sustainability efforts, integrating sustainable practices, and 
effectively communicating the commitment to stakeholders, companies can drive positive change 
and contribute to a more sustainable future. Embracing sustainability as a core value creates a 
competitive advantage, attracts like-minded partners and customers, and helps build a more resilient 
and responsible business. 


Relative to Marquez (2019) client opinions and feedback are valuable sources of information 
for understanding customer needs, preferences, and satisfaction levels. Organizations should actively 
seek and listen to client feedback through various channels, such as surveys, feedback forms, and 
customer reviews. This feedback provides insights listening and offers appropriate solutions to 
mitigate conflicts or misunderstandings. Focusing on effective communication and problem-solving 
can help prevent consumer conflicts and preserve positive client relationships. 


In relation to Mikhel (2020), because of reasons such as price, infrastructural restrictions, 
and a lack of knowledge, developing markets frequently encounter barriers to acquiring and adopting 
new technology. There 1s an opportunity to bridge the digital divide and give into areas that need 
improvement and helps identify opportunities to enhance the overall customer experience. 
Organizations should train their employees on conflict resolution techniques and strategies to avoid 
escalating situations with clients. This includes maintaiming professionalism, practicing active access 
to important services and resources for marginalized groups by concentrating on cheap technological 
solutions. 


The long-term influence of low-cost technology on emerging economies may be 
revolutionary, paving the door to prosperity. It improves socioeconomic development, lowers 
inequities, and promotes inclusive growth by providing everyone with digital skills, knowledge, and 
access to technology. 


5. Proactive Mindset 

As per Mihala (2023), sustainability is a pressing issue as we deplete Earth's resources. 
Choosing sustainable smartphones is crucial. Surprisingly, eco-smartphones exist. With over 5 
billion users globally, smartphones have a significant environmental impact. Their production relies 
on rare earth materials, emitting high carbon emissions and raising human rights concerns. 
Manufacturing, often fueled by coal, worsens environmental degradation. 


As mentioned by Gubalane (2014), short lifespans and a lack of durability contribute to the 
e-waste crisis. Many functional phones are discarded and inadequately recycled. Only a small portion 
of e-waste 1s properly handled, causing pollution and health risks. To address this, we must reduce, 
reuse, and recycle. Opting for second-hand or refurbished devices, and properly recycling old 
phones can cut emissions and prevent materials from landfills. 


According to Brown (2021), sustainable smartphones should have replaceable parts, emit 
low radiation, use recyclable materials, last longer, and minimize environmental impact. Embracing 
sustainable practices in design and usage reduces our ecological footprint and promotes responsible 
technology consumption. While smartphones offer connectivity and functionality, research suggests 
they may impact attention, memory, and delay of gratification. However, more research is needed 


for conclusive results. Understanding smartphone habits’ cognitive effects is crucial for informed 
discussions and improved research methodologies. 


Conclusion 


The study aims to uncover valuable insights and provide informed recommendations to 
enhance market position and expand the customer following a structured approach. The presence 
and focus of major global technology companies in the region could have significant economic and 
technical implications. Companies can drive positive change and contribute to a more sustainable 
future by exhibiting strong leadership, involving small businesses in sustainability initiatives, 
incorporating sustainable practices, and effectively communicating their commitment to 
stakeholders. When a company embraces sustainability as a core value, it opens the door to a 
multitude of advantages. Firstly, it gains a competitive edge in the market by demonstrating a 
commitment to environmental and social responsibility, which can attract discerning customers who 
prioritize sustainability in their purchasing decisions. Moreover, adopting sustainable practices can 
also attract like-minded partners and allies who share similar values and are more inclined to 
collaborate on iitiatives that promote environmental stewardship. This not only expands the 
network of potential business opportunities but also strengthens the company’s reputation as a 
responsible player in the industry. 


Glossary of Terms 


Deception: 1s an act or behavior that leads people to falsehood; faking people into believing 
something that 1s not. 


Technology: one of the big reasons that changed the world’s economy and people’s lives 


Gratification: is the feeling of satisfaction when wants or desires are fulfilled 
Sustainable: to use a certain item or product for long term without risking the depletion of its 
resources 
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Abstract 


The Esports industry is growing and having the spotlights. This study aims to evaluate 
whether the Esports Industry in the Philippines shows ethical consideration in their businesses, 
study, and know whether they uphold business ethics. The methodology of this study 1s data mining 
which analyzes or reviews large quantities of data and archival data or gets information that already 
exists in another person's files. In conclusion, it can be demonstrated that the Philippine esports 
industry exhibits ethical issues. However, specific difficulties and problems can still be resolved. 
Although not flawless, their dedication to corporate ethics 1s adequate. The sector caters to a wide 
range of demographics; inclusion, development, and progress are still relevant, given the state of 
society. In addition, industry participants still require behavioral development to keep consistent 
business principles. They put decent manners and behavior into practice, but they still need a place 
to change. 


Keywords: E-sports, E-sportsmanship, Ethics, Tournament 


Introduction 


The word ethos or ethics refers to the expectations, and conventions that determine how 
people in a community should live and act. Ethics takes a step back from the expectations for how 
people should behave and explores the principles by which they should live and act (Hartman et al., 
2021). In business ethics, making decisions requires doing so on an individual, corporate, and more 
general social and governmental level. We interact with businesses as people, customers, employees, 
and citizens of the nations in which they are located. It connects with ethical questions that arise in 
society, making everyone consider how we interact with businesses (Hartman et al., 2021). 


Nowadays, playing video games is a new competitive genre. Esports computer games, also 
referred to as electronic sports, have shown the ability to replicate the precise skill set needed for a 
discipline (Del Rosario, 2018). Esports have a long history in the Philippines, starting in the early 
2000s. Internet cafés were the go-to locations for gamers to play and compete with one another back 
then. With the growing opportunities, many investors and sponsors are going for this mdustry. 
Throughout the years, people were able to build organizations, facilities, training, and partnerships 
to help nurture the players. The Philippines recorded over twenty-nine million gamers (Labana et 


al., 2020). 


The purpose of this paper is to evaluate if the Esports Industry of the Philippines shows 
ethical consideration in their businesses. It is also to study the business ethics commitment in this 
industry, especially from the Philippines. Lastly, it aims to know whether the behaviors of the 
individuals that part of the industry have good business ethics. The methodology of this study is data 
mining and archival data. According to Fawcett & The University of Kansas (2008). information 
already in another person's files 1s called "archival data." Initially created for reporting or research. 
According to Martens, S. (2021). data mining 1s analyzing and reviewing large quantities of data. It 
identifies patterns and trends in the data. 


Discussion 
1. Inclusivity in Esports 


Esports has the most diverse demographic in the industry. The inclusivity goes from gender, 
age, socioeconomic status, race, and many more (Taylor, 2022). It was also said that this accessibility 
and reach to multiple Esports audiences results in the industry's growth and development. Esports 
is also inclusive of people with disabilities. This industry allows them to strive in sports without any 
problems. 


Although men’s initiatives have traditionally dominated, Esports are bemg made to 
encourage female involvement and advance gender equality (Castaneda, 2017). In Mobile Legends: 
Bang Bang Philippines, the best player in the industry, 1s part of the LGBTQIA+ community. Her 
story became a gateway to open inclusivity in the mainstream. After being kicked out from her 
original team, she bounced back and became part and a captain of one of the best Mobile Legends 
organizations 1n the country. 


Moreover, inclusion is considered while designing esports tournaments and venues. In 
addition to providing gender-neutral facilities and wheelchair accessibility also entails fostering a 
friendly environment for participants and spectators from all walks of life. The organizers also 
implement policies to create a comfortable space or respectful place for the the community. There 
are also multiple programs for underrepresented communities in this industry. 


2. Commitment of Esports 


The esports sector has demonstrated a solid dedication to social responsibility and 
community involvement. Organizations, teams, and individuals in esports frequently participate in 
charitable endeavors to give back to the community. Most charitable donations come from effective 
media reach of people doing it (Yousef et al., 2022). To assist a variety of causes, such as healthcare, 
education, disaster relief, and social justice efforts, they frequently arrange charity events, fundraisers, 
and donation drives. Some corporations have even established specialized philanthropic foundations 
to organize their charitable donations. 


The industry is also committed to nurturing and developing the talents of Filipino players. 
There are many organizations that mitiate looking for competitive Filipmo youth that can play for 
the professional scene. Youth from the Philippines can adapt and strive in different fields through 


practical training and development. Funding and support are significant to see them succeed 
(Buenconsejo & Datu, 2020). Having thousands of players from the country, some organizations 
aim to give them the opportunity. 


Moreover, the industry is committed to giving the best experiences to the audience and 
players. They often hold festivals and tournaments to ensure the community 1s still doing well. The 
events allow viewers to share their passion and talents with different people. Aside from that, this 
industry 1s also trying to recognize gaming and technology academically. This strategy allows students 
to do what they like while studying. These promises show how committed the esports business 1s to 
improve communities and using its power to improve society outside of the gaming world. 


3. Mental Health in Esports 


Video games' impacts on mental health can be both positive and harmful. Positively, video 
games are made to encourage players to take pleasure in their free time. However, the mgorous 
training and esports tournaments can cause to stress, and mental illness. Players may behave violently 
and unrestrainedly in real-world situations because of playing violent video games. (Fabito et al., 
2018). Esports staff and team members should offer social and emotional support to eSports 
competitors to help prevent mental health problems. 


According to Hong, H. (2022), three main themes have been identified as coping 
mechanisms of Esports players: life balance, seeking social support, and sleep management. Social 
support acted as a moderator throughout the three primary themes, reinforcing their copmg 
strategies and assisting them in adjusting to their environment. Players need to balance their lifestyles 
to manage their physical and emotional health. It should be emphasized how important it 1s to take 
a break from playing games and find a productive diversion. 


To ensure this will be solved, organizations that are part of this industry should encourage 
healthy lifestyles. The industry should emphasize good practices like getting enough sleep, exercising 
regularly, and cultivating mindfulness. The industry will enable players to prioritize their mental 
health and gaming jobs by fostering holistic well-being. Furthermore, the community itself should be 
driven by a positive environment. There is still work to be done, even if the esports sector has made 
strides in addressing mental health issues. 


4. Behavior Problems in Esports 


Certain ethics, and conventions, like sportsmanship, and respect for rivals, are essential 
elements in esports. (Riatti & Thiel, 2021). In the esports industry, there is esportsmanship, which 
represents the respect and personality of the players with each other. Through this value, it’s 
expected that they produce and live in an ethical workplace where they can play peacefully with each 
other. However, it is not always practiced because trash-talking and cyberbullying have become a 
part of the gaming environment. 


Cyberbullying, hate comments, and trash-talking are all visible in the gaming community. 
But it was proved that cyberbullying doesn’t significantly affect the players’ experiences (Fabito & 
Yabut, 2018). Furthermore, although the Esports industry aims to give opportunities and cater to 
talents, player exploitation has also become their challenge. Some players were mistreated and taken 


advantage of by some Esports organizations. There was also a problem with privacy and data security 
because people collected the personal information of viewers, management, and players. 


Playing the game honestly, following rules, and respecting everyone around is part of esports. 
It is essential to have good behavior in this professional and popular industry because many young 
audiences and other people watch players’ actions and idolize them. Needing to play with a team 
also requires connection and good relationships. ‘Through engaging in this industry, good discipline 
and ethics can be built, and personal growth can be possible. Upholding good behavior 1s part of the 
nature of esports; although it seems like it 1s not practiced, it is still an essential aspect of the industry’s 
growth. 


5. Economic Growth Through Esports 


Both advertisers and teams participate in esports to connect with a new, predominantly male, 
younger target audience and provide value to products and the fan experience. Since esports 
generate significant revenue for game developers and publishers and may be utilized as a marketing 
tool for game distribution, they are the industry’s most critical players. Esports players use streaming 
to get money from fans through sponsorships or donations, which is evolving into a crucial economic 
sector alongside esports (Riatti & Thiel, 2021). Aside from support and assistance, esports also gain 
revenues from local and international tournaments. These events also encourage tourism that can 
contribute to the country’s economy. 


An estimated 454 million people will watch esports worldwide, rising to 645 million in 2022 
and increasing by roughly 15% annually. It estimates that the world market of esports will have more 
than one billion dollars in profit for 2019, 1.65 billion dollars in 2021, and 1.8 billion dollars in 2022 
(Mangeloja, 2019). Aside from these revenues, esports also have an economic impact by creating 
jobs, infrastructure development, and advertising. There 1s continuous money flow in this field, from 
game creators to viewers. 


Furthermore, there 1s also an effect whenever organizations win in local and international 
tournaments, not Just tournaments but also Southeast Asian Games. Philippines esports industry is 
known for being good at this field. Multiple teams from the country have won numerous game 
tournaments in recent years. This kind of representation also has a good bounce back for the 
country. It can attract investors and sponsorships that can help finance the industry. 


Conclusion 


To conclude, it is seen that Esports Industry in the Philippines shows ethical considerations. 
This study's objective is to ascertain whether the Philippine esports market runs ethically. It is also 
essential to research the industry's adherence to business ethics, particularly that of the Philippines. 
Finally, it seeks to determine whether those who work in the sector behave ethically. It was seen that 
there are still some challenges and problems that need to be fixed. Like the other industries, there 
are still flaws in ethical aspects. On the other hand, their commitment to their business ethics 1s not 
perfect but acceptable. The sector targets multiple audience groups, and the inclusivity, 
development, and growth still apply to society’s condition. 


Furthermore, the people who are part of the industry still need behavioral growth to uphold 
consistent business ethics. They practice good behaviors and manners, but they still need a place for 
change—development from the management regarding contracts and viewers in terms of 
commentary. The Esports business industry 1s still far from having a good environment built from 
their workers' ethics. The esports boom has nonetheless irrefutably changed the video game industry, 
bringing about social and cultural changes across generations as well as a brand-new worldwide 
market and commercial possibilities. Potential value-added areas associated with esports, and games 
include outcomes like money generating, enhanced physical activity, and higher engagement from a 
broader range of demographics. 


Glossary of terms 


Esports - Called for the professional setting of video gaming. 
E-sportsmanship - Value that e-sports player upholds during their games. 
Ethics - The expected or standard behavior from people. 

Tournament - Competition that the Esports Industry play for 
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Abstract 


This study explores the field of ethics in business, focusing on the context of the fashion 
industry. The purpose of the study is to investigate ethical business practices in the fashion industry 
and their impact on stakeholders and society and contextualize it in the Philippine setting. The 
methodology involves data mining and archival data analysis, drawing insights from reputable sources 
such as academic Journals and industry reports. The findings highlight the importance of localization 
economies, inclusivity, respect for the environment, accountability, and a proactive mindset in ethical 
clothing businesses. By engaging with local communities, offering inclusive sizing, adopting 
sustainable practices, and promoting fair labor conditions, ethical clothing businesses contribute to 
a more environmentally friendly, socially responsible, and inclusive fashion industry. These efforts 
enhance the reputation of businesses and have positive impacts on the planet, workers, and society. 


Keywords: Sustainable Clothing, Size Inclusivity, Fast Fashion 


Introduction. 


Ethics in business, as described by Hartman et al. (2021), is a field that encompasses both 
academic study and practical application. It involves understanding principles and theories that guide 
human behavior and decision-making 1n terms of moral nght and wrong. In the context of business, 
ethics extends to applying these principles to business practices and decision-making. Hartman et al. 
(2021) argue that even within the separation between ethics and business decisions, there should still 
be adherence to ethical considerations such as obeying the law and avoiding fraud. Unethical 
business decisions can have significant negative impacts on individuals and society, as evident from 
corporate scandals and financial crises. That said, practicing good ethics in business not only benefits 
stakeholders but also enhances a company’s reputation, attracts, and retains employees, and 
mitigates risks associated with unethical practices (Hartman et al., 2021). Conversely, unethical 
behavior can lead to harm to the firm itself, including bankruptcy, and incur financial costs through 
consumer boycotts. 


The global apparel market reached a value of 1.53 trillion U.S. dollars in 2022, with a 
positive outlook for 2023 (Smith, 2023). The United States and China dominate apparel demand, 
particularly in women’s apparel. As consumers look for more ecologically friendly solutions, the 
second-hand clothing market 1s anticipated to expand, and the luxury market 1s anticipated to double 
in size by 2028. However, the fashion industry faces scrutiny regarding transparency and ethical 
practices, including supplier disclosure and social and environmental impact. For instance, 
Nunimaki et al. (2020) highlighted the environmental impacts of the fashion industry, such as 
excessive water usage, textile waste, chemical pollution, and CO2 emissions. The industry produces 
over 92 million tons of waste annually and consumes 79 trillion liters of water. The expansion 
of the fashion industry, driven by fast fashion practices, has raised concerns about the urgent need 
for fundamental changes in the business model. Slowing down manufacturing and implementing 
sustainable practices throughout the supply chain, along with changes in consumer behavior, are 
crucial steps to address these challenges (Nimimaki et al., 2020). 


The Philippines played a 65ioneerring role in the garment and textile industry in Southeast 
Asia, with its origins as a cottage industry in the 1950s that later expanded on a global scale. However, 
the rise of China as the dominant force in the world’s manufacturing industry led to the gradual 
decline of the Philippine industry. Currently, the Philippines has emerged as a hub in Southeast Asia 
for discarded and second-hand clothing from imported fashion brands (Philippines, n.d.). That said, 
the Philippine fashion industry is home to several notable fashion businesses. Bench, a renowned 
clothing, and lifestyle brand, offers trendy and affordable fashion items. Rajo Laurel, a respected 
fashion designer, has dressed celebrities and showcased his sophisticated creations internationally. 
Plains & Prints specializes in stylish women’s clothing with a focus on prints and patterns. Francis 
Libiran is recognized for his exquisite bridal gowns and couture designs, featuring intricate detailing 
and Filipino craftsmanship. Aranaz stands out for its handcrafted bags and clutches, incorporating 
indigenous materials and traditional weaving techniques. These examples represent the diverse and 
talented fashion landscape in the Philippines. 


The goal of ethical organizations, according to Smith and Kouchaki (2021), is to provide 
several benefits, including enhanced appeal to employees, a decreased risk of being involved in 
scandals, and a higher chance of winning praise and incentives from investors. Particularly for the 
purpose of creating long-term value, governance and strong cultures are given more weight by 
investors. The authors previously discussed a bottom-up approach to ethics, emphasizing how 
individuals should take responsibility for their moral development in the workplace, in their essay 
“Building an Ethical Career.” However, they provide a top-down strategy in this article that 1s 
supported by data from various business, psychology, and ethical research studies, and focuses on 
assisting employees in developing moral character within the context of the organization. (Smith & 


Kouchaki, 2021). 


The methodology for this study on ethical business will involve data mining. First, a thorough 
literature review will be conducted to identify reliable sources related to ethical business practices 
(What Is Data Mining?, 2019). Data mining techniques will be applied to gather and examine 
information from reliable sources, including academic journals and business reports. To find 
important themes, patterns, and trends, the gathered data will be methodically categorized and 
coded. Thematic analysis will be applied to examine the data and extract meaningful insights. The 
findings will then be interpreted and synthesized to provide a comprehensive understanding of 
ethical business practices based on the data mining results. 


In addition to data mining, archival data will be utilized in this research. Archival data refers 
to any form of data that has been collected before the commencement of a particular research study 
(Archival Data | Research, 2022). Researchers will analyze existing information from various sources 
such as government records, census data, medical records, diaries, photographs, newspapers, and 
more. This approach offers advantages such as cost-effectiveness, large sample sizes, and access to 
longitudinal or historical perspectives. However, researchers should be aware of potential limitations, 
including data quality, reliability, and biases inherent in the original data collection methods. 


By employing data mining and utilizing archival data, this study aims to gain a comprehensive 
understanding of ethical business practices, drawing on reliable sources and existing information 
(What Is Data Mining?, 2019; Archival Data | Research, 2022). 


Discussion. 
IV. Localize Economies 


According to Maloney (2019), the fashion and apparel industry employs workers with 
increasing technical education and skills. This includes professions such as computer-aided design, 
which helps designers bring concepts to life and manufacturers accelerate their production process. 
Due to the higher degree of education and training needed, these areas have the potential for higher 
salaries. With an average yearly compensation of $78,870 across all industries, fashion designers are 
among the highest-paid employees in the sector. While conventional positions like sewing machine 
operators and tailors are still needed in the garment manufacturing sector, there 1s a move toward 
higher-paying Jobs like market research analysts and computer specialists. The wholesale garment 
retailing industry also provides a range of jobs, such as production and planning clerks, graphic 
designers, and business operations professionals. Additionally, the bulk of fashion and clothing 
workers are employed in the retail sector and earn an average salary of close to $29,500. These 
workers range from clerks to managers and executives. This highlights the diverse range of Job 
opportunities within the localized fashion economy (Maloney, 2019). 


In the local context, De Leon (2014) states that there are six designers who demonstrated 
the incorporation of indigenous sustainable materials into their designs in a showcase. By engaging 
with local artisans and textile suppliers or NGOs for community development, these designers 
demonstrated their dedication to sustaimability. The showcase highlighted the potential for Manila 
to emerge as a leader in sustainable design processes and emphasized the significance of a symbiotic 
relationship between designers and local communities. Manila 1s well-positioned to develop into a 
vibrant cluster of designers who combine tropical ideas with Western design aesthetics due to the 
growing middle class and the involvement of a new generation of designers in global fashion markets. 
The showcased designers, including Ken Samudio and Adante Leyesa, exemplified the use of local 
materials and their dedication to social impact through initiatives such as traming single mothers in 
artisan needlework and providing employment for disabled individuals in remote communities. De 
Leon (2014) suggests that Manila’s fashion industry holds the potential to not only contribute to the 
global market but also serve as a model for sustainable partnerships and community development. 


The fashion and apparel industry offers a range of Job opportunities that require increasingly 
technical education and skills. With professions such as computer-aided design and market research 
analysis, there is a shift towards higher-paying occupations within the industry. Fashion designers 
enjoy high salaries, reflecting their creative contributions. Moreover, the localized fashion economy 
in Manila, as showcased by designers incorporating indigenous sustainable materials, demonstrates 
the potential for the city to become a leader in sustainable design processes. The symbiotic 
relationship between designers and local communities, along with a growing middle class and an 
engaged generation of designers, positions Manila as a dynamic hub of fashion creativity and 
sustainability. By utilizing local materials and promoting social impact initiatives, the fashion sector 
in Manila can serve as a role model for international markets, emphasizing the importance of 
sustainable partnerships and community development. 


2. Inclusivity 


According to Estrina (2021), the fashion industry and its marketing strategies have 
experienced significant changes in response to the global rise in body positivity and inclusivity. 
Consumers now consider body positivity a necessity in fashion marketing, and brands that do not 
incorporate these values in their business strategy risk losing market success and consumer loyalty. 
Even though there have been favorable comments about body positive initiatives, improved sizing 
options, and better accessibility for people of plus size, there 1s still opportunity for improvement. 
Brands need to address problems like a lack of diversity, a selective portrayal of body positivity, 
incorrect sizing, Inconsistencies between advertising and goods, and a lack of genuineness and 
transparency. To address these concerns, companies should listen to consumer demands, strive for 
improvement, expand their size range, and uphold their stated values. It 1s crucial for brands to 
engage In meaningful communication with consumers and embrace constructive criticism to identify 
and rectify their shortcomings continually and consistently. 


In the Philippines, local brands such as Tayo Studio and Float Swimwear have emerged, 
offering inclusive size ranges and outfits that cater to the diverse body types of Filipinos (Ocampo, 
2020). These brands have recognized the importance of inclusivity and are actively working towards 
providing clothing options that celebrate and embrace the unique beauty of every individual. By 
offering a wide range of sizes and designs, Tayo Studio and Float Swimwear promote body positivity 
and aim to ensure that everyone feels comfortable and confident in their clothing choices. These 
local brands exemplify the growing trend of inclusivity 1n the fashion industry, where diversity and 
representation are being embraced and celebrated. 


The global rise in body positivity and diversity has caused substantial changes in the fashion 
industry (Estrina, 2021). Consumers now consider body positivity a necessity in fashion marketing, 
and brands that fail to incorporate these values risk losing market success (Estrina, 2021). While 
there have been positive developments such as inclusive campaigns and expanded sizing options, 
there are still areas for improvement (Estrina, 2021). Brands need to address concerns such as lack 
of diversity, selective representation of body positivity, inconsistent sizing, and discrepancies between 
campaigns and products (Estrina, 2021). To address these issues, companies should actively listen 
to consumer demands, strive for improvement, and engage in meaningful communication to rectify 
their shortcomings (Estrina, 2021). Local brands in the Philippines, like Tayo Studio and Float 
Swimwear, exemplify the growing trend of inclusivity by offering a diverse range of sizes and designs 
that celebrate the unique beauty of all individuals (Ocampo, 2020). 


3. Respect for the Environment 


According to Nunimaki et al. (2020), the fashion industry has significant environmental 
implications throughout its supply chain. Water usage is a concern, particularly during cotton 
cultivation and textile manufacturing, contributing to water scarcity and the pollution of local water 
supplies. Industry also has a substantial carbon footprint, with high energy consumption during 
manufacturing and consumer use, as well as the production of synthetic fibers that rely on fossil fuels. 
Chemical use in textile manufacturing poses risks to the environment and human health, while the 
generation of textile waste, both pre-consumer and post-consumer, contributes to environmental 
degradation. ‘To address these implications, sustainable practices such as reducing water 
consumption, using organic materials, improving chemical management, and promoting recycling 


should be adopted (Niinimaki et al., 2020). 


The fashion industry has significant environmental implications in the Philippines, as 
highlighted by the Sustainability Solutions Exchange (2022). The country has experienced increased 
clothing sales and imports, indicating a growing demand and subsequent strain on environmental 
resources. However, clothing utilization continues to decline, leading to increased waste generation. 
Despite the growing awareness of sustainable fashion, consumer behavior in the Philippines does 
not align with sustainable principles, with a high percentage of clothing being disposed of after a 
single use and millennials frequently purchasing new clothes. This consumer behavior contributes 
to the generation of textile waste and pollution from clothing production and laundering practices. 
The increasing awareness of sustainable fashion presents an opportunity for positive change. 


To mitigate the environmental repercussions — of the fashion industry, it is — crucial to 
promote sustainable practices. This can be achieved through education, awareness campaigns, and 
policy interventions. By raising awareness about the environmental impacts of clothing consumption 
and production and providing information on sustainable alternatives, consumers can make more 
informed choices. Policy interventions can include regulations on waste management, encouraging 
recycling and circular economy principles, and promoting sustainable production methods. Through 
these efforts, a more responsible and sustainable fashion industry can be fostered in the Philippines, 
helping to reduce environmental degradation and promote a more sustainable future (Sustainability 
Solutions Exchange, 2022). 


4. Accountability 


The global clothing industry has implemented a robust accountability framework to address 
labor, environmental, and corruption issues, as highlighted by Keegan (2016). Organizations that 
monitor fashion companies like H&M encourage corporate accountability and transparency include 
Sustainability Watch, the Clean Clothes Campaign, and the Better Factories Campaign of the 
International Labor Organization. Despite H&M?’s sustainability efforts, labor issues persist in 
countries like Cambodia and India, calling for further action to improve working conditions and 
prevent exploitation. 


The fashion sector must give priority to text’le production that 1s socially and environmentally 
responsible, according to Ouano (2020). The textile industry is centralized and globalized, which 
has led to resource depletion, unfair labor practices, and the deterioration of regional textile cultures. 


The number of local textile manufacturers in the Philippines has decreased because of their inability 
to compete with imported textiles. However, there 1s an increasing trend toward regenerative 
methods and the growth of local textile communities, providing a chance for more environmentally 
friendly textile production. 


Accountability is crucial in addressing these challenges. Companies like H&M, as influential 
players in the industry, can leverage their power to improve the working conditions and livelihoods 
of garment workers. Simultaneously, labor rights advocates should continue to pressure 
governments and corporations, urging them to act. By adopting responsible practices and 
supporting local manufacturing, the fashion industry can foster greater accountability and work 
towards a more environmentally and socially conscious approach to textile production. By 
addressing labor issues, promoting local manufacturing, and encouraging responsible practices, the 
industry can move closer to its sustainability goals. Collaborative efforts from stakeholders, including 
companies, advocacy organizations, and governments, are necessary to ensure greater accountability 
and promote amore sustainable future for the fashion industry. 


5. Proactive Mindset 


The fashion industry has witnessed a proactive mindset towards sustainability, driven by the 
growing awareness of its environmental impact and the need for change. Wu and Li (2019) discuss 
this shift, highlighting that fashion companies are actively seeking ways to minimize negative 
environmental effects and maximize positive social impact throughout their supply chains. Strategies 
such as reducing water and energy consumption, adopting cleaner production methods, and 
incorporating sustainable materials into designs are being implemented. The rise of collective 
sustainability campaigns and initiatives, like the “2020 Commitment “by the Global Fashion Agenda, 
further exemplifies the industry’s proactive approach to addressing environmental challenges. 


Within the Philippines, the ukay-ukay culture showcases a proactive mindset toward 
sustainable fashion, as highlighted by Biana (2020). The recycling and upcycling of throwaway and 
luxury fashion have become ingrained in the consumer psyche. This alternative model allows 
Filipinos to update their fashion sense affordably while also extending the lifespan of clothing 
through resale. Despite concerns about the sustainability of non-sustainable goods offered for sale 
in ukay-ukay, the overall sustainability of the model depends on continuous efforts by fast and 
slow/luxury fashion companies to improve their own sustainability practices. The ukay-ukay industry 
has adapted during the COVID-19 pandemic by exploring online platforms and alternative sales 
methods, demonstrating its flexibility and commitment to sustainability. 


Parts of the fashion industry globally and in the Philippines — have started to embrace a 
proactive mindset toward sustainability. Companies are taking active steps to minimize negative 
environmental impacts and address consumer demands for eco-friendly and ethical fashion. This 
involves adopting sustainable practices throughout the supply chain and engaging in collective 
initiatives. The ukay-ukay culture in the Philippines exemplifies this proactive approach through its 
recycling and upcycling practices, offering an alternative model for sustainable fashion. Despite 
challenges posed by the pandemic, both the fashion industry and the ukay-ukay industry have shown 
resilience and adaptability, highlighting their commitment to sustainability. 


Conclusion. 


In conclusion, the purpose of this study is about ethical clothing business, where it has two 
key aspects: localization economies and fostering job opportunities, as well as embracing size 
inclusivity. By engaging with local communities and artisans, businesses can create positive economic 
impacts while promoting fair wages and sustainable partnerships. Additionally, by offering a diverse 
range of sizes and designs that celebrate all body types, brands can promote body positivity and 
challenge traditional beauty standards, leading to a more inclusive and diverse fashion industry. 


Furthermore, sustainable clothing practices and accountability in working management are 
crucial for ethical businesses. By incorporating eco-friendly materials, reducing waste, and 
implementing ethical manufacturing processes, businesses can minimize their environmental impact 
and promote responsible consumption. This shift towards sustainability encourages consumers to 
make conscious choices and supports a more environmentally friendly fashion industry. 
Additionally, by prioritizing fair wages, safe working conditions, and respecting human rights, 
businesses can establish transparent and responsible practices, empowering workers and preventing 
exploitation. Embracing accountability involves actively engaging with stakeholders and continuously 
improving labor practices to create a more equitable and just fashion industry. 


By integrating these aspects into their operations, ethical clothing businesses contribute to a 
more environmentally friendly, socially responsible, and inclusive fashion industry. These efforts not 
only enhance the reputation and credibility of businesses but also have a positive impact on the 
planet, workers, and society. 


Glossary of Terms 


Sustainable Clothing - refers to garments produced with environmentally friendly materials and 
methods, ensuring minimal impact on the planet throughout their life cycle, including sourcing, 
manufacturing, use, and disposal. It aims to promote ethical practices, reduce waste, and support 
fair labor conditions in the fashion industry. 


Size Inclusivity - emphasizes the importance of designing and producing clothing that 
accommodates a variety of body sizes and shapes, promoting inclusivity and diversity. It aims to 
ensure that individuals of all sizes have access to stylish and well-fitting garments, fostering body 
positivity and eliminating size-based discrimination in the fashion industry. 


Fast Fashion - refers to a fashion industry business strategy that prioritizes quickly creating low-cost, 
trend-driven clothes. It often involves low- quality materials and unethical labor practices, leading to 
environmental degradation, exploitation of workers, and a culture of disposable fashion that 
encourages excessive consumption and waste. 
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Abstract 


Cosmetics are a multi-faceted industry that aims to promote aesthetic attractiveness and 
empower one’s self-esteem and confidence. Moreover, it is an inclusive product and service line that 
caters people from different walks of life. This comprehensive study pursues the notion of 
formulating an ethical cosmetic business for the local demographics, it being the Filipinos. Ethics 
allows people and entities such as business to be able to have set of rules to follow a common goal, 
it being the advocate of the common good for everyone. The paper accentuates how ethical decision 
making and ethics as a concept must be adapted to a business to allow brand commitment, good 
customer relationships, social awareness, and product sustainability to take effect. It tackles the 
different components of business and how they should be ethical. The key facets are communication 
sustainability, market distribution channels, product quality, and ethical business behavior. It aims 
to perceive whether consumers consider ethical parameters of brands the moment they plan to buy 
or shop for cosmetic products. Data mining is the analytical process used to determine the 
purchasing preferabilities of customers and their shopping-related activities that will better suit the 
target parameters. It 1s found out that local consumers are not fully enlightened in the ethical 
standards of a cosmetic business. Further research for brand ethics awareness and how it must reach 
the target market should be the next step to fortify the key findings of this study. However, it 1s also 
found out that ethical business behavior in establishing a cosmetics business 1s an integral part and 
is a key part of decision making for brand commitment and brand identity to promote sustainability. 


Keywords: Cosmetics, Cosmetic industry, Market distribution channel 


Introduction 


The Greek word “ethos", which refers to the values, norms, beliefs, and expectations that 
govern how people in a community live and act (Hartman et al., 2007). Ethics vary from such norms 
for how individuals in a culture live and act. At its most fundamental, ethics is concerned with how 
we behave and live our lives. Moreover, it deals with the most important question any human being 
may ask: How should we live? According to ancient Greek terminology, ethics can refer to both the 
rules by which an individual chooses to live her or his own personal life as well as the criteria by 
which individuals live in a society with others. Ethics, as a branch of philosophy, 1s the discipline that 
methodically investigates concerns about how we should live our lives. An ethical business seeks 
profit while abiding by the law. It must figure out how to encourage, influence, and allow ethically 
responsible decisions (Hartman et al., 2007). 


Cosmetics have come a long way to be a multi-billion-dollar industry that are inclusive to 
anyone in the world. It is more than an aesthetic and an art, for it builds confidence and self-esteem 
to the people using cosmetic products. This paper coalesces with the whole cosmetic industry 
revolving around the beauty market of the country. Starting a cosmetic business 1n the aspect of just 
rebranding will be easier than formulating and researching for new and much enhanced products. 
Most small cosmetic brands are getting their supplies from big cosmetic manufacturers, and they will 
only rebrand it to their business. On the other hand, local brands like Colourette Cosmetics have 
their own manufacturing facilities and are established in the market. The reason for Colourette’s 
successful marketing 1s their company vision of being budget-friendly while high-quality in their 
products for their consumers. In a saturated market such as cosmetics, they thrived with the use of 
the internet, social media, and e-commerce (Borja, Loste, Tan & Camlian, 2022). In the similar 
paper, it 1s stated that most cosmetic brands use marketing mix strategy to maximize their reach to 
their target market and implement sustainable and adaptive strategies that will cater to customer 
perceptions and expectations revolving in their products. The use of vloggers, media personalities 
and e-commerce platforms allow definitive accessibility of their target market to be able to see the 
product and buy it. 


This paper will discuss how ethics can be integrated in starting a cosmetic business or in the 
cosmetic business model. It also perceives to take aim as to where 1s the clear borderline between 
ethical and unethical cosmetic interventions, may it be in services or products that cosmetics has to 
offer. this paper will study ethical business behavior, in the local consumers in the Philippines to 
discern whether local consumers consider the ethical parameters of a cosmetic business, which aims 
to promote business ethics awareness. 


The methodology for this paper building an ethical cosmetic business for Filipinos will 
involve a comprehensive and multi-faceted approach. Data mining software 1s used by businesses to 
understand more about their customers. It can assist them in developing more successful marketing 
strategies, increasing sales, and lowering costs. Effective data collection, warehousing, and computer 
processing are required for data mining (Twin A. & Drury, A. ,2023). Archival data is further 
classified into three types: public data sets, private data sets, and private records. It consists of any 
data gathered prior to the start of the research study. Its data is likewise a primary source, and 1t may 
or may not include HIPAA identities (University of Virginia, n.d.). 


Discussion 
1. Localize economy 


The entirety of the cosmetic mdustry 1s a general bandwagon to the Filipinos. Beauty trends 
emerge like one to another, and the general local market 1s being immediately networked to it with 
the use of internet and social media as a virtual advertising and marketplace. Besides being a want, 
the cosmetics industry contains personal care, to which 1s a vital need to a person’s personal hygiene. 
Shampoos, toothpaste, hair conditioner, soap, and many more are just the mere examples. 


Moreover, the cosmetic industry of the Philippines declares a positive and decent precedent 
to the economy of the country. According to the Philippine Statistics Authority (2017), the beauty 


industry, specifically beauty parlors, had the greatest number of establishments in 2015, totaling 
3,092 beauty parlor establishments, which 1s 30.7% in the formal sector of the economy engaged in 
the Other Sector Activities. In the similar study in which the 2015 Annual Survey of Philippine 
Business and Industry (ASPBI) was executed on a nationwide scale, it is disclosed that beauty parlors 
employ the most workers from other industries of Other Sector Activities, wherein it employs 28,461 
workers or 36.7% of the entirety of the employment sector. The beauty industry 1s also coined as 
the top earner and spender, having an PHP8.0 billion- or 19.2%-income total for the sector. This 
data reveals how in-demand the cosmetic industry 1s to the local market, and how it greatly 
contributes to the national economy of the Philippines. 


One factor that is being observed upon the demand of the Filipinos for the cosmetic industry 
is aesthetic maintenance due to the country’s beauty standards. International Trade Administration 
(2022) mentioned that the demand for personal care merchandise of the Filipinos stagnantly 
escalates since young adults focus on having to maintain a healthy-looking appearance. They also 
mentioned that the main market distribution channels dominating the cosmetic industry are 
supermarkets, drug stores, convenience stores, mall kiosks, physical store wise. On the other hand, 
Shoppe and Lazada as ecommerce platforms are the top virtual marketplace for self-care products. 
This goes to show that the cosmetic industry portrays a significant economic establishment in the 
market of the country. It is a commodity to the people, and that both local and international brands 
for cosmetics are properly having diversity in the market. The young adults open an entire new 
market demographic. Inclusivity campaigns are an effective marketing tool to have more profit. 
Although this is a good perspective for a brand, campaigns must be an advocacy rather than a trend. 
The colorism happening in the local scene here in the Philippines 1s prevalent to the point that it 
can be transferred to the mindset of the youth, in which it must not be. Brands must have an 
educational approach as per these controversies to let their market be embracing of their body and 
self, and their products. 


2. Respect for the environment 


Pollution is an alarming and controversial environmental issue that people experience on an 
international scale. Climate change 1s being presently experienced by everyone, not to mention the 
solid wastes that significantly impacts one's quality of life and way of living. The Philippines are one 
of the top countries that contributes to the threat of plastic wastes. Regulations as to the proper waste 
management when it comes to big manufacturers are not mainly observed, therefore not knowing if 
they are up to code. 


The manufacturing aspect of the cosmetic industry can be quite seen as harmful for the 
environment itself. According to Abidemi et. al. (2018), cosmetic products that do not fall within the 
cosmetic regulations can be identified as major contributors to the rising significant concerns of being 
pollutants for their ecological, aquatic, and environmental impact. The inactive and active ingredients 
involved in the chemical process of manufacturmg cosmetic products or conducting cosmetic 
services raises a valuable concern when it comes to pre-production and post-production product 
sustainability. Such ingredients such as palm oil causes deforestation in the country due to high 
demands. The transportation needed to import and export products causes uncontrollable carbon 
emission, harming the whole ecosystem. 


In a study conducted by Montes et. al. (2022), the study exposed that 51.2% of Luzon 
cosmetic consumers are willing to spend more on green and sustainable self-care products, rather 
than the traditional market products that do not promote ecological wellness. This goes to show that 
Filipino consumers are aware of the product waste happening in their surroundings, and that prefer 
to explore Asian manufacturers and brands of Korea, Japan, and Philippines, while older consumers 
consume familiar USA cosmetic brands. 


3. Inclusivity 


Various beauty products appear in the Philippines with the goal of making the physical 
appearance of an individual to be much more radiant, healthier, glowing, and more pale or white. 
The beauty standards embedded in the mainstream Filipinos can be considered widely westernized 
due to the repercussions of the cultural reset due to the colonization of the Americans decades ago. 
It is a result of a post-colonial internalized racism to most of the Filipinos. Beauty commercials and 
beauty establishments often depict that a lighter and fairer skin is more beautiful than a dark one. 
Skin bleaching is one of the most popular skincare trends mostly in third world countries such as 
the Philippines. Although at this day and age, there are campaigns existing for an all-encompassing 
beauty culture, and products that cater to everyone regardless of skin color, age, sexuality, social 
status, and body type. 


According to Mendoza (2014), the Filipino consumers are extremely vulnerable to the 
manipulation of cosmetic brand misbranding and product adulteration, consuming toxic whiteners 
rather than safer products. Product integrity 1s the least observed purchasing factor of the local 
consumers. If it can make their skin way brighter, they will be encouraged to buy more without 
looking at the safety of the product, therefore making misinformation in the consumers’ end viable 
to happen. Purchasers from the low to middle class are the more exposed group of people to be 
victimized of misinformation regarding cosmetic products since they are the ones who enter beauty 
bandwagons more accessible. The lack of an inclusivity campaign affordable for the class suggests 
that beauty brands take advantage of uninformed consumers to profit in their end. 


International brand Fenty by Rihanna introduced forty (40) shades of foundation in 
September of 2017. It started a whole new trend for the cosmetic industry, and suddenly, the major 
brands in the industry began the expansion of foundation shade offerings for women of all skin tones 
and shades (Frisby, 2019). It is clear in this situation that inclusivity they are also committed to 
alleviating the waste problem. The cost benefit analysis in the paper stated that brands must be aware 
of this. There are rising cosmetic brands that promote the use of reusable containers, paper or 
recyclable packaging, and reuse-refill options. If the entirety of the cosmetic industry chooses this 
sustainable approach, it will be a better option. 


4. Commitment 


An ideal cosmetic business 1s the one with excellent branding and 1s delivering a statement. 
Like any other businesses, a cosmetic business must exude excellent commitment to the vision and 
mission and primary objectives of the products that it will release to the consumers. Furthermore, a 
cosmetic business studies the integral parts of client satisfaction, namely consumer trends, brand 
loyalty, and product innovation. Customers in cosmetics mainly buy products to help aid self-esteem, 


confidence, and promote wellness and hygiene. Therefore, it is imperative for cosmetic brands to 
help the consumers in these categories presented. 


Brand commitment refers to an intentional behavior wherein consumers choose a lasting 
relationship with the current brand that they use. When a commitment in a brand occurs, concrete 
attitude towards the brand will be established, resulting in brand loyalty and difficulty in switching 
with other brands. Brand advocacies with inclusive campaigns shows further connection to the 
market, making them behaviorally and emotionally committed to the brand (Hwang, Kim, Lee, & 
Lee, 2021). This marketing technique allows a brand to discover more about the perception of its 
consumers when it comes to their brand, and on the other hand, have a loyal customer base. Lacap 
& Tungcab (2020) stated that brands have the capacity to affect the customers’ perception and 
transform brand experience at the same time. 


The commitment of a brand is various to its purpose. But mainly, it was to meet the needs 
and satisfaction of its consumers. Moreover, a cosmetic business that places its commitment in being 
sustainable 1s much more appealing to the saturated market. Commitment is consistency when it 
comes to cosmetic business. Brands that change their product formula frequently receive mixed 
reviews since experimental brands in cosmetics impose risks that can either elevate a brand’s 
reputation or de-escalate it. 


5. Market distribution channels 


The COVID-19 pandemic that occurred to the world halted the Filipinos and its economy, 
therefore all people stayed at home. Products such as cosmetic brands and its physical stores shut 
down when the pandemic happened. Therefore, most people shifted into online and virtual 
shopping. Lazada and Shoppee are the top mobile applications that have become a vessel for 
consumers to buy anything in the comfort of their home. Facebook and Instagram marketplace on 
the other hand became a thriving marketplace in the virtual world. Such distribution channels 
became an opportunity for cosmetic brands, small and big, to shift into being online stores which 
maximizes efficiency when it comes to managing orders. 


The cosmetic industry suffered for a little while when the pandemic happened. Mogul brands 
such as Unilever, Victoria’s Secret, and L’Oreal are just a few of the many big brands that had their 
sales plummet during the pandemic. But with ecommerce as a new ground for a market distribution 
channel, cosmetic brands are encouraged to enter and adapt to this approach. The purchasing 
behavior of the consumers are changed when it comes to ecommerce. Convenience, time, price, 
and trust all have a definite impact on the shopping behavior of customers online in the Philippines 
(Bulacan, Co, Milan, & Fernandez, 2022). 


Having ecommerce as a distribution channel is not anything new. However, it became more 
relevant for people in the modern times since it provides huge convenience to consumers. It also 
gives unsurmountable contribution to the country’s current economy. As Cheba, Kiba-Janiak, 
Baraniecka, & Kolakowski (2021) said, the dynamic growth of digitization is currently a critical factor 
in shaping a nation’s economy. Therefore, cosmetic businesses must seize this scope to extend their 
market on the internet to allow a more accessible and convenient platform to all of its consumers. 


Conclusion 


Consumers are fragmentarily aware of whether a cosmetic brand or company 1s in code when 
it comes to their ethical standards. The constant emergence of different cosmetic brands that are 
under the same supplier tends to be overlooked whether it has gone to moral and ethical codes of 
conduct when it comes to the cosmetic business. This 1s an important factor to look upon to prevent 
the cases of animal testing and abuse, product misinformation, and false advertisement. Without the 
use of research and assessment to let the consumer be aware of malpractices the cosmetic brands 
do, they indirectly contribute to the wrong ethical business behavior of such brands. 


Although product quality is a desideratum to the consumers, as it 1s the primary factor as to 
why they buy cosmetic products or avail cosmetic services, smart purchasers always determine 
whether a brand’s ethical business behavior is acceptable and sustainable. In today’s standards, 
people are willing to pay extra for cosmetic brands that promote eco-friendly packaging and 
sustainable product options. Starting a cosmetic business, it is proven true that ethical and unethical 
interventions are necessary to be guided on an all-encompassing and wise business decision-making. 
This can be adapted to the Philippine setting since the target market for cosmetics are also cosmetic 
users. With help of brand ethics awareness, opportunities for more inclusive demographics of 
people can be considered as consumers. Communication sustainability on the market distribution 
channels of the cosmetic business needs to be consistent and ethical. 


Glossary of Terms 
Consumer Trends - data driven analysis that encompasses the buying and shopping behavior of 
every target market, how they purchase, what they purchase, and what item suggestions are good for 


them. 


Cosmetic Industry - the industry that offers aesthetic self-care products such as beauty products, 
cosmetic surgeries, and distributes services or products that aims to enhance a person’s appearance. 


Cosmetics - products that are applied in the human body with the intent of promoting attractiveness 
and enhancing one’s physical appearance or cleansing It. 


Market distribution channel - vessel or network of an enterprise or business in which a product or 
service 1s placed until it is received by a consumer. 


Misinformation - the dissemination or false information with the ultimate attempt to deceive. 
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Abstract 


Streetwear, which started off as a niche portion of American fashion, has evidently taken the 
world by storm, making headlines everywhere. Most notably, the trend of streetwear has hit 
Philippine shores and has seen stellar economic success and has made such a huge impact amongst 
Filipinos of all ages, but most especially the youth. With streetwear being a commanding force in the 
Philippine economy, ethics undoubtedly comes into play much like in any other business venture. 
With that in mind, this study aims to put the Philippine streetwear industry under the lens of ethical 
business behavior, providing ways on how ethics can be considered in the context of streetwear 
because it has a commanding influence within youth and will most likely continue to do so moving 
forward. In conducting the study, data mining and the use of archival data were implemented, 
browsing through plenty of data conducted prior to the study to find suggestions towards being ethical 
with respect to certain areas. In the study, the focus was mostly on five specific areas: (1) 
Reconnecting with Communities; (2) Inclusivity; (3) Respect for the Environment; (4) Commitment; 
and (5) a Healthy Mindset. With respect to the order of the aforementioned, in taking an ethical 
approach it is suggested to: (1) utilize CSR based on reciprocity, recognize businesses’ limits and 
roles, and strive to make the business world better; (2) cater to different races, body types, and 
genders; (3) Utilize sustainable production efforts and respect the environment; (4) have higher-ups 
improve job satisfaction and job involvement; (4) and implement a cognitive behavior therapy 
framework. Although the measures are extensive, all point towards a commendable reputation and 
long-term success, drawing more local customers and possibly foreign investors. 


Keywords: Streetwear, Social Responsibility, Trendy 


Introduction 


Within an entire 24-hour mark, human beings are bound to do a plethora of activities 
throughout their respective daily lives. Some might be at home tending to housework, others might 
be off at school gaining knowledge for a future career and striving towards getting a degree, while 
others might be off at work exerting a laborious effort to meet basic needs and occasionally indulge 
in one’s wants. Despite the differences in how the days of individuals go, there is one certainty 1n all 
that they do. It is that humans abide by certain ethics which influence how they go on about their 
days. Ethics—which may be defined as values, norms, and beliefs which condition individuals to go 
on about their lives in a certain manner with respect to their culture—may be seen as internal 
reminders or practices which tell people how they should behave or act (Hartman, et al., 2021). And 


much like how ethics are present in daily mundane activities, such norms and values are also present 
in certain areas of society like science, law, and most importantly, business. 


Ethics are just as important in business as they are important in other societal realms. To 
determine whether businesses operate under ethical terms, we can look at how ethical businesses 
are defined. Ethical businesses may be defined as businesses that ethically produce profit by means 
of abiding by the law (Hartman, et al., 2021). Sure, it might be doubtful to work with ethics in play 
given the concept of separation thesis; however, working around ethics in business can be highly 
profitable, much like how benefit corporations, which work towards the common good, have shown 
great success. In the context of international businesses much like America, benefit corporations are 
greatly prevalent. However, locally, the numbers are scarce with only one certified benefit 
corporation—GenerationHope Inc.—operating to serve the common good (Generation Hope, n.d.). 
With that in mind, it 1s then worthy to investigate how businesses in the Philippines may work 
towards being ethical for the sake of society. 


Plenty of businesses in various industries have emerged in the country, with some newcomers 
proving to be a lot more successful than businesses established way back then. Streetwear in the 
Philippines has seen a remarkable surge in popularity and growth recently. The country’s streetwear 
scene, characterized by its vibrant and diverse style, has captured the attention of young people and 
fashion enthusiasts alike. Domestic streetwear brands have emerged, offering unique designs that 
draw inspiration from Filipino culture and identity. One notable example 1s “Team Manila” a brand 
that seamlessly merges urban aesthetics with Filipino cultural elements in their apparel and 
accessories. Their collection of graphic t-shirts and accessories embody the essence of Pinoy culture 
and urban living. All their products draw inspiration from the vibrant Manila lifestyle and rich 
cultural heritage, resulting in a distinctive and one-of-a-kind style that represents Filipino fashion 


(Cruz, 2016). 


Another notable local clothing brand that is making noise in Philippine streetwear fashion 1s 
DBTK (Don’t Blame the Kids) which are known for their bold and edgy designs. Their clothing line 
includes trendy hoodies, graphic tees, and accessories that resonate with the younger generation. 
With their strong online presence and collaborations with local artists and influencers, DBTK has 
gained significant popularity and has become a go-to brand for those who seek stylish streetwear with 
a meaningful touch. They were able to connect with and inspire individuals of all ages by delivering 
extraordinary messages and showcasing distinctive creativity in every creation, leaving a lasting impact 
on the youth, and positively influencing those who share their beliefs (Don’t Blame the Kids, n.d.). 


This sudden emergence of such an influential trend in fashion was not something that 
popped up out of the blue. The nature of streetwear can be dated all the way back to the 80s and 
90s when Stussy, a known American streetwear brand, took influence from the hobby of surf and 
skate and set up shop to produce merchandise which became tangible records of expression. Since 
then, streetwear started to garner significant attention, inspiring other big streetwear names like 
Supreme to also set up shop. The streetwear game also started to cross borders, proving to be such 
a huge success in Japan. Now, in the age of social media and the internet, what used to be a niche 
part of the fashion industry has become mainstream (Macedo, 2015). With that tight grip that 
streetwear had on the fashion industry, paired with the Philippines’ prevalence of social media usage, 
there is no doubt that the streetwear game would come and shock store shelves sooner or later. 


The industry owes much of its success to the rise of social media and online platforms, which 
have enabled brands to reach a wider audience and to easily connect with consumers. Collaborations 
between local streetwear labels and international brands have also played a part in the industry’s 
expansion, bolstering the Philippine’s presence in the global streetwear arena. With its distinct blend 
of creativity, authenticity, and a strong sense of community, the streetwear fashion industry in the 
Philippines continues to flourish, fueling the nation’s creative spirit and fashion forward mindset. 


Given what is known of the streetwear trend in the Philippines, this study aims to explore the 
ethics behind the local streetwear fashion industry and to make suggestions as to what can be done 
by the brands under this vast industry to conduct business more ethically. The study will make use 
of archival data, data which are collected from events which have occurred prior to the conduct of 
this study (University of Virginia, n.d.) to determine occurrences within the Philippine streetwear 
industry which would be relevant to the study. Aside from that, archival data on ethical notes to 
consider would also be of importance in the study. In addition, the study to be conducted will also 
employ the practice of data mining, a process involving sifting through large amounts of information 
to draw solutions to problems, predict trends, and the like (Twin, 2023). The practice of data mining 
will prove to be essential in providing suggestions for the streetwear industry to make ethical 
approaches when conducting business. 


Discussion 
1. Reconnecting with Communities 


The Philippine streetwear industry is one that influences a wide range of people. Most 
notably, young adults in the Philippines are prone to actively buying streetwear fashion because of 
their worries about being perceived by others within their same age group (San Beda College 
Alabang, 2020). This may prompt a divide in the community of young adults; hence, signaling a 
need for reconnection. This reconnection may be possible through the way in which Philippine 
streetwear brands throw in ethics in the mix of their work. 


With ethics involved in the mix of business, especially in a rather popular area of the 
Philippine fashion industry, conducting business should be done with the purpose to reconnect 
communities. This 1s because ethics enables people of all ages to “reconnect with a moral and ethical 
compass” which is attained by practicing virtue (Globethics, 2022). The Philippine streetwear 
industry, given how big and widespread its influence 1s, has all the means to do so. 


Various measures may be taken to reconnect with communities with respect to ethics in 
business. One way 1s to recognize the role that businesses play in society, which includes some things 
to ponder about such as the role that society thinks business should play, the limits to the assigned 
roles, and to what extent and in what various forms should businesses contribute to the formation of 
a better society beyond the economic realm. Another way on how to reconnect with social 
communities 1s to acknowledge the fact that the vast world of business 1s one that has its flaws, though 
being considered quite crucial. However, the fact that it is flawed permits business owners to build a 
somewhat better business world, one that is ethical and cares for the benefit of many (Greenwood & 


Islam, 2021). 


Another way in which this reconnection may occur 1s by acknowledging the presence of 
corporate social responsibility. As per Kleinrichert (2008), including CSR based on reciprocity in 
the mix of business along with sustainable exchange in the community can develop relationships with 
others. 


2. Inclusivity 


Inclusivity in the fashion industry, particularly streetwear, is also becoming an increasingly 
pressing issue around the world, as well as in the Philippines. The era of one-size-fits-all fashion is 
over, as consumers are now demanding products that celebrate diversity and inclusivity. 


In the international context, inclusivity in fashion has been discussed expansively. According 
to Bide (2018), inclusivity is crucial in fashion to cater to a diverse clientele, affirming the importance 
of catering to all body types, colors, and genders, not just the traditionally represented ones. Their 
study argues that it is no longer enough to simply create beautiful garments; they must also be 
inclusive and cater to the diverse range of consumers who wear them. This view calls for fashion 
businesses, including streetwear brands, to be conscious about offering a variety of sizes, styles, and 
designs that cater to a diverse audience. 


In the Philippines, the issue of inclusivity in fashion is equally pertinent. A study by Roces 
(2015) focused on the streetwear fashion scene in Manila highlights the fact that many local brands 
are now prioritizing inclusivity in their business models. The authors noted that Philippine streetwear 
is evolving, acknowledging the need to represent a broader demographic and create a more inclusive 
space in the industry. This shift towards inclusivity was reportedly driven by increased consumer 
demand for fashion that represents them and respects their individuality. 


Building on the insights from these studies, 1t can be concluded that inclusivity in the Filipino 
streetwear fashion business is not just an ethical imperative, but a practical business strategy. 
Inclusivity can help brands to reach a wider audience, boost customer loyalty, and ultimately drive 
growth. But more importantly, it shows respect and appreciation for all individuals, reinforcing the 
ethical responsibility of businesses to contribute to a fairer and more equitable society. The 
responsibility to deliver this inclusivity in the fashion industry lies heavily on the shoulders of fashion 
entrepreneurs and designers, who have the power to redefine beauty standards, promote body 
positivity, and challenge societal norms. 


To build an ethical streetwear fashion business in the Philippines, inclusivity must be at the 
forefront of the business model. It 1s not Just about what is trendy, but what is fair, respectful, and 
representative of the community the business serves. 


3. Respect for the Environment 


Aside from inclusivity, in recent years, the discussion around the environmental impact of 
the fashion industry has also become more pronounced, with an increasing emphasis on the 
industry's responsibility to adopt more sustainable practices. In the streetwear fashion industry, this 
call to environmental stewardship is both a global and local concern. 


From a global perspective, the fashion industry's environmental footprint has been 
thoroughly examined. Brooks et al. (2017) underscores the fashion industry's significant 
environmental impact, emphasizing that businesses have a role and responsibility to minimize their 
footprint. They argue that each stage of a garment’s life threatens our planet and its resources. It can 
take more than 20,000 liters of water to produce Ikg of cotton, equivalent to a single t-shirt and pair 
of jeans. Such data indicates the pressing need for fashion businesses to adopt sustainable practices, 
including using environmentally friendly materials and optimizing production processes. 


In the Philippines, the local fashion industry has also begun to recognize the importance of 
sustainability. According to Isla (2013), several Filipino streetwear brands have started to prioritize 
environmental sustainability in their operations. The authors point out that local brands are 
beginning to explore more sustainable practices, from sourcing organic materials to minimizing waste 
in their production process. This shift signifies a growing awareness and responsibility towards the 
environment among Filipino fashion businesses. 


To build an ethical streetwear fashion business in the Philippines, businesses must place 
environmental responsibility at the core of their operations. This approach means prioritizing 
sustainability at every stage of the production process—from the sourcing of materials to 
manufacturing processes and even in the packaging of final products. Ultimately, for the Filipino 
streetwear fashion business to thrive in a world increasingly conscious of environmental issues, it 
must not only embrace the latest fashion trends but also commit to creating a sustainable future. 
Environmental respect and sustainability should be woven into the fabric of the business model, 
driving the brand towards a future that considers not just the aesthetic appeal of its products, but the 
health of the planet as well. 


4. Commitment 


Commitment to a set of values or a vision 1s a significant driving force behind any successful 
business, including those in the fashion industry. It requires not only dedication but also consistent 
efforts to uphold these values in all business practices. In the realm of streetwear fashion, 
commitment could mean adhering to ethical standards, consistently providing quality products, or 
maintaining a unique brand identity. 


Internationally, the significance of commitment in business success has been widely 
acknowledged. Brown et al. (2014) argues that an organization's commitment to its mission is integral 
to its long-term success. They stress that maintaining a strong commitment to the organization's vision 
or mission allows businesses to navigate through challenges and adapt to changing market trends 
without compromising their core values. For fashion brands, this could mean staying true to the 
brand's design aesthetics, quality standards, and ethical considerations, regardless of prevailing 
market trends. 


Hence, the higher-ups in Filipino streetwear brands must ensure that employees are 
committed not just to what they are working towards but also to the firm itself. This can be ensured 
by promoting job involvement and job satisfaction since as per Mendoza 1n 2019), both are indicators 
of a stronger commitment to an organization. 


Commitment acts as the glue that holds an ethical business together. It helps ensure that the 
business continues to uphold its standards and values in the face of challenges and changes. 
Maintaining a strong commitment can help businesses navigate through market changes and 
challenges without compromising their core values. 


Therefore, in the pursuit of building an ethical streetwear fashion business in the Philippines, 
commitment should be at the core. This commitment should not be confined to providing trendy 
and quality clothing but should extend to upholding ethical practices, promoting inclusivity, 
respecting the environment, and other areas as well. 


Commitment in the Filipino streetwear fashion business is also a testament to the brand's 
integrity. It sends a message to customers and competitors alike that the brand is not just in the 
industry to ride the wave of trends but is there to make a meaningful and lasting impact. This, in 
turn, can inspire trust and loyalty among customers, further solidifying the brand's position in the 
industry. 


5. Healthy Mindset 


A lot of people tend to overlook how important a healthy mind 1s to someone’s overall well- 
being to which it translates in the context of conducting business. Cultivating a healthy mind produces 
great things for an individual. Specifically, a healthy mind also alters one’s psychological, emotional, 
and social well-being, positively affecting the way one thinks, feels, and decides to do towards life 
daily. (California Department of Public Health, n.d.). 


To start, the human brain 1s claimed to have a connection with ethics and decision making. 
This is stressed by Salvador and Folger (2009) where the following findings were stated: (1) ethical 
decision making is a whole different realm than other types of decision making; (2) More than 
conscious reasoning is in play when making an ethical decision; (3) Under certain circumstances, 
emotions may play a significant role in influencing the verdict of a deliberation decisions; (4) and 
lastly, neural mechanisms, which are usually not accounted for, are actually present in one’s 
normative approaches to morality. With that in mind, it is then important to condition the mind to 
be apt in making ethical decisions and exhibiting ethical behavior. 


In the context of business, exhibiting a healthy mindset yields productive results. However, 
not all workplaces may be apt in building an avenue for workers to have better mental health. In that 
case, the firms in the Philippine streetwear industry may work on improving in that area by 
considering a study conducted by Martin et al. (2209). The study’s nature is of an intervention 
program among managers and employees within small-medium enterprises using the “Business in 
Mind” DVD program, adopting a Cognitive Behavior Therapy framework which: (1) develops an 
individual’s understanding of stress and how to cope with such stress by means of shedding light on 
the relationships between thoughts, behaviors, and feelings; (2) improve an individual’s psychological 
capital, a positive psychology construct well defined by indicators involving self-efficacy, hope, 
resilience and optimism; (3) move past any barriers which might hinder an individual to achieve a 
healthy lifestyle; (4) and learn how to assist managers in creating a positive work environment, all 
while learning how to overcome any doubts in interpersonal interactions by building up the said 
individual's emotional intelligence and communication skills. 


Though some businesses might seem that the measures are outside of their scope, it 1s 
important to note that the state of mental care in the Philippines is problematic with only 3-5% of 
the total health budget being spent on mental health care. This burden 1s also further enhanced since 
difficult economic conditions and inaccessible mental care services hinder Filipinos to get the help 
they need. These unacceptable conditions have worsened the state of mental health in the country, 
putting mental illness third amongst the country’s most prevalent forms of morbidity (Lally et al, 
2019). With that in mind, businesses should do whatever they can to chip in in prevention of mental 
illness and promotion of proper mental health care while the country’s mental health care system 
gets sorted out. 


Conclusion 


Evidently, the streetwear industry 1s a booming environment not Just in its origin place in 
America, but even in the Philippines. Pair this huge recognition with the rise of social media and the 
introduction of diverse and expressive fashion which really connect to the youth and youth-at-heart, 
it can be noted that the streetwear scene in the Philippines has really captured the attention of many 
of the country’s locals and will most likely continue to do so moving forward. However, it 1s also 
important to note that ethics must be in the mix when talking about Philippine streetwear, just as 
how it has always been with other business ventures and the study aims to do so, providing insight as 
to how the local streetwear industry may include ethics in daily operations. Ethics in business can be 
found in several areas which are relevant to the local streetwear industry and firms under this vast 
realm may turn to some measures towards building a more ethical industry. 


Philippine streetwear has great influence over the country’s locals, most especially the youth, 
even going as far as influencing how these young Filipinos feel about themselves with regards to how 
they dress. This, unfortunately, prompts worry amongst interactions among those within the same 
age group due to self-doubt and comparison; hence, causing some sort of divide among the Filipino 
youth of today. With that in mind, streetwear fashion businesses should then strive to reconnect 
communities to be more ethical. This may be done through the following: (1) utilizing CSR based 
on reciprocity and sustainable exchange in the community; (2) recognizing the role of businesses in 
society including their limits, scopes, and extents to which such firms can chip in with regards to 
improving society; (3) and understanding that business is bound to make mistakes and continues to 
do so, thus prompting responsible businesses to learn from such mishaps and improve the world of 
business as we know it into a more ethical one. 


It is also important to note that these businesses should also strive to be more inclusive if 
they strive to be ethical, especially in today’s age where more and more marginalized communities 
are being recognized. Aside from that, inclusivity in the general Philippine fashion scene 1s one in 
which many consumers now demand. Since that is so, Philippine streetwear should then be for all, 
catering to all body types, colors, and genders. 


Given today’s context, 1t 1s also worthy to note that ethics in the Philippine streetwear industry 
should also go together with being environmentally aware, striving to lessen the harm that usual 
fashion production places on nature. With that in mind, sustainability should be a key point in the 
production of streetwear fashion in the country, from the starting phases of sourcing to the actual 


manufacturing of the products, and even in the packaging of the items as well. If the Philippine 
streetwear industry aims to thrive, the industry should be made aware of the responsibility they have 
to the environment, implementing sustainability and environmental respect in everything brands 
under this industry do moving forward. 


Commitment 1s also something that businesses in the Philippine streetwear industry should 
put to heart when talking about ethics in business as it 1s the core of an ethical business, the mere 
thing that holds a business together. Commitment posits an idea of dedication and consistent effort 
towards something, whether it’s committing to the business and its vision and mission or committing 
to being ethical. Moreover, commitment in the context of an organization to its mission leads to 
long-term success. However, commitment may be hard to come by if an individual does not find 
what they are working towards worth the effort. With that in mind, some things may be done to 
instill this commitment to mind. To do so, higher-ups in local streetwear firms may resort to 
improving job satisfaction and job involvement to get the most out of their workers. 


Lastly, in talks about ethics and business in relation to the local streetwear scene, a healthy 
mindset cannot be forgotten as a healthy mind enables an individual to give their best in everything 
as a healthy mind translates to how a person feels, acts, and decides on something. Having an apt 
mind 1s of importance due to the relation of the brain and ethics and decision making which are 
relatively present in business. Such relations are founded in the fact that: (1) ethical decision making 
differ from regular decision making; (2) A lot of things other than conscious reasoning is required in 
ethical decision making; (3) Emotions may significantly influence decisions; (4) and normative 
approaches to morality seem to have neural mechanisms. With what is known, businesses in the 
Philippine streetwear scene should then work on improving the mental health of workers. Doing so 
might be done through a cognitive behavior therapy framework. 


Although a lot is to be accounted for in terms of molding a more ethical Philippine streetwear 
industry, these intricate steps make up for long-term success and a commendable reputation that is 
to be recognized by local customers and maybe even foreign investors knowing that the streetwear 
scene in the Philippines is one that not only cares for personal economic gain, but for the benefit of 
others around as well. 


Glossary of Terms 


Corporate Social Responsibility (Reciprocity) - the term pertains to the idea of returning something 
owed not in a monetary sense, but in a rather ethical perspective. 


Inclusivity - the ethical notion of producing products which cater to people of varying genders, races, 
religions, etc. 


Sustainability - in the context of fashion, pertains to producing, manufacturing, and packaging without 
the risk of emitting harmful emissions towards the environment which may be detrimental to flora, 
fauna, and human life. 


Higher-Ups - pertains to managers and owners, people in firms which hold a leadership role or an 
executive position. 


Trendy - is defined as products which are highly regarded and demanded by people of today. 
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Abstract 


An ethical business 1s the standard for business operations in the modern society. A business 
that operates ethically 1s a business that prospers with good accountability to all its stakeholders and 
produces the quality products and services, sustainably. All consumers deserve products and services 
from the best quality and without regret that what they purchased came from evil deeds. Focusing 
on the fashion industry which is infamous for unethical operations proposes a question; “How does 
it become ethical?” Moreover, the objective of this study is to build ethical fashion businesses for 
Filipinos while empowering the local brands that practice sustainable fashion. The data gathered are 
collected from methods of data mining and archival data. And from it were answers to the question 
that a fashion business 1s ethical in the form of slow fashion and not fast fashion. Slow fashion refers 
to being diverse in culture with the products they offer, environmentally friendly, cruelty free, and is 
aware of the responsibilities their business inquires. Because consumers are more aware nowadays 
and have ethical standards in what they buy, a business is then required to follow it. Therefore, 
knowing how to conduct your fashion business ethically is necessary to keep earning profit by 
supplying consumer demands, all the while being responsible with taking care of the planet, where 
you get your resources from. 


Keywords: Fast fashion, Slow fashion, Ethical fashion business 


Introduction 


Ethics itself is an old academic discipline but 1s not limited to that. It pertains to a specific 
part in our lives, worthy to study through ethics like how human beings should live properly, 
choosing right from wrong and good from bad because ethics require behaviors of responsibility 
(Hartman, 2021. p. 19). In general, ethics focuses on our actions, and way of living (Hartman, 2021. 
p 20). Moreover, from ethics comes, ethical business. An ethical business is one that pursues profit 
within the law because any activity done by the business beyond this specific concept is a matter of 
philanthropic and charitable act, worthy of praise and awe, but not required ethically (Hartman, 
2021. p.14). It also encourages and mold ethical and responsible decision-making of their managers 
and business leaders (Hartman, 2021. p 102). 


According to Buyo C., (2022). that the Filipino fashion industry has experienced heightened 
visibility, with a stronger push towards inclusivity and transparency. In addition, the fashion business 
in the Philippines 1s a vibrant and diverse industry that showcases a blend of traditional Filipino 
aesthetics and international influences. 


One example of the fashion business in the Philippines is the ‘Taytay Tiangge in Rizal. The 
Taytay 7iangge is a renowned open-air market known for its affordable clothing and wholesale 
prices. Located in Taytay, Rizal, this market has gained popularity among budget-conscious shoppers 
and entrepreneurs looking for trendy yet affordable fashion items. ‘The Taytay Tiangge showcases a 
wide range of merchandise, including clothing, accessories, shoes, and fabrics. 


The purpose of this study is to empower local communities and support artisans and 
contribute to the growth and development of the Filipino economy by fostering cultural appreciation 
and preservation and incorporating ethical principles into our business model hoping to create a 
positive ripple effect and promoting an overall shift towards ethical practices. 


According to IBM (n.d.), data mining, also known as knowledge discovery in data, is a certain 
process of extracting necessary information and making use of patterns from big data sets. Its 
processes start from collecting data then extracting information from it. Once extracted, the 
researchers can then make predictions about their target data set. Furthermore, from a reliable site, 
Druva (n.d.), described archival data as no longer active and were archived from storage systems. It 
is archived because they still have a potential use in the future. Generally, to conduct this study, we 
employed a methodology that involved data mining and analysis of archival data. Data mining 
allowed us to extract valuable insights and patterns from large datasets related to the fashion business 
clothing industry in the Philippines. We used specialized algorithms and techniques to discover 
meaningful information, such as consumer trends, market dynamics, and environmental impacts. 


Discussion 
1. Localize Economies 


In the fashion business, design 1s the fundamental element for a certain brand or firm’s edge 
and competitive advantage. So, they should be unique and classified, and at the same time, catered 
to a specific market. Design 1s influenced by both local and global factors, carrying the cultural values, 
interests, and politics of its place of origin. It is shaped by the rapid movement of resources, 
technologies, and people on a global scale. The local context has become a key arena for negotiations 
between creators and consumers, as well as the clash of cultural values. Our daily experiences in 
local spaces play a significant role in shaping our perceptions, as the global reality is largely 
constructed through media and digital networks or limited personal experiences. Consequently, the 
local stage serves as the platform where our global experiences unfold and where the interactions 
between the global, national, and local take place (Sun et. al, 2017). 


In the local setting, it 1s with pride to say that the Philippines has a certain act to support 


micro-businesses, (ukay-ukay’s and convenient and near apparel shops) that paves way in localizing 
economies. According to RA No. 9178, an act that promotes the establishment of barangay micro 


business enterprises and provides incentives and benefits to them. Its aim is to accelerate the 
progress of the nation's economic advancement by promoting the establishment and expansion of 
local micro-businesses within barangays, which act as fertile grounds for nurturing Filipino 
entrepreneurial skills. This involves fashion microbusinesses in the barangay. These certain 
businesses are to sell in a specific local sector and cater to the needs of a clustered market, which 
will then supply their fashion demands more conveniently. Also, the role of entrepreneurship in the 
country's progress has been incredibly significant and cannot be denied. The development of the 
private sector and the promotion of entrepreneurship are vital factors in achieving the goal of 
reducing poverty as outlined in the Millennium Development Goals. Most local businesses are 
micro-enterprises, comprising approximately 91.9% of the total, while small and medium-sized 
enterprises make up only 7.8%. Large corporations account for a mere ().33% of all enterprises. 
Micro-businesses effectively act as the breeding ground for entrepreneurial talents (Parilla, 2011). 


In general, the fashion industry plays a significant role in localizing economies in the 
Philippines through a supportive environment for micro-businesses, including fashion-related 
ventures like ukay-ukay stores and local apparel shops, the specific role of fashion localization 1s 
attained. The support for micro-businesses and the emphasis on entrepreneurship contribute to the 
localization of the fashion industry, meeting the specific needs of local consumers while fostering 
economic development at the grassroots level. From this, fashion localized business can contribute 
to the economy by simply, supplying local demands. 


2. Inclusivity 


The Swatch Group, a renowned Swiss brand specializing in jewelry and watches, places great 
emphasis on cultural diversity and individuality within its products. This distinguishing characteristic 
serves as the core of their brand identity. In today's globalized world, where consumer preferences 
tend to converge, it 1s crucial for companies to assert their unique identity and stand out. 
Globalization can sometimes cause individuals to lose touch with their own culture. Considering this, 
Swatch Group's strategy of incorporating customers’ cultural backgrounds into their products 
becomes a valuable means of preserving and reinforcing their brand identity. This situation highlights 
an important lesson: while it is essential for a company to cater to the market's preferences, they also 
possess the ability to influence and shape those preferences in alignment with their brand identity. It 
is important to recognize that globalization is a two-edged sword, offering both the power to influence 
and the potential to be influenced. Swatch Group can actively embrace this opportunity and lead the 
way in appreciating and promoting cultural diversity (Cada & Astilla, 2021). Driving from this local 
study, we can therefore see Swatch, being in the fashion industry, as a paradigm of a firm who is 
implementing inclusivity and diversity in their business operation. ‘Though there are threats of 
globalization, the Swatch group 1s still highly likely to blaze through it and come out successfully both 
in the profit and commitment to diversity aspect. 


Gen Z is often recognized as a challenging generation with distinct perspectives, it 1s 
important to recognize that inclusivity and diversity are valued by multiple generations. According to 
Wang W. (2015), it was emphasized that comprehending the consumer consumption patterns and 
shopping behaviors of Generation Z is crucial for fashion brands to adapt to their preferred style. 
Gen Z 1s often seen as a challenging generation, as they possess distinct perspectives on the fashion 
industry, shopping preferences, and consumer attitudes unlike previous generations. Furthermore, 
when it comes to shopping, Gen Z desires fashion brands that not only align with their values and 


beliefs but also serve as an extension of their own identity. However, all generations are increasingly 
recognizing the importance of inclusivity. By embracing inclusivity and diversity, fashion brands can 
appeal to a broader consumer base that spans across different generations, as individuals from all 
age groups appreciate and seek out brands that reflect their values, beliefs, and identities. 


In general, the importance of inclusivity and diversity in the fashion industry 1s underscored 
by the example of the Swatch Group and the perspectives of Generation Z. The Swatch Group's 
commitment to cultural diversity helps maintain their unique brand identity in a globalized market, 
while also shaping consumer preferences. Despite the challenges posed by globalization, their focus 
on diversity contributes to their success. Furthermore, Generation Z's distinct views highlight the 
significance of inclusivity across multiple generations. Fashion brands that embrace inclusivity and 
diversity can appeal to a broader consumer base and establish strong brand identities. Connecting 
the two, gen z’s standards for supporting a brand, is met by the swatch group. Ultimately, valuing 
cultural diversity and aligning with consumer values allows fashion brands to differentiate themselves 
and attract consumers from various generations. 


3. Respect for the Environment 


The fashion industry is undergoing a significant shift towards prioritizing the environment 
and embracing sustainability in response to global concerns, as emphasized by Choi and Li (2015), 
"Fashion companies worldwide are actively implementing innovative strategies to address these 
challenges. One crucial aspect is the integration of environmentally friendly materials, such as 
organic cotton, into their product offerings. By opting for sustainable materials, fashion businesses 
can significantly reduce the ecological footprint of their products, minimizing the use of harmful 
chemicals and conserving resources”. Additionally, these companies are embracing eco-promotion 
initiatives, raising awareness among consumers about the environmental impact of fashion and 
promoting more sustainable consumption patterns. By prioritizing the environment and 
implementing innovative strategies, fashion companies are actively contributing to a more sustainable 
future. This shift not only benefits the planet but also offers consumers the opportunity to make 
conscious choices and support fashion brands that align with their values. 


The fashion industry in the Philippines is increasingly recognizing the importance of 
respecting the environment. Biana H.T. (2020), highlights how both fast and slow/luxury fashion 
companies are actively striving to integrate sustainability into their operations while catering to 
consumer demands. The choices and actions taken by these companies, whether through gradual 
improvements or radical transformations, have a profound impact on the overall fashion industry. 
However, it 1s equally crucial to acknowledge and appreciate alternative business models such as 
ukay-ukay, which also contribute to positive environmental changes. While the pursuit of more 
sustainable fashion practices continues, it 1s imperative not to confine ourselves solely to 
conventional fashion business models. Embracing the cultural practice of "Aa/ukay' or "ukay-ukay’ 
allows for a broader perspective on sustainable fashion, fostering a deep-rooted respect for the 
environment within the Philippine fashion industry. 


Therefore, the global fashion industry is undergoing a significant shift towards prioritizing 
the environment and embracing sustainability. Fashion companies are implementing innovative 
strategies, such as using environmentally friendly materials and promoting sustainable consumption 
patterns, to reduce their ecological footprint. This transformation not only benefits the planet but 


also empowers consumers to support fashion brands aligned with their values. Similarly, in the 
Philippines, the fashion industry recognizes the importance of environmental respect and integrates 
sustainability into their operations, including alternative models like "ukay-ukay." It 1s crucial to 
embrace diverse approaches and business models that prioritize environmental responsibility as the 
industry continues its pursuit of sustainability. 


4. Accountability 


Having fashion as a business, requires huge amount of accountability for the stakeholders 
and the environment where you get your necessary resources for manufacturing from. And of 
course, accountability of fashion businesses lies on ethical grounds for achieving it. Drawing from 
foreign literature, a movement emerged among young fashion designers who aimed to change the 
unethical practices of fashion production and consumption while still adhering to the aesthetic 
principles of fashion design. Supported by established fashion designers, social movement 
organizations, and government programs, these ethical fashion activists successfully gained 
recognition within the high fashion industry. In 2006, the British Fashion Council (BFC), the 
organizer of London Fashion Week, established a platform called "Estethica" to showcase ethical 
fashion. This initiative brought moral values into the glamorous world of fashion, which had 
traditionally focused solely on aesthetic and economic considerations. Designers who aligned 
themselves with values such as social justice, environmental protection, and animal rights entered a 
social arena that had long been associated with artistic and profitability-related values. Some 
individuals in the fashion industry enthusiastically proclaimed that "green" was becoming the new 
trend, suggesting that morality was starting to play a significant role in the market (Schiller-Merkens, 


2017). 


And locally, a study focused on the responsibilities of both parties most interacting in fashion 
businesses. Both clothing industry producers and consumers are concerned about sustainable 
fashion. Producers contribute to sustainable fashion by using environmentally friendly or recyclable 
materials, maintaining high product quality and durability, and taking responsibility for their 
production practices. Consumers, on the other hand, have a role in sustainable fashion by selecting 
brands that have embraced sustainable production methods, opting for long-lasting clothing to 
maximize its usage, and responsibly disposing of clothing through actions like donating worn-out 
items or recycling their fibers (Miranda, 2016). 


Overall, the fashion industry is undergoing a significant transformation with a growing 
emphasis on sustainability and ethical practices. Both global and local efforts have emerged to 
address the environmental and social impacts of fashion production and consumption. These efforts 
demonstrate a shift towards a more accountable and morally conscious fashion industry that 
considers the well-being of both people and the planet. 


5. Healthy Mindset 


Taking sustainability as an opportunity represents a healthy mindset for fashion businesses. 
According to Gazzola et al. (2020), "fashion brands are recognizing the increased consumer 
sensitivity towards sustainability issues, which has led them to enhance their reputation by 
incorporating social responsibility into their value proposition. This shift in the competitive 
landscape compels companies to view sustainability as a powerful driver of innovation. It 1s crucial 


for fashion companies to strategically redirect their approach, turning social responsibility and 
sustainability into a competitive advantage that benefits both individual companies and the industry. 
These trends present valuable research opportunities for studying strategic behavior and emerging 
business models in the fashion sector, which have been relatively underexplored in management 
literature”. Adopting sustainability as an opportunity reflects a healthy mindset for fashion 
businesses. By incorporating social responsibility into their value proposition, fashion brands can 
align with consumer expectations, drive innovation, and gain a competitive advantage. Furthermore, 
research in this field can contribute to the overall advancement of sustainability in the fashion sector. 
By embracing sustainability, fashion businesses can play a pivotal role in creating a more sustainable 
and responsible industry. 


The research indicates that consumer awareness of sustainability negatively affects their 
decision to buy fast fashion. When consumers understand the negative environmental impact, they 
tend to change their attitude towards purchasing fast fashion and may reduce or stop their 
consumption altogether. This happens through processes of a healthier mindset towards business 
ethics and sustainability like obligatory feelings, being responsible and more concern in the 
environment. From this mindset, the consumers will then tend to lessen or completely forego 
engaging in fast fashion and shift to the more sustainable one. And through spreading this mindset 
towards many consumers to further eliminate the unethical ways of fast fashion, raising awareness to 
other consumers, especially the obviously unaware ones are a way to promote sustainability, 
responsibility, and smart buying to the consumers (Cayaban et. al, 2023). 


Therefore, the connection between sustainability, consumer behavior, and the fashion 
industry is evident. Adopting sustainability as an opportunity reflects a healthy mindset for fashion 
businesses, enabling them to align with consumer expectations, enhance their reputation, and gain a 
competitive advantage. Conversely, research shows that consumer awareness of sustainability 
negatively affects their decision to purchase fast fashion, leading them to seek more responsible 
alternatives. Raising awareness about the unethical practices in fast fashion 1s crucial to promote 
sustainability and responsible consumption. By spreading the mindset of sustainability, 
responsibility, and smart buying, consumers can contribute to eliminating unethical practices and 
drive the fashion industry towards a more sustainable future. 


Conclusion 


Overall, the study tackled about the mght way of conducting a fashion business ethically in 
the Philippines. The purpose of this study 1s to identify and elaborate necessary factors in building 
an ethical fashion business in the Philippines which are promotions of cultural appreciation and 
sustainability. From this, paves the way for the empowerment of local designs and 
communities. Being ethical is defined to be the proper way of living as an individual human being, 
acknowledging right from wrong and certain responsibilities in life. It roots ethical businesses, 
governed by individuals. An ethical business pursues profit within the law and promotes responsible 
decision-making 1n their operation. 


Connecting fashion businesses 1n line with being ethical, certain factors are necessary for this 
purpose to be achieved. First, it should be non-discriminatory and encourage inclusivity. Respects 
the environment and practice sustainability. It should also be well equipped with a clear 


understanding of their accountability and a healthy mindset. Incorporating all of this, an ethical 
fashion business in the Philippines is sure to prosper. In empowering the local communities of the 
fashion industry in the country, localizing economies, and supporting micro-businesses like ukay- 
ukay, can satisfy the needs of local consumers while contributing economic development in a more 
sustainable way. 


Glossary of Terms 


Fast fashion is the manufacture and consumption of low-cost, trendy apparel that is mass-produced 
and distributed swiftly to consumers. It is distinguished by its rapid turnover of styles, with new 
patterns released on a regular basis to keep up with the newest fashion trends. 


Slow fashion is an alternative approach to fashion that promotes sustainable and ethical practices 
throughout the entire clothing production and consumption cycle. It encourages consumers to be 
more conscious of their purchasing decisions, emphasizing quality, longevity, and environmental 
responsibility. 


Ethical fashion business refers to a business model in the fashion industry that prioritizes ethical 
practices throughout the entire supply chain, from production to consumption. It focuses on 
ensuring fair treatment of workers, promoting environmental sustainability, and maintaining 
transparency and accountability. 


References: 


Hartman, L. H., DesJardins, J. D., & MacDonald, C. M. (2021). Business Ethics: Decision Making 
for Personal Integrity and Social Responsibility (5th ed.).. McGraw-Hill Education. 
https://www.mbheducation.com/highered/product/business-ethics-decision-making-personal- 
integrity-social-responsibility-hartman-desjardins/M978 1260260496.html 


Buyo, C. (2022, June 11). 4 Miipino Fashion Brands That We Should Be Proud Of Now. 
Metro.Style. https://metro.style/fashion/inspiration/filipino-brands-changing-the-game/33135 


IBM. (n.d.). What 1s Data Mining? https://www.ibm.com/topics/data-mining 


Druva. (n.d.).. What is Data Archiving? Definition. https://www.druva.com/glossary/what-is-data- 
archiving-definition-and-related- 

faqs#: :text=Data%20archiving%20is%20the%20practice be%20brought%20back%20into%20servi 
(eS 


Sun, H. and Guiseppe, G. May, 2017 “Localizing User Experience: Strategies, Practices, and 
Techniques for Culturally Sensitive Design.” Technical Communication, vol. 64, no. 2, 2017, pp. 
89-94. JSTOR. https://www,jstor.org/stable/26464437. Accessed 10 July 2023. 


Republic Act No. 9178. (2002, November 13). Official Gazette. Retrieved July 11, 2023, from 
https://www.officialgazette.gov.ph/2002/11/13/republic-act-no-9178 


Parilla, E. S. (2011). The Role of Micro-businesses in the Socio-Economic Development of Ilocos 
Norte, Philippines. Journa/ of Business and Retail Management Research, 6(1). 


Cada, Jr., L., Astilla, E.A. (2021). The Swatch Group and Cultural Uniqueness: A case study. 
Academia Letters, Article 3338. https://doi.org/10.20935/AL3338. 


Wang, W. (2021). How Has the Fashion Industry Reacted to Gen z’s Completely Different 
Consumption Concepts and Shopping Habits? Academic Journal of Humanities & Social Sciences, 
Vol. Alssue 10: 72-80), Page2. https://doi.org/DOI: 10.25236/AJHSS.2021.041015 


Choi, T. M., & Li, Y. (2015). Sustainability in Fashion Business Operations. Sustainability, 
711) 15400-15406), Page 1-2. https://doi.org/10.3390/su7 1115400 


Biana, H. T. (2020). The Philippine Ukay-Ukay Culture as Sustainable Fashion. DLSU' Business & 
Economics Review, &Q1), 9. lttps://www.dlsu.edu.ph/wp-content/uploads/2020/09/1 2Biana- 
revised.pdf?fbclid=IwAR2YyjpYayH_UcwpmNExhcacnGdxRN12_uodSuvCKHNcJfER- 
7690_VNOQZul 


Schiller-Merkens, S. “Will Green Remain the New Black? Dynamics in the Self-Categorization of 
Ethical Fashion Designers.” Historical Social Research / Historische Sozialforschung, vol. 42, no. | 
(159), 2017, pp. 211-37. JSTOR. http://www. jstor.org/stable/44176030. Accessed 10 July 2023. 


Miranda, B.L. (2016). Sustainable Fashion and the Filipino college student's wardrobe With the 
guidance of Ms. Negado -Research II. 10.13140/RG.2.2.25975.34722. 


Gazzola, P., Pavione, E., Pezzetti, R., & Grechi, D. (2020). Trends in the Fashion Industry. The 
Perception of Sustainability and Circular Economy: A Gender/Generation Quantitative Approach. 
Sustainability, 12(72809). https://doi.org/DOI: 10.3390/su12072809 


Cayaban CJG, Prasetyo YT, Persada SF, Borres RD, Gumasing MJJ, Nadlifatin R. (2023, March 
23). “The Influence of Social Media and Sustainability Advocacy on the Purchase Intention of 
Filipino Consumers in Fast Fashion.” Sustainability. https://doi.org/10.3390/sul5 118502 


GG & CSR 
Category: Agriculture/Organic Products 


Agriculture is our wisest pursuit, because it will in the end contribute most to real 
wealth, good morals, and happiness. 


Thomas Jefferson 


Building an Ethical Organic Product Business for the Filipinos 


Author: De Guzman, Caroline Royce M. 
Email: 2022019241 @feu.edu.ph 


Institution: Institute of Accounts Business and Finance 


http://dx.doi.org/10.13140/RG.2.2.33800.39686 


Abstract 


The field of study 1s the food industry, and more particularly, the market for healthy food 
items. As a well-known business in this area, Healthy Options offers organic and natural food 
products to meet the rising need for healthier options. This study focuses on examining the labor 
contributions made by Healthy Options to the local community and how it might further improve 
Filipinos' total wellness. To obtain pertinent information and gain insights into ethical practices and 
behaviors in the context of Healthy Options' operations, the study uses data mining and archival 
analysis methods. Healthy Options partnered with /vatan local farmers to promote organic farming 
and they enhance the total wellness of Filipinos by catering to diverse customer segments and raising 
awareness about healthy eating, helping Filipinos make educated dietary decisions. The main 
findings of this study are significant because they show the company’s contribution to sustainable 
development, moral behavior, and the enhancement of people's general well-being in the Philippines 
by providing access to healthier options and encouraging local farmers. 


Keywords: total wellness, organic farming, ethical practices. 


Introduction 


On the authority of Hartman, et al. (2021), ethics encompasses not only an academic field 
of study but also the realm of human existence that it examines—the proper way for individuals to 
live their lives. It is essential for businesses to consider ethics and incorporate ethical principles within 
their organizational framework, driven by both moral imperatives and the benefits it brings to their 
operations. Hartman, et al. (2021), also states that the discipline of business ethics enables us to 
examine and assess decision-making processes across three distinct levels: the individual, the 
organizational, and the broader social and governmental spheres. Adherence to legal requirements 
is a fundamental aspect of business ethics, while any additional actions beyond legal compliance, 
such as corporate philanthropy and charitable contributions, are commendable and permissible, but 
not obligatory from an ethical standpoint. If a business limits its ethical obligations solely to 
compliance with the law, it opens itself up to increased legal regulations. 


“Filipino entrepreneurs believe that the Philippines 1s still a good place to start a business” 
(Cada, 2021). According to Abela (2019), the food industry in the Philippines plays a crucial role in 
the country's economic progress, making up approximately 10% of its gross domestic product 
(GDP). In response to the increasing disposable income and a strong consumer inclination towards 


health, wellness, and beauty, retail stores have been expanding their shelf space to cater to the 
growing demand for new-to-market healthy food products. This shift 1s driven by the recognition of 
consumers’ desire for healthier choices and their willingness to invest in products that promote their 
overall well-being. Romy Sia, the Filipino CEO of Healthy Options, leads a pioneering retail 
company in the Philippines. This company specializes in offering consumers a wide range of healthy, 
natural, and organic products, catering to the growing demand for such items in the country. Ong 
(2022), states that in 1995, Romy Sia approached his high school best friend, Christian Tan, and 
together they established their inaugural store, which Sia named Healthy Options. This first store 
was located at Shangri-La Plaza in Mandaluyong City. When Healthy Options first opened with only 
four employees, its future was uncertain. The store, focused on providing all-natural and mostly 
organic products, targeted a niche market of discerning consumers. Sia has developed a newfound 
passion and mission centered around organic and healthy foods. Founder Romy Sia aimed for a 
long-term commitment, striving to transform people's health perspectives, dietary choices, and self- 
care. Healthy Options has since grown, with 33 stores, 250+ employees, and diverse offerings like 
fresh organic produce, gluten-free bread, and pantry essentials. 


The present study attempts to investigate (1) how Healthy Options contributes to the local 
community in terms of labor and (2) how it can further enhance the total wellness of Filipinos. Data 
mining and archival data analysis are used in the methodology to collect pertinent data from a variety 
of sources and get insights into ethical problems and behaviors. Data mining 1s a method employed 
to examine and scrutinize data with the aim of extracting pertinent information that can be utilized 
to perform valuable tasks (Kapil & Chawla, 2022). As indicated on HCLTech (2022), data archiving 
entails moving inactive data to a separate storage device to preserve it for extended periods. It 
includes older data of significance to the organization, potential future reference, and data necessary 
for regulatory compliance. Prior to commencing a study or research endeavor that involves data, it 
is necessary for the complete dataset to be available. 


Discussion. 
1. Localize Economies 


In the view of Robinson & Segal (2023), the term "organic" refers to the techniques used in 
the production of agricultural goods. The authors claim that a 2016 European study discovered that 
compared to conventionally produced counterparts, organic meat, and milk contained substantially 
greater quantities of certain nutrients, such as omega-3 fatty acids. Raising livestock for organic meat, 
eggs, and dairy requires specific practices such as grazing on pasture, receiving organic feed and 
forage, and strict avoidance of antibiotics, growth hormones, and any other animal byproducts. In 
addition, using organic farming methods has benefits for the environment, such as lowering 
pollution, conserving water, preventing soil erosion, boosting soil fertility, and using less energy. The 
removal of synthetic pesticides from farming benefits local wildlife, birds, and people who live 
adjacent to the farms. 


The Organic Agriculture Act of 2010, the government passed a legislation in support of 
promoting organic farming in the country, which aims to foster its growth and development (Healthy 
Options, 2018). While there is ongoing debate surrounding the exact definition of organic food, the 
fundamental principle is that it is produced without the utilization of pesticides, chemical fertilizers, 


genetic modifications, and other artificial techniques. A growing movement in favor of organic food 
is taking place in the Philippines, spurred on by people's increased knowledge of the importance of 
their dietary choices. More and more Filipinos are actively looking for healthier options, such as 
meals that are low in calories and fat. 

As claimed by Healthy Options (2019), native to the northernmost province of the 
Philippines, Batanes, the Ivatan people have modified their way of life to fit the particular 
circumstances of the islands. Due to its location in the typhoon zone, Batanes 1s frequently hit by 
powerful typhoons. The /vatans have created farming techniques that can survive and take advantage 
of these difficult weather circumstances. The Jvatans largely focus on growing root crops such as 
sweet potatoes, garlic, shallots, and onions to reduce the risk of typhoons destroying above-ground 
crops. /vatan farmers and Healthy Options have partnered to make it simple for Filipinos to buy a 
range of locally grown vegetables, including sweet potatoes, native garlic, red, white, and yellow 
shallots, onions, mung beans, and lesser yam (fgu1). 


2. Inclusivity 


In conformity with Mcdermott & De Brauw (2020), every country has a unique food system, 
and different nations face different possibilities and trade-offs in their quest of inclusivity throughout 
different stages of transformation. As a result, the approach to transforming food systems should be 
tailored to each country's distinctive situation. Rapid national food system development offers a 
chance to integrate and uplift underprivileged and disadvantaged areas, there 1s a potential for 
enhancing dietary diversity, food safety, and overall quality through these measures. Government 
policies should change from just maintaining food security to supporting healthy and balanced diets 
as food systems move from traditional to modern. National food system frameworks serve as 
valuable instruments for examining the various aspects and components of these systems. They help 
identify regions lacking sufficient data and determine effective strategies to enhance inclusivity and 
improve nutrition outcomes. 


Baclig (2021) explains that consuming good and healthful meals is a fundamental need of all 
people. Finding enough nutritious food that satisfies dietary needs and tastes for an active and healthy 
lifestyle, nevertheless, can be very expensive. Also noted that millions of people lack access to and 
cannot afford adequate meals, according to the FAO's review of the report "The State of Food 
Security and Nutrition in the World," published by Herforth and a team of academics. The 
researchers noted that three crucial diet types—those that give enough energy, sufficient nutrients, 
and promote optimal health—are inaccessible to a substantial portion of the global population due 
to high costs. Because organic farming practices are only being cautiously embraced by local farmers, 
organically cultivated food 1s more expensive in the Philippines. As noted by Healthy Options 
(2018), the reasons why farmers in Laguna and La Trinidad, Benguet, are reluctant to switch to 
selling organic food items in the nation were investigated in a study that was undertaken in a few of 
these cities. 


Healthy Options offers a wide variety of products for babies, teenagers, and adults and they 
even have supplements and products for natural beauty (bath essentials, dental care, facial care, hair 
care, men’s care, etc.). For babies and kids, they offer cereals such as Organic Flax Instant Oatmeal 
and Gluten-Free Oatmeal, snacks namely fruit crisps, oat bars, and teethers, foods including organic 
vegetable puree. For teenagers and adults, they offer organic chicken, pork, seafood, local fruits, 
local vegetables, and local grains. Additionally, they have supplements for blood sugar support, bone 


& joint health, digestive health, eye health, prostate health, mood, and stress management, and 
significantly more. 


3. Respect for Culture and Tradition 


Burton, et al. (2021), states that the idea of the good farmer has gained popularity recently 
as part of a shift away from economic and attitude-based theories of agricultural decision-making 
toward a deeper understanding of agriculture's culture and symbolism. The Good Farmer 
demonstrates the significance of agriculture for social, cultural, and economic reasons. It examines 
the concept's background, its place in modern philosophy, as well as its application and significance 
in a range of situations, such as those involving the landscape, the environment, gender, society, and 
resistance. By examining the concept of the good farmer, we can see how food and agricultural policy 
often contains unstated but important presumptions that are based on culture, identity, and 
presumptive views of what 1s "good." The potential of the good farmer idea for tackling upcoming, 
rising difficulties in agriculture is discussed in the book's conclusion. 


As reported by Lewandowski (2019), work productivity, employee retention, job satisfaction, 
and total profitability are all significantly impacted by the culture of a farm. The term "farm culture" 
refers to the overall atmosphere and working environment on a farm, including the mission, vision, 
and values demonstrated and embraced by the farm's owners and managers. It involves the values, 
customs, routines, presumptions, and social conventions associated with farming. Every workplace, 
including farms, gradually creates its own culture based on the how and why of daily operations. 
Communication techniques and how people are treated, such as family members, farm workers, 
service providers, salespeople, consultants, and farm visitors, are important aspects of farm culture. 


Undoubtedly, farmers hold the utmost significance as managers of natural resources (Singh, 
2021). On the authority of Healthy Options (2019), it is difficult to be a small-scale farmer in the 
Philippines, and the challenges are made even more onerous for those who practice organic farming. 
Although organic farming has many advantages for the environment, nearby communities, and 
customers, small-scale farmers frequently become frustrated because of the significant time and 
effort it takes, the fierce competition they face from larger producers, and the erratic nature of their 
revenue. Adopting sustainable agricultural methods and staying away from chemical inputs don't 
necessarily translate into financial rewards for these smaller industry players. 


4. Accountability 


According to Baclig (2021), in reference to data from Our World in Data, in the Philippines, 
64.25 percent of the population lacks the financial means to afford a nutritious diet priced at $4.08 
per day. Throughout the years, Healthy Options has played a crucial role in raising awareness and 
promoting the adoption of a healthy lifestyle and overall well-being, which is essential for a high 
standard of living. Moreover, Healthy Options diligently selects organic and all-natural products that 
contribute positively to one's health, the well-being of loved ones, and the surrounding environment. 


Healthy Options (2022), states that the higher cost of organic produce compared to non- 
organic produce often discourages people from choosing organic options. This price difference is 
primarily due to lower yields 1n organic farming, as artificial methods to enhance production are not 
used. Consequently, farmers compensate for this by charging more for organic products. However, 


it's important to view the additional expenditure as an investment in your health. Switching to organic 
produce can potentially save you money in the long term by reducing the risk of diseases and 
promoting overall well-being. 


According to Healthy Options (2022), for 2018, the Environmental Working Group (EWG) 
identified a list of fruits and vegetables with the highest pesticide residue, ranked from highest to 
lowest: strawberries, spinach, nectarines, apples, grapes, peaches, cherries, pears, tomatoes, celery, 
potatoes, and sweet bell peppers. Consider switching to organic versions of these specific foods for 
a few weeks and observe how your body responds. The outcomes might convince you to adopt an 
organic lifestyle completely. However, it can be challenging to determine if the products you're 
purchasing are genuinely organic since you cannot conduct tests at the market. Typically, you rely 
on stickers or signs. To ensure the authenticity of organic produce, it is recommended to shop from 
reputable suppliers. 


5. Healthy Mindset 


Tamar (2022), states that to prevent obesity and other health problems, it 1s essential to 
spread information about healthy eating. Additionally, it significantly lowers the likelihood of 
developing chronic illnesses including diabetes, heart disease, and stroke. Social media has made it 
simpler to communicate nutrition awareness In the modern digital era. One only needs a smartphone 
and an internet connection to communicate with a sizable audience. There are several ways to spread 
nutritional knowledge, including taking part in fairs and community activities, lecturing on nutrition, 
and running workshops. The secret 1s to convey facts clearly and succinctly. It 1s crucial to give 
dependable and trustworthy sources of information because the objective 1s to educate individuals 
about significant health issues. 


According to Healthy Options (2018), it is crucial to start keeping track of and documenting 
one's eating patterns and nutrient consumption. You can effectively work towards certain goals, like 
weight loss, by keeping track of what you eat. Scientific research, exemplified by a study conducted 
by Kaiser Permanente, provides support for this concept. The study revealed that individuals who 
maintained food diaries experienced double the weight loss 1n a six-month period compared to those 
who did not track their food intake. In addition, according to another study, women who kept a food 
record further to their weight loss via diet or diet and exercise dropped an additional six pounds. 


Healthy Options also provide awareness about mental illness, and they introduce 
Adaptogens. As reported by Healthy Options, stress has an impact on everyone in our modern, 
fast-paced lives. ‘To counteract the numerous pressures that our bodies, minds, and _ spirits 
experience, nature does provide herbal treatments. Particularly when faced with daily challenges, 
adaptogens may help to foster a sense of calm and improve performance. In times of physical stress, 
lack of sleep, and other types of physical and biochemical stress, they also help the body resume 
regular functioning. In addition, adaptogens have the capacity to control immunological function, 
enhancing the body's defenses against infections and possibly reducing the exaggerated immune 
reactions linked to allergies and autoimmune diseases. 


Conclusion 


Healthy Options plays a significant role in promoting ethical business practices, supporting 
local communities and farmers, providing inclusive product offerings, respecting cultural traditions, 
prioritizing accountability, and fostering a healthy mindset among Filipinos. Healthy Options 
contributes to the local community in terms of labor as they support /vatan local farmers and 
promote organic farming practices. By advocating for organic agriculture, Healthy Options 
contributes to sustainable farming methods and provides Filipinos with access to locally grown, 
healthier food options. Healthy Options enhance the total wellness of Filipinos as they cater to 
diverse customer segments and by raising awareness about healthy eating and nutrition, helping 
Filipinos make informed choices about their dietary habits. By providing organic and natural food 
options, the company supports the growing demand for healthier choices among Filipinos. 


By partnering with /vatan farmers and using organic agricultural methods, Healthy Options 
helps local economies while giving people access to wholesome, homegrown vegetables. ‘They 
promote inclusivity by offering a wide range of organic products for all age groups. With respect for 
culture and tradition, they support small-scale farmers and foster a positive farm culture. Healthy 
Options demonstrates accountability by raising awareness about healthy lifestyles and offering 


reliable, all-natural products. They also promote a healthy mindset by providing nutrition awareness 
and products that support mental well-being. 


Glossary of Terms 


Farm culture: The work environment on the farm 


Nutritional Awareness: Understanding the value of eating a good, balanced diet and the significant 
impacts it has on one's overall well-being. 


Organic food: Food produced without the utilization of synthetic pesticides, chemical fertilizers, and 
genetically modified organisms (GMOs). 


Organic farming: The process of growing fruits and vegetables without doing unnatural methods. 


Wellness: The state of being physically, mentally, and emotionally healthy with a holistic approach 
to overall well-being. 
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Abstract 


With an emphasis on issues like land accessibility, this study intends to analyse the ethical 
considerations and implications associated with the difficulties of the Philippines' agricultural sector 
is currently facing. The study employs an approach that draws ideas from pertinent academic sources 
and combines data mining and archival data analysis. To find patterns and links, data mining involves 
obtaining and analysing information from journal articles, book reports, and journals. Analysing 
historical data entails looking at corporate reports, market statistics, and company data to evaluate 
business practices and adherence to moral standards. To evaluate the data gathered for the study, 
qualitative analytic techniques are also used. The results will aid in improving understanding of moral 
decision-making in the agricultural sector and offer guidance to farmers, corporations, and 
governmental organisations engaged in this industry. This study intends to promote ethical practices 
in the larger Philippine economy and to contribute to the sustainable development of the agriculture 
sector by considering ethical behaviour and ethical decision-making in the sector. 


Keywords: Agricultural Industry, Sustainability, Localization 


Introduction 


Ethics encompasses a set of principles, standards, and rulings that guide individuals’ 
behaviour and decision-making processes. The significance of this concept extends to a range of 
academic fields, including but not limited to business studies. Business ethics entails the process of 
analysing and evaluating specific activities within the corporate world, thereby necessitating decision- 
making (Hartman, et al. 2021). 


The Filipino 1s renowned for its extensive array of natural resources and agricultural variety. 
From farming, manufacturing poultry products, and more. San Miguel Foods, Inc. Poultry Business 
is an example of a business that produces fresh chickens and meats. The company operates within 
a vertically integrated framework in the food and agriculture sector, encompassing various stages 
such as breeding, canning, and retail branding (Nickerson & Rarick 2008). However, the Filipino 
agriculture business faces problems and challenges that have something to do with opportunities, 
specifically land availability. The agricultural business 1s important to the Philippines as it helps 
economic growth and contributes to food production and employment of Filipinos. 


The purpose of this study is to analyse the ethical considerations and consequences 
associated with the prevailing challenges encountered by the agricultural industry such as the after- 
mentioned; in the Philippines, issues such as land accessibility are the most common challenges 
faced by agri-business. This study employs a methodology that combines data mining and archival 
data analysis, drawing on concepts from relevant scholarly sources. The data mining process involves 
extracting and analysing information from journal articles, book reports, and journals, and sorting 
through large sets to identify patterns and relationships that can help solve business problems 
through data analysis (Stedman, n.d). The archival data analysis utilizes historical records, company 
reports, and industry data to assess business practices and adherence to ethical principles. 
Furthermore, it also utilizes a systematic approach to analyse and synthesize the collected data, 
employing qualitative analysis techniques to interpret the information (Swygart, 2004). 


Discussion 
1. Reconnecting with Local Economies 


The agricultural industry in the Philippines, represented by businesses like San Miguel 
Foods, Inc., 1s closely linked to the growing interest in localizing economies and reconnecting with 
communities for sustainable development (Mocca, 2019). This shift towards localization is driven by 
the recognition of the negative impacts of globalization on local communities and the environment. 
Localization encourages a bottom-up approach to economic development, empowering local 
communities and promoting self-sufficiency. 


A local study conducted by Barrios (2008), examined the impact of localizing economies on 
rural communities in the Philippines. The researchers found that promoting localized economies 
through initiatives such as supporting local agriculture and small-scale mdustries can enhance 
community resilience and economic stability. By focusing on local agriculture, businesses like San 
Miguel Foods, Inc. contribute to the localization effort by producing fresh chickens and meats within 
the country, thus reducing reliance on long-distance trade, and supporting local self-sufficiency. The 
concept of localizing economies aligns with the principles of the "relocalization" movement, as 
described by Hopkins (2017). Relocalization involves revitalizing local economies through increased 
production and consumption within a defined geographic area. By operating within a vertically 
integrated framework and emphasizing local sourcing, businesses like San Miguel Foods, Inc. 
contribute to relocalization efforts. This approach not only reduces the ecological footprint but also 
enhances food security and builds more resilient economies. 


Drawing from foreign literature, a study by Carchano et al. (2021) explored the impact of 
relocalization efforts on community well-being in a rural region of Spain. The findings highlighted 
the positive influence of relocalization initiatives on social cohesion, sense of place, and community 
empowerment. This reinforces the potential of localizing economies, such as the agricultural industry 
in the Philippines, to create sustainable and inclusive communities where residents feel a stronger 
connection to their local surroundings. In conclusion, the agricultural industry in the Philippines, 
exemplified by businesses like San Miguel Foods, Inc., plays a crucial role in the localization and 
relocalization efforts. It contributes to sustainable development by promoting local sourcing, 
reducing reliance on long-distance trade, and supporting self-sufficiency. The combination of local 
and foreign literature underscores the positive effects of localizing economies and reconnecting with 


communities, emphasizing the importance of considering localized approaches for economic 
development to foster thriving and sustainable communities. 


2. Equal Opportunity 


In recent years, there has been a growing realization of the value of inclusion and equal 
opportunity in promoting social and economic progress. Inclusive practices aim to ensure that 
individuals from all backgrounds, regardless of gender, colour, ethnicity, or socioeconomic position, 
have equal access to opportunities and resources. By embracing inclusive practices, societies can 
create fair and harmonious environments. 


Studies conducted in the Philippines have highlighted the positive influence of inclusive 
education on students' academic performance (Paguirigan, 2020). This emphasizes the significance 
of inclusive practices in assuring equitable access to high-quality education, promoting holistic 
development, and enabling active participation in society. Research based on international literature 
has also demonstrated the benefits of inclusive business strategies and gender-inclusive policies. 
Inclusive business models that incorporate low-income individuals into value chains as customers, 
producers, or workers can lead to favourable social and economic outcomes, such as poverty 
reduction and empowerment (Asian Development Bank, 2019). 


Agriculture business in the Philippines, as represented by enterprises such as San Miguel 
Foods, Inc., is inextricably linked to a rising realization of the need for inclusion and equal 
opportunity in supporting social and economic success. Studies on inclusive education, inclusive 
business models, and gender-inclusive legislation have shown that inclusive practices may lead to 
good results such as increased academic achievement, poverty reduction, empowerment, and 
economic growth. Societies may create more sustainable, wealthy, and equitable environments by 
embracing inclusive policies and guaranteeing equal opportunities for everyone. 


3. Respect for Culture, Tradition and Environment 


The preservation of culture, tradition, and the environment holds great significance in the 
agricultural sector of the Philippines, with companies like San Miguel Foods, Inc. exemplifying this 
commitment towards achieving sustainable progress (UNESCO, 2020). To promote sustainable 
practices in this industry, it is crucial to recognize the interdependence between culture, tradition, 
and the environment. Research conducted by Santos and Cruz (2019) in the Philippines explored 
the correlation between indigenous cultural practices and environmental conservation. Their study 
revealed that indigenous communities actively engaging in cultural traditions, such as employing 
traditional resource management techniques and sharing knowledge, exhibit greater success in 
safeguarding their natural surroundings. This underscores the importance of upholding and 
revitalizing cultural practices within the agricultural sector to foster enduring environmental 
stewardship. 


Berkes (2017) studied the use of traditional ecological knowledge in natural resource 
management among Indigenous communities in Canada, drawing on international literature. The 
study stressed that using traditional ecological knowledge gained through decades of experience and 
intimate connection with the environment might significantly help to sustainable resource 
management. To ensure sustainable practices, traditional knowledge systems must be integrated into 


environmental governance and decision-making processes. Additionally, research by Song et al. 
(2020) examined the relationship between cultural heritage protection and environmental 
sustainability in China. The findings indicated that preserving cultural assets, such as historic 
buildings and traditional practices, can promote sustainable urban growth. By maintaining their 
cultural legacy, communities can preserve their identity, attract tourism, and support sustainable 
practices that respect both cultural values and the environment. 


The agricultural industry in the Philippines, including companies like San Miguel Foods, 
Inc., can contribute to sustainable development by embracing and revitalizing cultural practices. By 
integrating traditional knowledge systems, promoting environmental stewardship, and preserving 
cultural heritage, communities within the agricultural industry can foster sustainable behaviours that 
contribute to the preservation of both their environment and cultural diversity. Both local and 
international literature emphasize the importance of conserving culture and tradition while also 
protecting the environment. 


4. Commitment 


The importance of agriculture in ensuring economic sustainability cannot be overstated. The 
types of vegetation under consideration persistently offers the necessities for sustaining human 
existence, including but not limited to rice, grain, fruits, vegetables, and various other consumables 
that ultimately contribute to the food that humans consume. Moreover, it provided employment 
opportunities for individuals. According to White (2012), small-scale agriculture serves as the 
primary source of employment in the developing world. This leads to a dedication towards 
empowering and improving the agricultural industry. 


Commitment to sustainable practices 1s significant. The agricultural industry is one of the 
largest and vital sectors. This necessitates the adoption of technologically advanced methods while 
concurrently mitigating adverse environmental consequences. The principles of sustainability and 
accountability also encompass compliance to set of rules. The government has implemented 
legislation aimed at bolstering and strengthening the agricultural industry and the practice of 
agriculture. This lies below the Department of Agriculture, the Philippines have. Republic Act No. 
11511 or most known as the Organic Agriculture Act of 2011, The Developing and Promotion of 
Organic Agriculture in the Philippines and for other Purposes or the Republic Act No. 10068. There 
is also an act for Fisheries modification and Bureaus to protect the sector. Some of them are the 
Bureau of Agricultural Research, Bureau of Agricultural and Fisheries Engenders, Bureau of 
Agriculture and Fisheries Standards (Republic act and proclamations, 2019). These regulations serve 
to protect the environment and promote public health, necessitating the adherence of farmers, 
vendors, organizations, and all mdividuals to this established framework of guidelines. In an 
international setting or foreign context, there exists a similar governing body known as the United 
States Department of Agriculture (USDA), which oversees the agricultural sector within the United 
States (Cohen, et al., 2014). 


The act of being committed entails more than mere exertion; it necessitates the collective 
efforts of farmers, government entities, and even individuals who may be impacted by agricultural 
practices. Practices such as transparency, continuous improvement, innovation, and adherence to 
rules could enhance the sector. Being responsible can help enhance the backbone of the Philippine 
economy (legacy.senate.gov.ph., 2016). 


5. Healthy Mindset 


The adoption of a healthy or proactive mindset greatly benefits the agricultural industry in 
the Philippines, including companies such as San Miguel Foods, Inc. This mindset 1s essential for 
accommodating growth, ensuring sustainability, and managing risks, contributing to the future 
economy. To thrive, the industry necessitates careful planning in various sectors, such as land 
assessment and goods production. The importance of a healthy mindset in enhancing individual 
performance and satisfaction 1s emphasized in foreign literature, as demonstrated by the research 
conducted by Seligman and Csikszentmihalyi (2000). Their study revealed that individuals with a 
proactive mindset experience higher level of motivation, engagement, and fulfilment. By embracing 
a proactive mindset, businesses in the agricultural industry, such as San Miguel Foods, Inc., can 
enhance their performance and contribute to the overall growth and sustainability of the sector. 


The association between a positive attitude and mental health outcomes among university 
students in Thailand and Singapore was explored in local literature by Thanoi et al. (2023). The 
findings highlighted those students with a proactive mentality experienced reduced levels of stress 
and anxiety. This underscores the significance of cultivating a positive mindset as a protective factor 
against mental health concerns, particularly in high-pressure environments. In the agricultural 
industry, adopting a proactive mindset can contribute to managing the challenges and uncertainties 
that arise, fostering a healthier work environment. Foreign literature by Duckworth et al. (2007) 
delved into the role of a proactive mindset, often referred to as "grit," in achieving long-term goals. 
The research underscored the importance of perseverance and passion in attaining success, even 
when faced with setbacks and obstacles. Individuals with a proactive mindset are more likely to 
maintain their efforts and overcome challenges, leading to higher levels of achievement. This 
mindset can be applied to the agricultural industry, where resilience and perseverance are crucial for 
adapting to changing conditions and achieving sustainable growth. 


The importance of fostering a healthy and proactive mindset in different areas of life 1s 
highlighted by both foreign and local literature. Embracing such a mindset within the agricultural 
sector, exemplified by companies like San Miguel Foods, Inc., amplifies motivation, involvement, 
and overall welfare. It aids in risk management, alleviates stress and anxiety, and fosters 
determination and resilience in the pursuit of long-term objectives. Nurturing a proactive mindset 1s 
crucial for the prosperity and enduring viability of the agricultural industry in the Philippines. 


Conclusion 


In conclusion, the Philippines agriculture industry, which includes San Miguel Foods Inc. 
Poultry Business, is a significant industry. It is essential for economic growth, agricultural production, 
and employment. Nevertheless, it continues to encounter difficulties in terms of opportunities, 
particularly in relation to the accessibility and availability of land resources. Therefore, it is 
imperative to consider ethical considerations and the resulting consequences 1n order to address the 
aforementioned issues. The study strives to examine the patterns, relationships, and ethical practices 
of agricultural industries through the application of a methodology involving archival data and data 
mining. The data will be beneficial for assessing the adherence to ethical principles within the 
agricultural sector, as well as for individuals and entities that derive benefits from this industry, such 
as farmers and government entities. 


It has been found out that the agricultural industry plays a significant role in promoting 
economic localization and contributing to the principles of sustainable development. The promotion 
of cultural practices has the potential to facilitate the expansion of the agricultural sector, leading to 
the development of an inclusive economy. Commitment plays a crucial role in fostering agricultural 
growth. At some point, cultivating a proactive or health-oniented mindset will prove advantageous 
for the agricultural sector, enabling it to effectively anticipate future needs and make necessary 
preparations to ensure sustained development. Hence, it is crucial to take into consideration ethical 
conduct and ethical decision-making when addressing the impacts encountered by the agricultural 
industry. It is imperative that various stakeholders, such as farmers, businesses owners, and 
governments, actively endorse and sustain the agricultural sector. Offer additional opportunities and 
expand the available land resources. Additional legislation is required to promote and improve 
agricultural progress, thereby encouraging economic growth and fostering ethical decision-making. 


Glossary of Terms 


Agricultural Industry: ‘The sector encompassing farming, cultivation, and production of agricultural 
products, including businesses like San Miguel Foods, Inc. involved in poultry and food production. 


Stakeholders: Individuals, organizations, or groups with an interest or influence in the agricultural 
industry, including farmers, businesses, government entities, and local communities. 


Localization: ‘The process of focusing on local economies and communities for sustainable 
development. 


Inclusive Practices: Actions and policies that promote equal opportunities and access to resources 
for individuals from diverse backgrounds. 


Cultural Heritage: The traditions, practices, and artifacts that reflect a community's cultural identity 
and history. 


Environmental Stewardship: Responsible management and conservation of natural resources to 
minimize environmental impact and promote sustainability. 


Proactive Mindset: A positive and forward-thinking attitude that seeks opportunities and takes 
proactive steps to achieve goals. 


Inclusive Education: An educational approach that ensures equal access and participation for all 
students, regardless of their abilities or backgrounds. 


Traditional Ecological Knowledge: Knowledge and practices developed by indigenous communities 
through their long-term interactions with the environment. 


Sustainability: Meeting present needs while preserving resources and ensuring the ability to meet 
future needs. 


Government Regulations: Laws, policies, and guidelines set by the government to regulate and 
govern the agricultural industry. 
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Abstract 


This study explores the concept of building an ethical farming business specifically tailored 
for Filipinos. It highlights the importance of incorporating ethical principles into agricultural 
practices to promote sustainability, social responsibility, and community development. The abstract 
touches upon key aspects such as sustainable farming techniques, fair treatment of workers, 
environmental stewardship, and local market engagement. It emphasizes the significance of culturally 
sensitive approaches, recognizing the unique context and challenges faced by Filipino farmers. By 
adopting an ethical framework, Filipino farmers can contribute to a more inclusive, resilient, and 
socially just agricultural sector that aligns with the values and needs of their communities. The 
business also used the data mining process to find out more about their clients. With the help of 
data mining, they can create marketing plans that produce more profit while spending less. 
Computer processing, warehousing, and effective data collection are important in data mining. The 
three types of archival data used in the study are the private data sets, private records, and public 
data sets. This study encourages further research and practical initiatives to support the development 
and growth of ethical farming businesses in the Philippines. 


Keywords: Rice, Organic, Filipino Farmers 
Introduction 


Ethics differ from such norms for how individuals in a culture live and act. At its most basic, 
ethics is concerned with how we behave and live our lives. Additionally, it addresses the most 
significant question any human being may ask: How should we live? The term "ethos" is derived 
from the Greek word "ethos", which refers to the values, norms, beliefs, and expectations that govern 
how people in a community live and act (Hartman et al., 2007). 


Mr. Joselito F. Violago established the Joseph Rice Center in 1981 as a supplier of Philippine 
milled rice in Metro Manila and several areas of Luzon. Dr. Eleuterio R. Violago founded a family- 
owned enterprise in 1964, and the firm served as its marketing division. The company was able to 
offer rice for a variety of markets over the years, including large supermarkets, international 
corporations, restaurants, and regional shops. Some of the well-known brands that are disseminated 
and made available are Conquisador, Treasure Island, Maharlika, Sarap Supreme, and Anak 
Maharlika. 


The purpose of this study 1s to help build an ethical rice farming business for Filipmnos by 
bringing a revolutionized way of rice farming which will lead to a more prosperous and increased 
crop production and efficiency. This also offers strategic ways to make the rice farming business not 
only generate sustainable profits but also more equitable and environmentally conscious for all 
consumers. Data mining and archival data are the methodologies to be used in this study. Effective 
data collection, warehousing, and computer processing are necessary for data mining (Twin A. & 
Drury, A., 2023). The last three divisions of archival data are public data sets, private data sets, and 
private records. Any data gathered prior to the start of the research endeavor 1s included (University 
of Virginia, n.d.). 


Discussion 
1. Localized economies 


Rice is embedded as a suitable pair for any main course meals or viand in the culture of the 
Filipinos. It is part of the national identity of the Philippines as well as a food icon. Due to this 
reason, rice 1s an on-demand agricultural product throughout the whole country. According to Berto 
(2018), there are four (4) rice varieties that are commonly and popularly planted in the country, 
namely Re 216, Re 160, Re 300, and Re 222. Irrigated lowland fields in the whole country with the 
help of Filipino farmers usually plant these varieties of rice since it has high yielding output and can 
maximize its growth in both dry and wet seasons, therefore being able to adapt to the strong tropical 
weather that the country experiences. In The last first quarter of 2023, the agricultural sector 
produced 5.02 million metric tons of rice/palay, which is 2.6% higher than the preceding quarter 
with only 4.90 million metric tons (Del Prado, 2023). 


We are accustomed to consuming rice in every meal that we have. Although this is true, 
importing rice from other countries is more empowering than patronizing our own manufactured 
rice. In addition, the recently signed Rice Tariffication Law reduced the price of the rice of Filipino 
farmers, causing farmers to have a 40% per hectare income reduction. It does not go well with the 
fact inflation also affects the price of farming equipment and products such as soil and fertilizers. It 
is further proved when Yusifzada (2023) stated that climate change has a substantial effect on the 
pricing of agricultural production across the globe. 


If national government policies are amended to further assist and encompass the needs of 
the agricultural rice farmers, the local economy in the agriculture sector will have an excellent 
improvement. This can be done by introducing new technologies in farming and cultivating, as well 
as showing modern techniques on how to efficiently maximize the crop yield of rice while 
maintaining a healthy farm. The economic value of rice in an agricultural country can either make 
or break it. The Philippines as an agricultural country must better strive with this issue to have a 
more fortified and centralized local agricultural economy. 


2. Equal Opportunity 
Farm-related income distribution nowadays is much more decreased. With the recent global 


dilemmas such as the COVID-19 pandemic, ASF or African Swine Fever infection, and Rice 
Tariffication Law (RTL), the agricultural sector of the Philippines has seen a decline in the 


production of agricultural products, it being rice. With the immense population growth, food 
production is having a hard time to keep up (Department of Agriculture, 2022). This goes to show 
that there are categorical challenges existing that Filipino farmers are currently dealing with. Support 
services for farmers must be implemented, as well as liberty to land access, market information, 
subsidies, and technical assistance and interventions. 


When it comes to rice farming, equal opportunity or justifiable opportunity for the 
vulnerable sector must be observed. Government policies and programs should have an in-depth 
discussion when it comes to the access to resources on an equitable scale for agricultural farmers, 
especially small-scale farmers. Social protection for the agricultural manufacturers and farmers must 
also be considered. This 1s because their line of business 1s prone to natural disasters, which can 
exceptionally affect the production scale of rice. This way, the disparity between the non-agricultural 
income source to the agricultural income source will be more manageable, and therefore help 
alleviate the evident poverty that smallholder farms are having. 


Equal opportunity in farming also encompasses inclusivity and diversity when it comes to the 
agricultural workplace. Philippine society has come a long way and it recognizes the fluidity of the 
gender roles of people. This means that anyone, may it be a woman or man or anything in between, 
are competent to perform farming since the necessary requirements for farming rice are not the 
gender per se. Rather, it is determination, skills, and factual knowledge to be able to have an integral 
impact in the agricultural sector. This also goes the same for involving people with disabilities, ethnic 
minorities, and marginalized groups in the art of farming. Sultana (2011) concluded that to promote 
gender equality in this context, scholars must actively participate in the ongoing debates as to how 
gender and other social axes of differences can regress and develop adaptive capabilities. 


3. Respect for the environment 


It is no question that for agriculture to be at its maximum production potential, the 
surrounding environment must be well-maintained and healthy. However, due to the global change 
in climate, land drought and toxic soils are heavily experienced in rural areas where farming 1s 
prevalent, especially for small landowners who are also rice farmers. Moreover, urbanization 
deprives the environmental sustainability of farming areas, which makes it harder for farmers to 
sustain their lands. There are numerous cases of land grabbing in which the farmers fall victim. Due 
to this, agricultural production, including rice production, greatly de-escalates and destabilizes, 
making it hard for farmers and cultivators to sustain their agricultural careers and shift to other 
sectors. 


According to Ortiz & Torres (2020), agricultural intensification in Philippine farms affects 
the surrounding biodiversity. Residues from the heavy volume of pesticides used in the hopes of a 
more concentrated cultivation led to chemical leaching and water quality problems. This causes 
negative outcomes to the crops, as well as to the surrounding animal and plant life on farms. Soil 
infertility and carbon emissions are growing high in big farm productions. However, there 1s no strict 
implementation of government policies regarding these ethical concerns, therefore not knowing 
whether manufacturers and their facilities are up to code or not. 


With these ethical and sound environmental concerns, organic farming 1s an acceptable 
method to greatly alleviate the existing environmental dilemmas that farms are experiencing. This 1s 


to avoid chemical leaching and, soil erosion. In fact, the use of OAP or Organic Agriculture 
Production leads to a more sustainable crop production yield. Alsiken-Nanglegan (2023) concluded 
that OAP left a substantial impact when it comes to farm income, organizational membership, annual 
total income, and organizational involvement compared to the conventional farming process. If we 
are to support organic farming, we will promote the very core of ethical considerations not only for 
the farmers but most importantly, the environment and lands that suffices us with the agricultural 
products. 


4. Commitment 


Farming, or the agricultural industry, requires extensive and intensive labor and analysis 
when it comes to crop yielding. Monitoring and constant adaptation to the changing weather and 
seasons are a must when it comes to the industry. The Philippines is known to be among the 
countries that are agricultural and is more inclined in the sector. Therefore, it is right and just for the 
government and its involved agricultural departments and agencies to be committed to this cause, 
which 1s to provide high-quality and export-quality agricultural products. Some of the key laws and 
regulations that the Philippines have when it comes to agriculture are the Republic Act 11511 (An 
Act Amending Republic Act No. 10068 or the Organic Agriculture Act of 2010), Republic Act 10068 
(Organic Agriculture Act of 2010), and Republic Act 7900 (High-Value Crops Development Act). 


According to the Bangsamoro Ministry of Agriculture, Fisheries, and Agrarian Reform (n.d.), 
Republic Act 7900 is committed to having a productive farming community. Two of its goals are to 
increase income and livelihood production among small producers and the right to affordable, safe, 
and healthy food. The act greatly emphasizes the commitment of the government to facilitate access 
to the international and local market, as well as giving a support system to the farmers and proactive 
policies. In this way, social protection and functional support services can be accessible to all scales 
of farmers. Rice 1s considered a high-value crop; thus, it 1s covered by the act’s mission to empower 
high-value crops to help attain sustainability in food and growth in the economy. 


Visible and strict implementation of the declared agricultural laws defines the commitment 
of the government to support the agricultural industry, along with its workers, manufacturers, and 
facilitators. Conceptual and normative commitments are important in this case for they are the 
economic, scientific, social, and foundational to the mobilization of agricultural research and its 
development (Williamson, H. F. & Leonelli, S., 2023). Through determined support in the 
agriculture industry in the execution of financial support, market introduction, and considered 
values, the agriculture industry of the country is bound to soar high and continuously improve and 
adapt in the fast-paced environment. 


5. Proactive mindset 


Beginning with the end in mind is a much-applied principle when it comes to the agricultural 
industry. It encompasses how perceptive farmers are when it comes to their crop facilitations. This 
is a practice that cannot be taken away from them, for it 1s how they determine the utmost output of 
their crop, especially high-yield crops. Resilience 1s a built-in mechanism when it comes to the people 
involved in the agriculture industry. This allows them to be proactive and aware of the perceived 
risks and benefits of their cultivation and their harvesting period. 


Having a proactive mindset when it comes to farming requires situational adaptability. 
Thankfully, rice is an all-year-round high-value crop that can be harvested and planted in any season. 
According to Howell (2018) of Michigan State University, farmers are genius planners, and they 
always think about the future. They always learn as they always research as to how they can integrate 
their current knowledge with the crops that they are growing. Wise farmers are observant and are 
always upfront when it comes to bargaining and_ selling their harvested crops. 


Having organic agriculture training programs 1s a way for farmers to be able to adapt to a 
much healthier and more manageable system of growing crops. According to Nelson, Abrigo, De 
Guzman, Ocampo, & De Guzman (2019), organic farming technology is an ideal farming 
technology. It restores the health of the soil, the fertility of the soil, resulting in higher crop yields 
and food security in the long run. Although it can be said that organic farming is quite tedious and 
much more expensive, subsidies from the government must support and cover these farming 
expenses. With this technology, farmers can be proactive and responsible in their farming methods 
and boost their maximum projected revenues. 


Conclusion 


Agriculture business is a business industry that can be seen as an essential commodity to the 
nation. Agriculture 1s what empowers the Philippines to be known as a country rich in high-value 
crops, as well as to have the identity of being an agricultural country. Innovating ways as to how to 
fully utilize the production and crop yield 1s an ideal path for any farmers and agricultural business 
owners. However, this must not go within the bounds of being highly concentrated. Therefore, 
ethical rice farming and its vital components must always be observed. It is found after thorough 
analysis and review of related business studies that there 1s an effective way to have a ‘revolutionary’ 
method of planting and cultivating process for an ethical rice farm for the Filipinos, ergo the 
implementation of OA or organic agriculture, also known as organic farming. Sustainable profit and 
a better transition of food security can be achieved if organic farming will be implemented in the rice 
farming business. In this way, the annual income, environmental impact, and food production 
sustainability of agricultural business owners and rice farmers can be deemed ethical and ecologically 
excellent. 

The purpose of the study, therefore, proves that ethical decision-making in an ethical rice 
agriculture business must be always taken into consideration. This prevents unhealthy agricultural 
intensification that could lead to unhealthy soil, chemical leaching, and shorter crop yield in the long 
run. Organic farming 1s the method to be considered here since rice 1s a high-value crop that grows 
all year long in the Philippines. The adaptability of rice will be much stronger if it 1s organically 
grown. In this note, the study endorses further research and development to discover the practical 
application of this organic rice farming and how it falls under ethical rice farming to further prove 
the underlying literature findings and develop programs to foster the growth of ethical rice farming 
in the country. 


Glossary of Terms 


Rice - A staple food in Asia that is planted on the soil, typically eaten as a main dish, or used as an 
ingredient in different cuisines. 


Organic - The processing and production of agricultural products without the use of fake and harsh 
chemicals. 


Filipino Farmers - Local folks that work in the agriculture industry. They typically cultivate plants 
and/or care for animals inside their farmlands. They are responsible for providing our food and 
other agricultural products. 
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